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Grace Bennett (Cal. Bar No. 345948)
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DOVEL & LUNER, LLP

201 Santa Monica Blvd., Suite 600
Santa Monica, California 90401
Telephone: (310) 656-7066

Facsimile: +1 (310) 656-7069

Attorneys for Plaintiff

UNITED STATES DISTRICT COURT
CENTRAL DISTRICT OF CALIFORNIA

MARIA HUSSER-MEJIA, individually | Case No. 5:26-cv-06126
and on behalf of all others similarly

situated,
CLASS ACTION COMPLAINT
Plaintiff,
DEMAND FOR JURY TRIAL

V.

ELECTROLUX CONSUMER
PRODUCTS, INC,,

Defendant.
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I. Introduction.

1. Advertised “sale” prices are important to consumers. Consumers are more
likely to purchase an item if they know that they are getting a good deal. Further, if
consumers think that a sale will end soon, they are likely to buy now, rather than wait,
comparison shop, and buy something else.

2. While there is nothing wrong with a legitimate sale, a fake one—that is, one
with made-up regular prices, made-up discounts, and made-up expirations—is deceptive
and illegal.

3. Section 17500 of California’s False Advertising Law prohibits businesses
from making statements they know or should know to be untrue or misleading. Cal. Bus.
& Prof. Code § 17500. This includes statements falsely suggesting that a product is on
sale, when it actually is not.

4. Moreover, Section 17501 of California’s False Advertising Law provides
that “[n]o price shall be advertised as a former price ... unless the alleged former price
was the prevailing market price ... within three months next immediately preceding” the
advertising. Cal. Bus. & Prof. Code § 17501. So, in addition to generally prohibiting
untrue and misleading fake discounts, it also specifically prohibits this particular flavor of
take discount (where the advertised former price is not the prevailing price during the
specified timeframe).

5. In addition, California’s Consumer Legal Remedies Act prohibits
“advertising goods or services with intent not to sell them as advertised” and specifically
prohibits “false or misleading statements of fact concerning reasons for, existence of, or
amounts of price reductions.” Cal. Civ. Code § 1770(a)(9), (13).

6. Moreover, the Federal Trade Commission’s regulations prohibit false or
misleading “former price comparisons,” for example, making up “an artificial, inflated
price ... for the purpose of enabling the subsequent offer of a large reduction” off that

price. 16 C.F.R. § 233.1. They also prohibit false or misleading “retail price comparisons”

Class Action Complaint 1 Case No. 5:26-cv-06126
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and “comparable value comparisons,” for example, ones that falsely suggest that the
seller is “offer|[ing] goods at prices lower than those being charged by others for the
same merchandise” when this is not the case. 16 C.F.R. § 233.2.

7. As numerous courts have found, fake sales violate these laws. And, they
also violate California’s general prohibition on unlawful, unfair, and deceptive business
practices. See Cal. Bus. & Prof. Code § 17200.

8. Defendant Electrolux Consumer Products, Inc. (formerly Electrolux Home
Products, Inc.)! (“Electrolux” or “Defendant”) makes, matkets, and sells Frigidaire-
branded home appliances, including refrigerators, freezers, ovens, ranges, dishwashers,
microwaves, cooktops, air conditioners, washers, and dryers (the “Frigidaire Products,”
“Appliance Products,” or “Products”). Defendant sells the Products online through
Defendant’s website, www.frigidaire.com (the “Frigidaire Website™).

9. On its website, Defendant advertises substantial discounts off of its

Appliance Products, including on its home page. Examples are shown below:

Season Savings - Up to 30% Off >

Season Savings - Up to 30% Off >

Log in / Order status Contactus @ Deliver to: 90049

FRIGIDAIRE

Kitchen  AirCare  Small Appliances Laundry  Filters  Accessor fes  OwnerSupport  Blog  Sale

-
§

Upgrade Your Kitchen & Home " sl

LS"r;ot ;c(;: g'rfators, ranges, dishwashers, filters, and more with savings of Tra n Sfo rm | n g

Offer valid for a limited ™ Everyday

D ' "
Explore Deals

ﬂ up to 30% off*

Captured September 17, 2026

! Defendant was formetly known as Electrolux Home Products, Inc. Following a
corporate restructuring, Electrolux Home Products, Inc. no longer exists.

Class Action Complaint 2 Case No. 5:26-cv-06126




O o0 31 & U B~ W -

[\ T NS T NG T NG T NG T NG TR NS TR NG T N T e N e e e e
co I & Ut A WLWDDND =, ©O VW 0o N Ul B~ LW DD =, O

Case 5:26-cv-06126 Document1 Filed 10/16/26 Page 5 of 54 Page ID #:5

FRIGIDAIRE Q

Summer Savings Sale FRIGIDAIRE.

“7’SUMMER SAVINGS!

10ver 35% off

Captured Augnst 1, 2025

10.  Defendant also advertises its sales on product category pages (e.g. the
“Refrigerators” or “Microwaves” pages), on individual product pages, during checkout,
and elsewhere on its website. For example, Defendant includes the purported sale prices
in a bold, colorful font (e.g., $1,249.00 or $1,249.00) next to the purported regular price
shown in a strikethrough gray font (e.g., $1;599.00). Defendant also often includes a
representation in colorful font that consumers will “Save $X” by purchasing the product
(e.g. “Save $350.00”) or get “Up to X% off.” Defendant also allows consumers to sort
products on its site by “Biggest Savings,” which leads those products to appear on the
page in an order determined by the size of the difference between their purported sale

and regular prices. Examples are included below:

Class Action Complaint 3 Case No. 5:26-cv-06126
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GCWD3067AF-A1 (961
30" Double Electric Wall Oven
with 15+ Ways To Cook, Includes
Free Air Fry Tray

H: 50 3/4"

W:29 7/8" D: 27 3/5"

ﬁ Most Innovative Features

ce e

FCWD3027AS

(563)

30" Double Electric Wall Oven

H: 50 3/4" W:297/8" D:273/5"

Convection Bake

Filed 10/16/26

Page 6 of 54 Page ID #:6

PCWD3080AF az27)
30" Double Wall Oven with No
Preheat + Air Fry

H: 50 3/4" W:297/8" D:273/5"

Air Fry + Tray Included

u Air Ery + No Py Al [ Ne N -
$2,298 353599 $1,998 32799 $3,198 353999
1V Only at Frigidaire.com: Air Fry Tray " " w

Included, $65.49 value!

|$2,298 $3.599

$1,998 352799

$3,198 353999 |

Best Seller

FRSS2623AS-C1

26 Cu. Ft. 36” Standard-Depth
Side-by-Side Refrigerator with
Free Additional Water and Ice
Filter

H: 69 7/8"

W:361/8" D:35"

(16747)

GRSN2620AF-C1

(233)

26 Cu. Ft. 36” Standard-Depth
Side-by-Side Refrigerator with
Free Additional Filter Kit

H:697/8" W:361/8" D:357/8"

Captured Augnst 1, 2025

§ FRIGIDAIRE

PRSC2222AF (252)
22 Cu. Ft. 36" Counter-Depth

Side-by-Side Refrigerator

H:697/8" W:361/8" D:31"

J. Y P Y F—— b
$948 35120 $1,048 351599 $1,498 352,449
— L . =

Deal of the Week! See Lower
Price in Cart

Deal of the We€k! See Lower
Price in Car

| $948 3513990

$1,048 31599

$1,498 52440 |

Class Action Complaint

Captured June 23, 2025
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Best Seller

Our Best Clean Technology

oce

GDSH4715AF r (1523)

24" Stainless Steel Tub
Dishwasher with CleanBoost™

H:333/4" W:24" D:241/4"

Bar Handle

‘ Pocket Handle

Frigidaire's Top Pick

Our Quietest and
Best Clean Technology

GDSH4735AF I (a5)

24" Stainless Steel Tub
Dishwasher with CleanBoost™
and Adaptive Quick Wash

H:333/4" W:24" D:241/4"

Pocket Handle Bar Handle

Our Quietest and
Best Clean Technology

FRIGIDAIRE

PDSH4816BF k 7

24" Stainless Steel Tub
Dishwasher with CleanBoost™
and Adaptive Quick Wash

H:333/4" W:24" D:241/4"

| —

$849 359490

$899 s16490

$949 310990

-
Y% Most Innovative Features

tal
Y% Most Iny’ﬂe'Features

Y% Most Innovative Features

[$849 39450

$899 510490

$949 51090 0)

Captured September 18, 2026

Frigidaire 26 Cu. Ft. 36" Standard-Depth
Side-by-Side Refrigerator

FRSS2623AS

4.5 (21604)

$5599 ©

$1,249 save $350

P starting at $67.
Learn more

1rebate available, save up

Color stainless steel

00O

Availability for: 90049

3 -

$1,249 save $350
$5599 ()

r

Delivery

Earliest delivery Sat, Sep 19

Best Buy West LA
Get it by Tue, Sep 22

In-store Pickup |

Class Action Complaint

Captured September 24, 2026
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View the Shipping & Return Policy for details

26 Cu. Ft. 36" Standard-Depth
Side-by-Side Refrigerator

FRSS2623A

Color: Stainiesss

Installation Services

Order Summary

Delivery & Installation

6' Long Stainless Steel BraudJ

912001026

You may also like

=
ReadyClean™ Microfiber Cleaning Cloths

g 10FFMICFO1

$9.99 °

Subtotal $1,048.00
$1,048.00 X
/ $1,399.00
i Delivery & installation $19.00
Installation parts Included
$1,048.00
Total $1,067.00
5 } ™ 3 9 9 . O O ZEdit Taxes and shipping calculated in checkout
. /\
You saved: $369.99 m
/\

| You saved: $369.99 |
Cart savings $351.00
Cart discounts $18.99

Captured June 16, 2025

| UP TO 30% OFF UP TO 10% OFF UP TO 15% OFF

=

Side-by-Side
Refrigerators

French Door
Refrigerators

Dishwashers

Induction
Ranges

Shop our Hottest Categories
(P 7o 40 o |

Small Exclusive
Appliances Bundles

| UP TO 30% OFF UP TO 10% OFF

UP TO 15% OFF

UP TO 40% OFF |

Class Action Complaint

Captured October 3, 2026
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Microwave Combination Ovens

Shop all-in-one cooking power with wall oven microwave combos designed for speed and versatility.

FALL INTO

W SAVINGS

Take Up to 40% Off Select
Wall Ovens

Sort by:
Shop seasonal savings . .
yourphomewith easeg. 8 l’eSU|tS r BlggeSt SaVIngS

Sort by; ——m8 —7M——————
8 results rBrggest Savings - J

Filters 27" Width 30" Width Air Fry Pizza Mode

Captured October 3, 2026

11.  Detfendant also attempts to add a sense of urgency by advertising that its

sales are “[l]imited time only” or will expire on a certain date. For example:

=
Up to 35% off plus, free install on

refrigerators, freezers and ranges* Limited
time only

Early Access 4th of
July Sale!

Up to 35% off plus, free install on

refrigerators, freezers and ranges” Limited
time only | 2=

Captured June 18, 2025

Class Action Complaint 7 Case No. 5:26-cv-06126
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a8 M 2 -
Ends 6/25 at 11:59pm P
Deal of the Week!

I
Extra savings on select Rofrigep\{&:reezers and ' DEAL iyl

ACs.[Ends 6/25 at 11:59pm PT | * WEEK

"

//

Captured June 23, 2025

Upgrade Your Kitchen & Home : FRIGIDAIRE.

Shop refrigerators, ranges, dishwashers, filters, and more Tra n Sfor m I n g
with savings of up to 30% off.

| - |/> Offer valid for a limited time. [REGGSASEN
Offer valid for a limited time.’

Moments

Captured September 29, 2026

12. But when the purportedly time-limited sales end, Defendant’s prices do not
return to the listed regular prices. Instead, the sales are simply replaced with a different,
but substantially similar, new sale. In other words, Defendant’s Appliance Products are
routinely on sale pursuant to some offered promotion.

13.  Asa result, Defendant does not regularly sell its Products for the listed
regular strikethrough prices. In other words, the list prices Defendant advertises are not
actually Defendant’s regular prices, because, pursuant to Defendant’s advertised sales,
Defendant’s Appliance Products are almost always available for less than them.

14.  As described in greater detail below, Ms. Husser-Mejia bought a 24”

Stainless Steel Dishwasher from Defendant through its website, www.frigidaire.com.
And she also bought a Frigidaire 26 Cu. Ft. 36” Standard-Depth Side-by-Side

Refrigerator from Defendant through its website, www.frigidaire.com (per her order

confirmation email, she also received a “free” PurePour™ Water and Ice Refrigerator

Class Action Complaint 8 Case No. 5:26-cv-06126
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Filter PWF-1™ with her purchase). In each instance, Defendant represented that the
Products Ms. Husser-Mejia purchased were being offered at a discount from the
purported regular prices that Defendant advertised. And based on Defendant’s
representations, Ms. Husser-Mejia believed that she was purchasing Products that had
regular prices and market values equal to the purported list prices that Defendant
advertised, and that she was receiving specific and substantial discounts. These
reasonable beliefs are what caused Ms. Husser-Mejia to buy from Defendant when she
did.

15.  The representations Ms. Husser-Mejia relied on, however, were not true.
The purported regular prices were not the true regular prices that Defendant sells its
Products for, and the purported discounts were not true discounts. Had Defendant been
truthful, Ms. Husser-Mejia and other consumers like her would not have purchased
Defendant’s Products, or would have paid less for them.

16.  Plaintiff brings this case for herself and the other California residents who
purchased Frigidaire Appliance Products from Defendant, advertised at a purported
discount.

II.  Parties.

17.  Plaintiff Maria Husser-Mejia is domiciled in Bloomington, CA.

18.  The proposed class includes citizens of California.

19.  Defendant Electrolux Consumer Products, Inc. (formerly Electrolux Home
Products, Inc.) is a Delaware corporation with its principal place of business in
Charlotte, North Carolina.

III. Jurisdiction and Venue.

20.  This Court has subject matter jurisdiction under 28 U.S.C. § 1332(d)(2).
The amount in controversy exceeds $5,000,000, exclusive of interest and costs, and the
matter is a class action in which one or more members of the proposed class are citizens

of a state different from Defendant.

Class Action Complaint 9 Case No. 5:26-cv-06126
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21.  The Court has personal jurisdiction over Defendant because Defendant
sold Frigidaire Products to consumers in California, including to Plaintiff.

22. Venue is proper under 28 U.S.C. § 1391(b)(1), 28 U.S.C. § 1391(c)(2), and
28 U.S.C. § 1391(d) because Defendant is subject to personal jurisdiction in this District
with respect to this action, and would be subject to personal jurisdiction in this District
if this District were a separate state, given that Defendant sold Frigidaire Products to
consumers in California and this District, including to Plaintiff. Venue is also proper
under 28 U.S.C. § 1391(b)(2) because a substantial part of Defendant’s conduct giving
rise to the claims occurred in this District, including Defendant’s sale to Plaintiff.

IV. Facts.

A.  Defendant’s fake sales and discounts.

23.  Defendant Electrolux makes, markets, and sells Frigidaire-branded home
appliances, including refrigerators, freezers, ovens, ranges, dishwashers, microwaves,
cooktops, air conditioners, washers, and dryers. Defendant sells the Appliance Products
directly to consumers online, through its website, www.frigidaire.com.

24.  On its website, Defendant creates the false impression that its Products’
regular prices are higher than they truly are.

25.  Atany given time, Defendant’s website advertises substantial discounts on
its Products, including on the home page, on product category pages, on individual
product pages, and during checkout. Defendant advertises the Appliance Products with
purported discount prices alongside the purported regular prices for the Product. The
purported regular prices are routinely shown in strikethrough font. The website also
regularly includes representations in colorful font that consumers will “Save $X” or get
“X% Off” by purchasing a given Product. Example screenshots are provided on the

tollowing pages:

Class Action Complaint 10 Case No. 5:26-cv-06126
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Home Page

4th of July Sale

Up to 35% off plus FREE install on
refrigerators, freezers and ranges* Ends 7/9 at
11:59pm PT

Filed 10/16/26

Page 13 of 54 Page ID #:13

Refresh Your Home for Fall

Discover seasonal savings on select appliances and essentials, now up to 35%

off.

Offer valid for a limited time.!

Explore Deals

Class Action Complaint

11

Captured July 1, 2025

FALL INTO

SAVINGS

Captured October 6, 2026
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Product Category Pages

FRIGIDAIRE

GCWD3067AF-A r (945)
30" Double Electric Wall Oven
with 15+ Ways To Cook, Includes
Free Air Fry Tray

FCWD3027AS

30" Double Electric Wall Oven

Filed 10/16/26

Page 14 of 54 Page ID #:14

PME

PCWD3080AF 120y

30" Double Wall Oven with No
Preheat + Alr Fry

HS03/4" W 207/ D 273/5" H 50 3/4" W 20%/8" D 273/5" HS03/4 W 297/8" D:273/5"

H

$2,298 $3,599 51,998 $£2,799 $3,198 $£3,999
Only at Frigidaire.com: Air Fry

Tray Included, $65.49 value!

$2,198 353599 $1,998 352799 $2,998 353999

4th of July Early Access
Sale! Save over 30% on
Double Wall Ovens

Limited time only

Class Action Complaint

Double Wall Ovens Page, Captured June 25, 2025

‘"7uur

*I;’; ‘ | :
12;;{ oy ’ ~
. y/ L] |\’, ' l * D
-~ f T~ / ‘vJ [ § ‘1“ %
i‘/ hv —~ nl/

*
N\ * |
Double Wall Ovens Page, Captured June 25, 2025
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[ 451550300 [ 25135050 1. |
o

T
T

FHWCO63TC 521) FHWWI24TE 23 FHWCO83TC

6,000 BTU Window Room Air 12,000 BTU Window Room Air 8,000 BTU Window Room Air
Conditioner Conditioner with Wi-Fi Conditioner
H.121/8" W 16" D.131/4" H 142" W19t D 22" H131/4% W.181/2° D15 1/2"

Connected

¥ Advanced Filtration Ready

$189 5299 $439 5490 $229 3319

Window Mounted Air Conditioners Page, Captured July 31, 2025

Take Up to 25% Off Select .
Refrigerators Transforming

Explore seasonal savings across top appliances and Eve ryd ay M O m e nts

upgrade your home with ease.

Refrigerators Page, Captured September 24, 2026

Class Action Complaint 13 Case No. 5:26-cv-06126
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Best Seller

Qur Best Cloan Technology

Oe

GDSHA4715AF

r (1523)

24" Stainless Steel Tub
Dishwasher with CleanBoost™

H: 33 3/4" W:24" D:241/4"

Pocket Handle Bar Handle

ﬁ Smudge-Proof*
D Whisper Quiet

Y% Most Innovative Features

$849 359490

Document 1

Filed 10/16/26

Frigidaire's Top Pick

Our Quictest and
Best Clean Technology

GDSH4735AF

i (45)

24" Stainless Steel Tub
Dishwasher with CleanBoost™
and Adaptive Quick Wash

H: 33 3/4" W: 24"

Pocket Handle Bar Handle

@ Smudge-Proof*

D:241/4"

9 Whisper Quiet

Y& Most Innovative Features

$899 310490

Page 16 of 54 Page ID #:16

Our Quietest and
Best Clean Technology

FRIGIDAIRE

PDSH4816BF #r (97)

24" Stainless Steel Tub
Dishwasher with CleanBoost™
and Adaptive Quick Wash

H: 33 3/4" W:24" D:241/4"

ﬁ Smudge-Proof”
) Whisper Quiet

Y¢ Most Innovative Features

$949 s190990

@ Sign in to unlock special pricing.

10 O OO OO

PCFD3670AF

" (36)

36" Dual-Fuel Freestanding
Range

H: 35 3/16” W:3515/16" D: 25 7/8"

Dishwashers Page, Captured September 18, 2026

DN M6 OO0

FRIGIDAIRE

PCFI3670AF (69)

36" Induction Range

H: 35 3/16" W:3515/16" D: 27"

20+ WAYS TO ‘
COOK Pl

STONE-BAKED PIZZA

FRIGIDAIRE

PCFI3085BF Q5)

30" Induction Range with Stone-
Baked Pizza

$4,599 362990

$5,299 s6999(

$2,169 $35990

/

Air Fry Tray + Pizza Kit

$4,599 3563920

$5,299 369990

$2,169 3535920

Class Action Complaint

Ranges Page, Captured October 3, 2026
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Case 5:26-cv-06126 Document1 Filed 10/16/26

Individual Product Pages

Home / Kitchen / Refrigerators / Side-by-Side / FRSS2623AS

$1,048 save $351

T\ $1,048 save 3351
%$1,399

Page 17 of 54 Page ID #:17

Frigidaire 26 Cu. Ft. 36" Standard-Depth
Side-by-Side Refrigerator

FRSS2623AS

P A3 tow a5 556 48/mo. Leam more

From $50.31/manth or 4 payments at 0% interest with Kiamea
dsam moee

Color stainiess stool

L L @)

Select an option

Only at Frigidaire.com: $998.00
Refrigerator + Free Additional Water Save $40100
Fifter

$1,048.00
S O, Save $35100

In stock! Earliest delivery: June 19, 2025
Ship to : 90405

Add to cart

FOPCASMAS

=1

Captured June 16, 2025

Frigidaire 24" Dishwasher

$399 save $100 (20%)
$499 (D

P

$399 save $100 (20%)
$499 (D

[P Starting 3t 538 12/mo ov as low as 0% APR
Lear moee

From $33/month st 0% interest with KM@ Check purchase power

L

r

<IN e

Color stainiess steel

00O

Available upgrades
[ Currency viewios]
FDPCA4314AS GDPP45SISAF +$100

 Front Controf
~ ENERGY STAR® Certified

$399 5499 $499 §599

Availability for: 91761

Class Action Complaint 15
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Frigidaire Gallery 36" Gas Range with Air

@ Fry

i

$3,349 1a% off

' Starting at $180.43/mo or as low as 0% APR
eam mote

From $161/month with Klama Check purchase power

Availability for: 91761

Earliest Delivery/Install: July 21, 2026

.4 Add to cart

Captured July 17, 2026

Frigidaire Professional 30" Built-In

10f18 Drawer Microwave

UMBW3011AS

1!399 Save $260
$1,659

' Starting at $75.37/mQ or as low as 0% APR.
Learn more
Color Stainless Steel b

$1,659 ()

Captured October 3, 2026

Class Action Complaint 16 Case No. 5:26-cv-06126




O o0 31 & U B~ W -

[\ T NS T NG T NG T NG T NG TR NS TR NG T N T e N e e e e
co I & Ut A WLWDDND =, ©O VW 0o N Ul B~ LW DD =, O

Case 5:26-cv-06126

Document1l Filed 10/16/26

Page 19 of 54 Page ID #:19

Frigidaire 7 Cu. Ft. Gas Dryer

— FLVGT75238W
rﬁ
= !
g &t $45.74)mo or s low as 0% APR.
$849 savesi00 | color ..
$949 ) O
3 Availability for: 90405 -
Earliest Delivery/Install: October 2, 2026
3N
( Find a retailer )
L A The Frigidaire.com Advantage
: e »
Captured September 30, 2026
Checkout
Your cart (1) Commm s )
CART # 4211586869 Empty cart
$1,048.00
View the Shipping & Ret ~ Order Summar
lewthe Shipping 8Retl  £4.399.00 y

26 Cu. Ft. 36" Standard-Depth

Side-by-Side Refrigerator
l | FRSS2623AS

]

|

Cofor: Stainless Stood

$1,048.00 X

5139500

Installation Services ZEdit
Delivery & Installation $19.00
. . Included
&' Long Stainless Steel Bralded Refrigerator Water Supply Line
912001026
You saved: $369.99 | ™

Cart savings

Cart discounts

Subtotal $1,048.00
Delivery & installation $19.00
nstallation parts Included
Total $1,067.00
Taxes and shepping calculated in checkout

Promo code A\

\
@

$351.00

$18.99

You saved: $369.99
Cart savings $351.00
Cart discounts $18.99

ReadyClean™ Stainless Steel Cleaner

5304508691

$7.99 a
5999

Class Action Complaint
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Your Cart (1)

30" Double Wall Oven with Stone-Baked

$3,099.00 X

$4199:60
Saved $1,100.00

L0

Pizza Mode
PCWD3085AF
Color: Stainless Steel

Delivery & Services
Professional installation $3,099.00
220 Volt Electrical Hardware Kit .$_4_'}.9_9_ee
912000918 ’ :

Fri, Oct 2 estimated earliest delivery Saved $1 ,-I O O OO

/ Edit

$199.00

Included

26.  Defendant also regularly represents that its purported sales are time-limited

Page 20 of 54 Page ID #:20

. Order Summary

Items (1)
Installation services

Installation parts (1)
Subtotal

Home delivery

Estimated tax

Estimated Total

Add a promo code

$3,099.00
$199.00

Included
$3,298.00

Free

$185.94

$3,483.94

Proceed to checkout

Captured October 3, 2026

promotions tied to specific holidays or events, or else ending on a specific date. For

example, on June 23, 2025, Defendant was advertising a “Deal of the Week!” on its Side-

by-Side Refrigerators page offering “[e]xtra savings on select Refrigerators, Freezers and

ACs” until “6/25 at 11:59pm PT":

Class Action Complaint 18
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Case 5:26-cv-06126 Document 1

Deal of the Week!

Extra savings on select Refrigerators, Freezers and
ACs. Ends 6/25 at 11:59pm PT

Popular filters

Std. Depth ) Counter Depth (4)

== Hide filters 10 results
Availability

n Stock: 90405
Series A

il

Frigiddaire Gallery

Frigidaire Professional m

Frigicaire (5)

FRSS2623A5-C1 6747y

Color ~

26 Cu. Ft. 36" Standard-Depth
Side-by-Side Refrigerator with
Free Additional Water and Ice

Fliter
. e isas St X HES IS W 361 D38
. Biac «
wh @

Fingesprint-Resistant Stainless (1

Steal Look

Deal of the Week! See Lower

Price in Cart

Depth Type A\

Filed 10/16/26

GRSN2GI0AF-CI

26 Cu. Ft. 36" Standard-Depth
Side-by-Side Refrigerator with
Free Additional Filter Kit

Hes e W 3s\e D3

Smudge-Proof*

ced Crisper

o »

SpacaWise® Org System

Deal of the Week! See Lower
Price in Cart

Page 21 of 54 Page ID #:21

Sort by Featured hvd

22 Cu. Ft. 36" Counter-Depth
Side-by-Side Refrigerator

HEa/E wW3sVe D3

& smudge-Proor
® Advanced Crisper

£  spaceWise* Org System

[so48 51205

$1,048 s1599

$1,498 mﬁm.l

Side-by-Side Refrigerators Page, Captured June 23, 2025

27.  'To reasonable consumers, this means that the sale was time-limited and

would expire (as stated) no later than the end of the day on June 25th.

28.  Butas soon as a purportedly time-limited sale ends, Defendant generates

another similar discount.

29.  For example, while the advertised one-week sale shown above was

supposed to end on June 25, 2025, by June 27, 2025, Defendant was advertising a

separate “Spend & Save on Appliances” promotion offering “up to $§450 on top of July

4th discounts” until “7/9 at 11:59pm.” And, pursuant to this new sale, Defendant’s side-

Class Action Complaint 19 Case No. 5:26-cv-06126
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Document 1

Filed 10/16/26

Page 22 of 54 Page ID #:22

by-side refrigerator products were again available at the exact purported discounted

prices offered during the purportedly time-limited “Deal of the Week!” sale:

Side-by-Side Refrigerators

Spend & Save on

Appliances

Save up to $450 on top of July 4th discounts plus
FREE shipping!* Ends 7/9 at 1:59pm

Popular filters

Std. Depth

=5 Hide fiiters 10 results Featured
Avallabllity

In Stock 90405
Series

il
"
ycl
Color 26 Cu. Ft, 36” Standard-Depth 26 Cu, Ft. 36" Standard-Depth 22 Cu, Ft. 36" Counter-Depth
Side-by-Side Refrigerator with Side-by-Side Refrigerator with Side-by-Side Refrigerator
Stal Free Additional Water and Ice Free Additional Fliter Kit
Filter
. fiac 5100 HEaTE® WoSSVE' O 38 HEONE W ISV D 38N Lea e Wose Ve 5
. Blac £ spacow g Syst £ s 50* Org S
& Acvanced Crisper ® o 1 Crisper
Wh
B smudge ® s
rt s (1)
°
teei Look Only at Frigid
ter included Additional filt t incl 1

Depth Type $65.99 v

Stancaed Dot $1,048 $1,498 I

Side-by-Side Refrigerators Page, Captured June 27, 2025

30.  Defendant’s advertised sales are sometimes promoted with language

suggesting they only apply to certain types of Appliance Products or “select” Products.

In truth, however, Defendant’s advertised sales apply broadly across Defendant’s

Appliance Products.

Class Action Complaint
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31.  For example, on July 25, 2025, Defendant advertised a “Summer Savings
Sale.” And the Frigidaire home page claimed that the sale offered “[o]ver 35% off plus

free install on refrigerators, freezers and ranges™

Summer Savings Sale FRIGIDAIRE.

Over 35% off plus free install on refrigerators, '
freezers and ranges* Limited time only =

32.  But the sale was not limited to “refrigerators, freezers and ranges.” Instead,

Over 35% off plus free install on refrigerators,
freezers and ranges® Limited time only

Defendant offered substantial discounts across its Appliance Products. For example,
every one of Defendant’s in-stock single wall ovens, double wall ovens, and window
mounted air conditioners was also available at a discount on July 25.

33.  Asasecond example, on September 30, 2026, Defendant advertised a sale

offering “up to 35% off”” on “select appliances and essentials’:

FALL INTO

SAVINGS

Refresh Your Home for Fall

Discover seasonal savings on select appliances and essentials, now up
to 35% off.

Offer valid for a limited time.

Explore Deals

34.  In truth, the sale offered substantial discounts across Defendant’s
Appliance Products. For example, on that date, all of Defendant’s in-stock available
trench door, side-by-side, single door, top freezer, bottom freezer, and wine & beverage

refrigerators were available at a purported discount from the listed regular price. As were

Class Action Complaint 21 Case No. 5:26-cv-06126
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all of Defendant’s in-stock available freezers (including upright, chest, and single door
refrigerator-freezers), dishwashers, ranges (including induction, electric, gas, dual fuel,
and pizza mode), cooktops (including induction, electric, and gas), wall ovens (including
single, double, and microwave combination), microwaves (including built-in and over-
the-range), washers, and dryers. And only one of Defendant’s in-stock available compact
refrigerators, and three of Defendant’s in-stock available window-mounted air
conditioners were not on sale (approximately 98.6% of the in-stock available
refrigerators and 87.5% of the in-stock available air conditioners were available at a
purported discount).

35. At some point following August 2025, Defendant added new language
concerning its pricing to some website pages. This language is visible to consumers only
if they hover over a small “(1)”” symbol next to the purported regular price of
Defendant’s Appliance Products. For example, the following shows a Product page on

September 29, 2026:

Frigidaire Professional 30” Induction

Cooktop

$1,899
Save $400

$2,099
Save $400

36.  As shown above, the new language is hidden from consumers unless they

specifically hover their cursor over the small grey “(1)” symbol near the pricing:

Class Action Complaint 22 Case No. 5:26-cv-06126




O o0 J &N U1 A~ LW -

[\ T NG T NG T G TR NG T N TR NG TR NS T NG R e e N e T e e T
co I & Ut A WLWDDND =, ©O VW 0o N Ul B~ LW DD =, O

Case 5:26-cv-06126 Document 1 Filed 10/16/26 Page 25 of 54 Page ID #:25

* e Professional 30" Induction
)

—ey—— » 17% Off

@ Sign in to unlock special pricing.

P Buy now, pay later, Learn more

Color cinec: stee

O

Select an option

wlelele) L

$2,099
Save $400

37.  The overwhelming majority of consumers do not see the language because:
(1) the “(@i)” symbol is small, is not near the button to add a product to a consumer’s cart,
does not explain what it might be or contain until it has already been hovered over, and
does not prompt or require consumers to hover over it; (2) Defendant’s website makes a
myriad of specific representations about pricing, and reasonable consumers reasonably
trust Defendant’s representations and have no reason to expect or go looking for
additional information; and (3) reasonable consumers expect that important information
concerning a company’s pricing or products will be displayed in a clear, visible font, not

hidden from view, so again, they have no reason to search for additional information.

Class Action Complaint 23 Case No. 5:26-cv-06126
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38.  Moreover, and in any event, the newly added language does nothing to
impact reasonable consumers’ reasonable interpretation of Defendant’s pricing

representations. The new language states the following:

"Minimum Advertised Price (or MAP) is our suggested retail price and
may not be the actual price you pay when purchasing items from us or
another party. While the MAP provides a consistent benchmark, it is not
a fixed or mandated price and we and our retail partners may offer items
at, above, or below the MAP based on market conditions.

39.  No prices shown on Defendant’s Product pages or Product category pages
are identified as “Minimum Advertised Price(s),” however. Thus, reasonable consumers
have no reasonable way to know whether the referenced “Minimum Advertised Price”
means the strikethrough price, the purportedly discounted price, or a third unshown
price that Defendant provides to third-party retailers. Plus, even if a person assumed that
“Minimum Advertised Price” referred to the strikethrough price, the language does not
state that the price is not the regular non-sale price for the Product (in fact it says the
price reflects a “consistent benchmark” price). Thus, a reasonable consumer would still
not read this language to mean that the strikethrough price is not Defendant’s regular
price for a given Product. In other words, the new language does not impact reasonable
consumers’ reasonable understanding of Defendant’s price and discount advertising. See
99 45-46 (discussing reasonable consumers’ understandings).

40.  To confirm that Defendant’s Products are routinely available at a discount
for less than Defendant’s regular prices, Plaintiff’s Counsel performed an investigation
of Defendant’s advertising practices using Google Shopping.> Google Shopping provides
“typical” prices for many products that are offered for sale on the internet based on their

prices at stores across the web over the past twelve months.

> https:/ /suppott.google.com/faqs/answer/106756052hl=en.
Class Action Complaint 24 Case No. 5:26-cv-06126
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41.  On July 17, 2026, Plaintiff’s Counsel’s law firm searched for “Frigidaire” on
Google Shopping and reviewed the “typical” prices of the first twenty-seven Products
listed under “All Products” that were available for purchase, provided pricing data from
Defendant, and for which Google provided a typical price. Counsel then compared that
“typical” price to the purported regular price advertised on Defendant’s website.

42.  For example, one of the products listed on Google Shopping was the
Frigidaire Gallery 36” Gas Range with Air Fry GCFG3661AF. On July 17, 2026, it was
listed on Defendant’s website with a purported sale price of $3,349.00, and a purported
regular price of $3,899.00. Based on those prices, Defendant represented that the
Product was available for “14% Off.” But Google Shopping revealed that in the
preceding twelve months, it had typically sold for $3,143 to $3,150—far below the listed

regular price, and even Defendant’s advertised discounted price:

Frigidaire Gallery 36" Gas Range with Air

G3661AF

$3,349 14% off
[P starting at §180.43/mo or as low as 0% APR
Leam more
From $161/month with Klarna Check purchase
X
Color sui

o $3,349 14% off

Availability

Earliest Delivery/Install: July 21, 2026

Add to cart

Captured July 17, 2026 (Frigidaire Website)

Class Action Complaint 25 Case No. 5:26-cv-06126




O o0 J &N U1 A~ LW -

[\ T NG T NG T G TR NG T N TR NG TR NS T NG R e e N e T e e T
co I & Ut A WLWDDND =, ©O VW 0o N Ul B~ LW DD =, O

Case 5:26-cv-06126 Document 1 Filed 10/16/26 Page 28 of 54 Page ID #:28

Frigidaire Gallery 36" Gas Range with Air Fry
GCFG3661AF
4.1 (192 user reviews) Typlca”y $3,143—$3,150

Typically $3,143-$3,150 / - Track price

Captured July 17, 2026 (Google Shopping)

43.  Of the twenty-seven Products reviewed on Google Shopping on July 17,
which included a variety of different Appliance Products, about 88% (twenty-four
Products) were available from Frigidaire at a purported discount. And about 85%
(twenty-three Products) of the reviewed Products had a typical price on Google
Shopping that was below—and often substantially below—Defendant’s listed regular
prices.

44.  Thus, Counsel’s investigation provides further evidence that Defendant’s
Appliance Products are routinely available at a discount, that its purported regular prices
are not legitimate and are not the prevailing market prices for its Appliance Products,
and that Defendant’s purportedly discounted prices do not reflect the promised
discounts.

45.  Based on Defendant’s advertisements on the Frigidaire website, reasonable
consumers reasonably believe that the list prices Defendant advertises are Defendant’s
regular prices and former prices (that is, the prices at which the goods were actually
offered for sale on Defendant’s website before the offer went into effect). In other
words, reasonable consumers reasonably believe that the list prices Defendant advertises
represent the amount that consumers had to pay on Defendant’s website for
Defendant’s goods, before the sale began, and will again have to pay for Defendant’s

goods when the sale ends. Said differently, reasonable consumers reasonably believe that,

Class Action Complaint 26 Case No. 5:26-cv-06126
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prior to the sale, and after the sale ends, consumers buying from Defendant on its
website had to (or will have to) pay the list price to get the item without an opportunity
to get a discount from that list price.

46.  Reasonable consumers also reasonably believe that the list prices
Defendant advertises represent the true market value of the Products, and are the
prevailing prices for those Products; and that those consumers are receiving reductions
from those listed regular prices in the amounts advertised. In truth, however, Defendant
almost always offers discounts off the purported regular prices it advertises. As a result,
everything about Defendant’s price and purported discount advertising is false. The list
prices Defendant advertises are not actually Defendant’s regular or former prices, or the
prevailing prices for the Products Defendant sells. And, the list prices do not represent
the true market value for the Products, because Defendant’s Products are almost always
available for less than that on Defendant’s website, and customers did not have to
formerly pay that amount to get those items. The purported discounts Defendant
advertises are not the true discounts the customers are receiving, and are often not a
discount at all.

B. Defendant’s purported regular prices were not the prevailing prices
during the 90 days immediately preceding Defendant’s
advertisement of the purported discounts.

47.  As explained above, Defendant sells its Appliance Products through its
website, www.frigidaire.com. Some Frigidaire Products are also available through third-
party websites and retailers, including, for example, Home Depot, Best Buy, and Lowe’s.

48.  Regularly, Frigidaire Appliance Products are available from third-party
websites and retailers for prices below Defendant’s listed regular prices. For example, on
October 5, 2026, Defendant advertised its Frigidaire 24" Dishwasher (model
FDPC4314AS), at a purported sale price of $399.00, with a listed regular price of
$499.00:

Class Action Complaint 27 Case No. 5:26-cv-06126
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Frigidaire 24" Dishwasher

FRIGIDAIRE
Tof9 FDPC4314AS

4.6 (2150)

$399 save $100 (20%)
$499

’ Starting at $38.12Ms low as 0% APR.

$399 save $100 (20%)
$499

49.  On the same day, the Product was available from Best Buy, Home Depot,
Lowe’s, and Wayfair for around $399.00—the same price as Defendant’s purportedly

discounted price, and about 20% less than Defendant’s purported regular price:

Best Buy:
Frigidaire - 24" Front Control Built-In $33.34/mo.
Plastic Tub Dishwasher with o Sugsestdpaments
DishSense Sensor Technology, 54 12:Month Financing

Comp. Value: $9.99 ® gl Showme how

Delivery - 339.99
Tomorrow
Customers are saying Deli

Customers are enthusiastic about the Frigidaire Sched 99
di & cleanina nerformance and it:

dBA - Stainless Steel
Model: FDPC4314AS  SKU: 6550555
Trvrirvriy 4.4 (303)

Sold by Best Buy

Pickup - FREE
Today nearby

Home Depot:

Shop Frigidaire
24 in Front Control Built-In Tall Tub Dishwaskers> (4
in Stainless Steel with 4-cycles and DishSense
Sensor Technology

W fe i fe e (2564) v Questions & Answers (1

F390% e $39900|

n $67/mo** suggested payments with 6 mos™ financing. © Apply Now

FRIGIDAIRE =

Class Action Complaint 28 Case No. 5:26-cv-06126
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Lowe’s:

''''''''' 46 v 2207

100+ bought last week

@ Viewe
e 33399 00

You save $100.00 | Ends Oct 7 special financing. Ltd time. Learn How

More Payment Options A

B $379.05 When you choose 5% savings on eligible purchases every
day. Learn How

( a ) As low as $36/mo with affﬂ;n\ See If You Qualify,

- $ As low as 0% APR for $34.16/mo Learn How

Wayfair:

Frigidaire 24" 54 dBA Built-in Button Control Dishwasher FDPC4314AS
By Frigidaire
4.6 i K K A7 1,732 Reviews

$399.00 se7s00

s N] $399.00 se7s06

Sale
41% Off
Sale

Pro Price: Sj Businesses Only  En|

Finish: Stainless Steel

LIl I

50.  Plus, Google Shopping “|p]rice history” data for this Product shows that in
the year prior to October 5, 2026 the Product typically sold for “$399-400"—
substantially below Defendant’s purported regular price of $499.00, and essentially equal
to Defendant’s purported sale price. Moreover, available Google Shopping data specific
to Defendant’s pricing and extending back to February, 2026 shows that Defendant
itself never offered the Product on its own website for the listed regular price during that
time period.

51.  This trend is not limited to one Frigidaire Appliance Product. Instead,
Defendant’s Products are routinely sold by third parties at, or below, the purported
discount prices shown on Defendant’s website, rather than its advertised regular prices.

As a second example, on October 5, 2026, Defendant advertised the Frigidaire

Class Action Complaint 29 Case No. 5:26-cv-06126
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Professional 23 Cu. Ft. Counter-Depth French Door Refrigerator (model
PRFG2383AF) at a purported sale price of $2,549.00, with a listed regular price of
$3,199.00:

- Frigidaire Professional 23 Cu. Ft.
Counter-Depth French Door Refrigerator

] PRFG2383AF

$2,549 20% off
3199 O

Sign in to dinlock special pricing.
' Starting at $137.3&mo or as low as 0% APR.
Learn more
| 2,549 ,
$2, 20% Off

®

52.  On that same day, the Product was available for purchase at Home Depot,
Best Buy, and Wayfair for exactly or almost exactly Defendant’s purportedly discounted

price—far lower than the purported regular price Defendant advertises:

Website Price (10/5/26)
Home Depot $2,549.00
Best Buy $2,549.99
Wayfair $2,549.00

53.  In addition, Google Shopping data reveals that the “typical” price for the
Frigidaire Professional 23 Cu. Ft. Counter-Depth French Door Refrigerator (model
PRFG2383AF) was “$2,544-82,650” over the year preceding October 5, 2026, a price
range that is far below Defendant’s stated regular price for the Product of $3,199.00.

54.  As a third example, as of October 6, 20206, the Frigidaire 24” Dishwasher
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(model FDPC4221AS)—the Product that Plaintiff purchased in November 2025—was
available on the Frigidaire website for a purported sale price of $299.00, and was listed

with a purported regular price of $419.00:

Home /FDPC4221AS

Frigidaire 24" Dishwasher

D _ $299 seso @
s 0% APR

IP Starting 3t $28 56/mo or as low as
Leam more

Color < ess siee

$299 save $120 (29%)
413 © ®O
Available upgrades (:):I

= Curenyviewing 4

FDPC4221AS FDPC4314AS  +s100 C

$299 $419 $399 5499 $

Learn more () L

Availability for: 90405

55. Google Shopping, however, reveals that, “based on stores across the web
over the past 12 months” (thus, including based on data from when Plaintiff purchased
the Product) the Product had a “typical” price of “$299-329.” Thus, according to
Google Shopping data, the Product typically sold in the year prior to October 5, 2026
for far less than the purported regular price advertised by Defendant.

56.  Finally, as described above, Plaintiff’s Counsel conducted an investigation
using Google Shopping, which provides “typical” prices for products based on stores
across the web for the past 12 months. And about 85% of the reviewed Products had a
typical price below—often substantially below—Defendant’s listed regular price.

57.  In short, as the above shows, Defendant’s Appliance Products are regularly
available from third-party websites and sellers for less than the purported regular prices
that Defendant’s website advertises. This is not surprising, as prices charged on third-

party websites and by third-party retailers converge on Defendant’s price, especially since
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the Products are sold in an e-commerce market and Defendant, the manufacturer, sells
the Products directly to consumers through its publicly available website.

C. Defendant’s advertisements are unfair, deceptive, and unlawful.

58.  Section 17500 of California’s False Advertising Law prohibits businesses
from making statements they know or should know to be untrue or misleading. Cal. Bus.
& Prof. Code § 17500. This includes statements falsely suggesting that a product is on
sale, when it actually is not.

59.  Moreover, section 17501 of California’s False Advertising Law specifically
provides that “[n]o price shall be advertised as a former price ... unless the alleged
former price was the prevailing market price ... within three months next immediately
preceding” the advertising. Cal. Bus. & Prof. Code § 17501.

60.  In addition, California’s Consumer Legal Remedies Act prohibits
“advertising goods or services with the intent not to sell them as advertised” and
specifically prohibits “false or misleading statements of fact concerning reasons for,
existence of, or amounts of price reductions.” Cal. Civ. Code § 1770(a)(9), (13).

61.  In addition, the Federal Trade Commission’s regulations prohibit false or
misleading “former price comparisons,” for example, making up “an artificial, inflated
price ... for the purpose of enabling the subsequent offer of a large reduction” off that
price. 16 C.F.R. § 233.1. They also prohibit false or misleading “retail price
comparisons.” 16 C.F.R. § 233.1.

62.  And finally, California’s unfair competition law bans unlawful, unfair, and
deceptive business practices. See Cal. Bus. & Prof. Code § 17200.

63.  Here, as described in detail above, Defendant makes untrue and misleading
statements about its prices. Defendant advertises regular prices that are not its true
regular prices, or its former prices, and were not the prevailing market price in the three
months immediately preceding the advertisement. In addition, Defendant advertised
goods or services with the intent not to sell them as advertised, including by advertising

goods having certain former prices and/or market values while not intending to sell
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goods having those former prices and/or market values. Defendant made false or
misleading statements of fact concerning the reasons for, existence of, and amounts of
price reductions, including the existence of steep discounts, and the amounts of price
reductions resulting from those discounts. Thus, Defendant engaged in unlawful, unfair,
and deceptive business practices.

D. Defendant’s advertisements harm consumers.

64.  Based on Defendant’s advertisements, reasonable consumers expect that
the list prices Defendant advertises are the regular prices at which Defendant usually
sells its Products and that these are former prices that Defendant sold its Products at
before the discount was introduced (and will sell at again once the promotion ends).

65.  Reasonable consumers also expect that, if they purchase during the sale,
they will receive an item whose regular price and/or market value is the advertised list
price and they will receive the advertised discount from the regular purchase price.

66.  In addition, consumers are more likely to buy the product if they believe
that the product is on sale and that they are getting a product with a higher regular price
and/or market value at a substantial discount.

67. By definition, reasonable consumers expect a sale to be time-limited
(otherwise, it is not a sale, it 1s just the regular price).

68.  Consumers that are presented with discounts are substantially more likely
to make the purchase. “Neatly two-thirds of consumers surveyed admitted that a
promotion or a coupon often closes the deal, if they are wavering or are undecided on
making a purchase.”” And, “two-thirds of consumers have made a purchase they weren’t

originally planning to make solely based on finding a coupon or discount,” while “80%

3 https://www.invespcro.com/blog/how-discounts-affect-online-consumer-buying-
behavior/.
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[of consumers| said they feel encouraged to make a first-time purchase with a brand that
is new to them if they found an offer or discount.”

09.  Thus, Defendant’s advertisements harm consumers by inducing them to
make purchases based on false information. In addition, by this same mechanism,
Defendant’s advertisements artificially increase consumer demand for Defendant’s
Products. This puts upward pressure on the prices that Defendant can charge for its
Products. As a result, Defendant can charge a price premium for its Products that it
would not be able to charge absent the misrepresentations described above. So, due to
Defendant’s misrepresentations, Plaintiff and the Class paid more for the Products they
bought than they otherwise would have.

E. Plaintiff was misled by Defendant’s misrepresentations.

70.  Plaintiff Maria Husser-Mejia has purchased several Frigidaire Products. For
example, on or around November 5, 2025, Ms. Husser-Mejia purchased a Frigidaire 24”
Stainless Steel Dishwasher (model FDPC4221AS) from Defendant’s website,
www.frigidaire.com, while living in Bloomington, California.

71.  Asasecond example, on or around February 12, 2026, Ms. Husser-Mejia
purchased a Frigidaire 26 Cu. Ft. 36” Standard-Depth Side-by-Side Refrigerator with
Free Additional Water and Ice Filter (model FRSS2623AS-C1) from Defendant’s
website, www.frigidaire.com, while living in Bloomington, California. Per her order
confirmation email, that purchase included a “free” PurePourTM Water and Ice
Refrigerator Filter with her purchase.

72. At the time she made these purchases, Defendant’s website was advertising
substantial sales that impacted the price of the Products she purchased. And pursuant to
the advertised promotions, she purchased the Products for a substantial discount. For

example, Ms. Husser-Mejia paid a purportedly discounted price of $298.00 for the

* RetailMeNot Survey: Deals and Promotional Offers Drive Incremental Purchases
Online, Especially Among Millennial Buyers (prnewswire.com).
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Stainless Steel Dishwasher (plus taxes and installation costs).” And Ms. Husser-Mejia
paid a purportedly discounted price of $943.20 (including the free filter, and plus taxes)
for the Side-by-Side Refrigerator.t

73.  Based on Defendant’s representations described above, Plaintiff reasonably
understood that Defendant usually (and formerly, before the promotions Defendant was
advertising) sold the Products she was purchasing at their published regular prices
(shown in strikethrough font on Defendant’s website), that the regular prices were the
market value of the Products that she was buying, that she was receiving the advertised
discounts as compared to the regular prices, that the advertised discounts were only
available for a limited time (during the temporary promotions), and that the Products
would go back to retailing for their published regular prices when the promotions ended.
She would not have made the purchases, at the prices she paid, if she had known that
the Products were not discounted as advertised, and that she would not be receiving the
advertised discounts.

74.  In truth, as explained above, Defendant’s Appliance Products are almost
always available at a discounted price off of the purported regular prices. For example, as
noted above, Google Shopping data for the Frigidaire 24" Stainless Steel Dishwasher
(model FDPC4221AS) that Ms. Husser-Mejia purchased shows that, in the year prior to
October 6, 2026 (which includes the date of Ms. Husser-Mejia’s purchase), that Product
typically sold for far less than Defendant’s purported regular price. In other words,
Defendant did not regularly sell the Product Ms. Husser-Mejia purchased at its
purported regular price, and the Product was not discounted as advertised.

75.  Plaintiff faces an imminent threat of future harm. Plaintiff would purchase

Products from Defendant again in the future if she could feel sure that Defendant’s

> As of October 6, 2026, the Product was listed with a purported regular price of
$419.00.

¢ As of October 6, 2026, the Product was listed with a purported regular price of
$1,599.00.
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regular prices accurately reflected Defendant’s former prices and the market value of the
Products, and that its discounts were truthful. But without an injunction, Plaintiff has no
realistic way to know which—if any—of Defendant’s regular prices, discounts, and sales
are not false or deceptive. For example, while she could watch Defendant’s website for a
sale on the day that it is supposed to end to see if the sale is permanent, doing so could
result in missing out on the sale (e.g., if the sale is actually limited in time, and not
permanent). Accordingly, Plaintiff is unable to rely on Defendant’s advertising in the
tuture, and so she cannot purchase Products that she would like to purchase.

F.  Defendant breached its contracts with and warranties to Ms. Husser-

Mejia and the putative class.

76.  When Ms. Husser-Mejia and other members of the putative class
purchased and paid for the Frigidaire Products that they bought, they accepted offers
that Defendant made, and thus, a contract was formed each time that they made
purchases. Each offer was to provide Products having a particular listed regular price
and market value (equal to the list price shown in strikethrough font), and to provide
those Products with the discounts advertised on the website.

77.  Defendant’s website lists the market value of the items that Defendant
promised to provide (in strikethrough font). Defendant agreed to provide a discount
equal to the difference between the regular prices, and the prices paid by Ms. Husser-
Mejia and putative class members.

78.  Defendant also warranted that the regular prices and market values of the
Products Ms. Husser-Mejia and putative class members purchased were the advertised
list prices (e.g., the strikethrough prices) and warranted that Ms. Husser-Mejia and
putative class members were receiving specific discounts on the Products.

79.  The regular prices and market values of the items Ms. Husser-Mejia and
putative class members would receive, and the amount of the discount they would be

provided off the regular price of those items, were specific and material terms of the
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contract. They were also affirmations of fact about the Products and a promise relating
to the goods.

80.  Ms. Husser-Mejia and other members of the putative class performed their
obligations under the contracts by paying for the items they purchased.

81.  Defendant breached its contracts by failing to provide Ms. Husser-Mejia
and other members of the putative class with Products that have regular prices and
market values equal to the regular prices displayed, and by failing to provide the
discounts it promised. Defendant also breached warranties for the same reasons.

G. No adequate remedy at law.

82.  Plaintiff seeks damages and, in the alternative, restitution. Plaintiff is
permitted to seek equitable remedies in the alternative because she has no adequate
remedy at law.

83.  Alegal remedy is not adequate if it is not as certain as an equitable remedy.
The elements of Plaintiff’s equitable claims are different and do not require the same
showings as Plaintiff’s legal claims. For example, Plaintiff’s FAL claim under Section
17501 (an equitable claim) is predicated on a specific statutory provision, which prohibits
advertising merchandise using a former price if that price was not the prevailing market
price within the past three months. Cal. Bus. & Prof. Code § 17501. Plaintiff may be able
to prove these more straightforward factual elements, and thus prevail under the FAL,
while not being able to prove one or more elements of her legal claims. As a second
example, to obtain damages under the CLRA, a plaintiff must show that they complied
with the CLRA’s notice requirement for damages. No such requirements exist to obtain
restitution. Because a plaintiff must make this additional showing to obtain damages,
rather than restitution, the legal remedies are more uncertain.

84.  In addition, to obtain a full refund as damages, Plaintiff must show that the
Products she bought have essentially no market value. In contrast, Plaintiff can seek

restitution without making this showing. This is because Plaintiff purchased Products
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that she would not otherwise have purchased, but for Defendant’s representations.
Obtaining a full refund at law is less certain than obtaining a refund in equity.

85.  Furthermore, the remedies at law available to Plaintiff are not equally
prompt or otherwise efficient. The need to schedule a jury trial may result in delay. And
a jury trial will take longer, and be more expensive, than a bench trial.

86.  Finally, legal damages are inadequate to remedy the imminent threat of
tuture harm that Plaintiff faces. Only an injunction can remedy this threat of future
harm. Plaintiff would purchase or consider purchasing Products from Defendant again
in the future if she could feel sure that Defendant’s regular prices accurately reflected
Defendant’s former prices and the market value of the Products, and that its discounts
were truthful. But without an injunction, Plaintiff has no realistic way to know which—if
any—of Defendant’s regular prices, discounts, and sales are not false or deceptive. Thus,
Plaintiff is unable to rely on Defendant’s advertising in the future, and so cannot
purchase Products that she would like to purchase.

V.  Class Action Allegations.
87.  Plaintiff brings the asserted claims on behalf of the following proposed

class:

e (alifornia Class: all persons who, while residing in the state of California
and within the applicable statute of limitations period, purchased one or
more Frigidaire Appliance Products advertised at a discount on
Defendant’s website (the “Class” or the “California Class”).

88.  The following people are excluded from the proposed class: (1) any Judge
or Magistrate Judge presiding over this action and the members of their family; (2)
Defendant, Defendant’s subsidiaries, parents, successors, predecessors, and any entity in
which the Defendant or its parents have a controlling interest and their current
employees, officers and directors; (3) persons who propetly execute and file a timely
request for exclusion from the Class; (4) persons whose claims in this matter have been

finally adjudicated on the merits or otherwise released; (5) Plaintiff’s Counsel and
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Defendant’s counsel, and their experts and consultants; and (6) the legal representatives,
successors, and assigns of any such excluded persons.

Numerosity

89.  The proposed class contains members so numerous that separate joinder of
each member of the class is impractical. There are tens or hundreds of thousands of
class members.

Predominance of Common Questions

90.  There are questions of law and fact common to the proposed class.
Common questions of law and fact include, without limitation:

(1) whether Defendant made false or misleading statements of fact in its

advertisements;

(2) whether Defendant violated California’s consumer protection statutes;

(3) whether Defendant committed a breach of contract;

(4) whether Defendant committed a breach of an express warranty;

(5) damages needed to reasonably compensate Plaintiff and the proposed class.

Typicality & Adequacy

91.  Plaintiff’s claims are typical of the proposed class. Like the proposed class,
Plaintiff purchased Frigidaire Products advertised at a discount on Defendant’s website.
There are no conflicts of interest between Plaintiff and the class.

Superiority

92. A class action is superior to all other available methods for the fair and
efficient adjudication of this litigation because individual litigation of each claim is
impractical. It would be unduly burdensome to have individual litigation of tens or
hundreds of thousands of individual claims in separate lawsuits, every one of which

would present the issues presented in this lawsuit.
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VI. Claims.
First Cause of Action:
Violation of California’s False Advertising Law Bus. & Prof. Code §§ 17500 &
17501 et seq.
(By Plaintiff and the California Class)

93.  Plaintiff incorporates each and every factual allegation set forth above.

94.  Plaintiff brings this cause of action on behalf of herself and members of
the California Class.

95.  Defendant has violated sections 17500 and 17501 of the Business and
Professions Code.

96.  Defendant has violated, and continues to violate, section 17500 of the
Business and Professions Code by disseminating untrue and misleading advertisements
to Plaintiff and Class members.

97.  As alleged more fully above, Defendant advertises former prices along with
discounts. Defendant does this, for example, by crossing out a higher price (e.g.,
$2;399:00) and displaying it alongside a lower, discounted price, by representing that
consumers can “save” a certain amount by purchasing a Product (e.g., “Save $700.00”),
and by representing that Products are available for “X% Off.” Reasonable consumers
understand that prices advertised in strikethrough font denote former prices, i.e., the
prices that Defendant charged before the discount went into effect. And they
understand that savings of $X or X% are taken from the former prices charged for the
Products.

98.  The prices advertised by Defendant are not Defendant’s regular prices. In
fact, those prices are almost never Defendant’s prices (i.e., the price you usually have to
pay to get the Product in question) because there is almost always an ongoing promotion
entitling consumers to a discount. Moreover, for the same reasons, those prices were not

the former prices of the Products. Accordingly, Defendant’s statements about the
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former prices of its Products, and its statements about its discounts from those former
prices, were untrue and misleading.

99.  In addition, Defendant has violated, and continues to violate, section 17501
of the Business and Professions Code by advertising former prices that were not the
prevailing market price within the three months immediately preceding the advertising.
As explained above, Defendant’s advertised regular prices, which reasonable consumers
would understand to denote former prices, were not the prevailing market prices for the
Products within three months preceding publication of the advertisement. And
Defendant’s former price advertisements do not state clearly, exactly, and conspicuously
when, if ever, the former prices prevailed. Defendant’s advertisements do not indicate
whether or when the purported former prices were offered at all.

100. Defendant’s misrepresentations were intended to induce reliance, and
Plaintiff saw, read, and reasonably relied on the statements when purchasing the
Frigidaire Products. Defendant’s misrepresentations were a substantial factor in
Plaintiff’s purchase decision.

101. In addition, Class-wide reliance can be inferred because Defendant’s
misrepresentations were material, i.e., a reasonable consumer would consider them
important in deciding whether to buy Frigidaire Products.

102.  Defendant’s misrepresentations were a substantial factor and proximate
cause in causing damages and losses to Plaintiff and the Class.

103. Plaintiff and the Class were injured as a direct and proximate result of
Defendant’s conduct because (a) they would not have purchased the Products if they
had known the truth, (b) they overpaid for the Products because the Products were sold
at a price premium due to the misrepresentation, and/or (c) they did not receive the
discounts they were promised, and received Products with market values lower than the
promised market values.

104. For the claims under California’s False Advertising Law, Plaintiff seeks all

available equitable relief, including injunctive relief, disgorgement, and restitution in the
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form of a full refund and/or measured by the price premium charged to Plaintiff and the
Class as a result of Defendant’s unlawful conduct.

Second Cause of Action:

Violation of California’s Consumer Legal Remedies Act
(By Plaintiff and the California Class)

105. Plaintiff incorporates each and every factual allegation set forth above.

106. Plaintiff brings this cause of action on behalf of herself and members of
the California Class.

107. Plaintiff and the Class are “consumers,” as the term is defined by California
Civil Code § 1761(d).

108. Plaintiff and the Class have engaged in “transactions” with Defendant as
that term is defined by California Civil Code § 1761(e).

109. The conduct alleged in this Complaint constitutes unfair methods of
competition and unfair and deceptive acts and practices for the purpose of the CLRA,
and the conduct was undertaken by Defendant in transactions intended to result in, and
which did result in, the sale of goods to consumers.

110. As alleged more fully above, Defendant made and disseminated untrue and
misleading statements of facts in its advertisements to Class members. Defendant did
this by using fake regular prices, i.e., regular prices that are not the prevailing prices, and
by advertising fake discounts.

111. Defendant violated, and continues to violate, section 1770 of the California
Civil Code.

112.  Defendant violated, and continues to violate, section 1770(a)(5) of the
California Civil Code by representing that Products offered for sale have characteristics
or benefits that they do not have. Defendant represents that the value of its Products is
greater than it actually is by advertising inflated regular prices and fake discounts for

Products.
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113.  Defendant violated, and continues to violate, section 1770(2)(9) of the
California Civil Code. Defendant violates this by advertising its Products as being
offered at a discount, when in fact Defendant does not intend to sell the Products at a
discount.

114.  And Defendant violated, and continues to violate section 1770(a)(13) by
making false or misleading statements of fact concerning the existence of, or amounts
of, price reductions on its website, including by (1) misrepresenting the regular price of
Products on its website and (2) advertising discounts and savings that are exaggerated or
nonexistent.

115. Defendant’s representations were likely to deceive, and did deceive,
Plaintiff and reasonable consumers. Defendant knew, or should have known through the
exercise of reasonable care, that these statements were inaccurate and misleading.

116. Defendant’s misrepresentations were intended to induce reliance, and
Plaintiff saw, read, and reasonably relied on them when purchasing Frigidaire Appliance
Products. Defendant’s misrepresentations were a substantial factor in Plaintiff’s purchase
decision.

117. In addition, Class-wide reliance can be inferred because Defendant’s
misrepresentations were material, i.e., a reasonable consumer would consider them
important in deciding whether to buy Frigidaire Products.

118.  Defendant’s misrepresentations were a substantial factor and proximate
cause in causing damages and losses to Plaintiff and the Class.

119. Plaintiff and the Class were injured as a direct and proximate result of
Defendant’s conduct because (a) they would not have purchased the Products if they
had known the discounts and/or regular prices were not real, (b) they overpaid for the
Products because the Products were sold at a price premium due to the
mistepresentation, and/or (c) they did not receive the discounts they were promised, and

received products with market values lower than the promised market values.
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120. Under California Civil Code § 1780(a)(2), Plaintiff, on behalf of herself and
the Class, seeks injunctive relief.

121. CLRA § 1782 NOTICE. On September 29, 2026, a CLRA demand letter
was sent to Defendant’s principal place of business and to its registered agent via
certified mail (return receipt requested), that provided notice of Defendant’s violations
of the CLRA and demanded that Defendant correct the unlawful, unfair, false and/or
deceptive practices alleged here. If Defendant does not fully correct the problem for
Plaintiff and for each member of the Class within 30 days of receipt, Plaintiff and the
Class will seek all monetary relief allowed under the CLRA.

122. A CLRA venue declaration is attached.

Third Cause of Action:

Violation of California’s Unfair Competition Law
(By Plaintiff and the California Class)

123. Plaintiff incorporates each and every factual allegation set forth above.

124. Plaintiff brings this cause of action on behalf of herself and members of
the California Class.

125. Defendant has violated California’s Unfair Competition Law (UCL) by
engaging in unlawful, fraudulent, and unfair conduct (i.e., violating each of the three
prongs of the UCL).

The Unlawful Prong

126. Defendant engaged in unlawful conduct by violating the CLRA and the
FAL, as alleged above and incorporated here. In addition, Defendant engaged in
unlawful conduct by violating the FTC Act. The FTC Act prohibits “unfair or deceptive
acts or practices in or affecting commerce” and prohibits the dissemination of false
advertisements. 15 U.S.C. § 45(a)(1), 15 U.S.C. § 52(a). As the FTC’s regulations make
clear, Defendant’s false pricing schemes violate the FTC Act. 16 C.F.R. § 233.1, 16
C.F.R. § 233.2.

127.
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The Deceptive Prong

128. As alleged in detail above, Defendant’s representations that its Products
were on sale, that the Products had a specific regular price, and that the customers were
receiving specific discounts were false and misleading.

129.  Defendant’s representations were misleading to Plaintiff and other
reasonable consumers.

130. Plaintiff relied upon Defendant’s misleading representations and omissions,
as detailed above.

The Unfair Prong

131. As alleged in detail above, Defendant committed “unfair” acts by falsely
advertising that its Products were on sale, that the Products had a specific regular price,
and that the customers were receiving discounts.

132. Defendant violated established public policy by violating the CLRA, the
FAL, and the FTC Act, as alleged above and incorporated here. The unfairness of this
practice is tethered to a legislatively declared policy (that of the CLRA, FAL, and FTC
Act).

133.  The harm to Plaintiff and the Class greatly outweighs the public utility of
Defendant’s conduct. There is no public utility to misrepresenting the price of a
consumer product. This injury was not outweighed by any countervailing benefits to
consumers or competition. Misleading consumer advertising only injures healthy
competition and harms consumers.

134. Plaintiff and the Class could not have reasonably avoided this injury. As
alleged above, Defendant’s representations were deceptive to reasonable consumers like
Plaintiff.

135. Defendant’s conduct, as alleged above, was immoral, unethical, oppressive,

unscrupulous, and substantially injurious to consumers.

X ko ok
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136. For all prongs, Defendant’s representations were intended to induce
reliance, and Plaintiff saw, read, and reasonably relied on them when purchasing
Frigidaire Products. Defendant’s representations were a substantial factor in Plaintiff’s
purchase decision.

137. In addition, Class-wide reliance can be inferred because Defendant’s
representations were material, i.e., a reasonable consumer would consider them
important in deciding whether to buy Frigidaire Products.

138. Defendant’s representations were a substantial factor and proximate cause
in causing damages and losses to Plaintiff and the Class members.

139. Plaintiff and the Class were injured as a direct and proximate result of
Defendant’s conduct because (a) they would not have purchased the Products if they
had known the discounts and/or regular prices were not real, (b) they overpaid for the
Products because the Products were sold at a price premium due to the
mistepresentation, and/or (c) they did not receive the discounts they were promised, and
received products with market values lower than the promised market values.

140. For the claims under California’s Unfair Competition Law, Plaintiff seeks
all available equitable relief, including injunctive relief, disgorgement, and restitution in
the form of a full refund and/or measured by the price premium charged to Plaintiff and
the Class as a result of Defendant’s unlawful conduct.

Fourth Cause of Action:

Breach of Contract
(By Plaintiff and the California Class)
141. Plaintiff incorporates each and every factual allegation set forth above.
142. Plaintiff brings this cause of action on behalf of herself and the California
Class.
143. Plaintiff and Class members entered into contracts with Defendant when

they placed orders to purchase Products on Defendant’s website.
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144. 'The contracts provided that Plaintitf and Class members would pay
Defendant for the Products ordered.

145.  The contracts further required that Defendant provide Plaintiff and Class
members with Products that have a market value equal to the regular prices displayed on
the website. They also required that Defendant provide Plaintiff and Class members with
the specific discount advertised on the website. These were specific and material terms
of the contract.

146. The specific discounts were a specific and material term of each contract,
and were displayed to Plaintiff and Class members at the time they placed their orders.

147. Plaintiff and Class members paid for the Products they ordered, and
satisfied all other conditions of their contracts.

148. Defendant breached its contracts with Plaintiff and Class members by
tailing to provide Products that had a market value equal to the regular price displayed
on its website, and by failing to provide the promised discount. Defendant did not
provide the discount that Defendant had promised.

149. As a direct and proximate result of Defendant’s breaches, Plaintiff and
Class members were deprived of the benefit of their bargained-for exchange, and have
suffered damages in an amount to be established at trial.

150. Plaintiff provided Defendant with notice of this breach of contract by
mailing a notice letter to Defendant’s registered agent and to Defendant’s headquarters
on September 29, 2026.

151.  For the breach of contract claims, Plaintiff seeks all damages available
including expectation damages and/or damages measured by the price premium charged
to Plaintiff and the Class as a result of Defendant’s unlawful conduct.

Fifth Cause of Action:

Breach of Express Warranty
(By Plaintiff and the California Class)

152. Plaintiff incorporates each and every factual allegation set forth above.
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153. Plaintiff brings this cause of action on behalf of herself and members of
the California Class.

154. Defendant, as the manufacturer, marketer, distributor, supplier, and/or
seller of Frigidaire Products, issued material, written warranties by advertising that the
Products had a prevailing market value equal to the regular price displayed on
Defendant’s website. This was an affirmation of fact about the Products (i.e., a
representation about the market value) and a promise relating to the goods.

155.  This warranty was part of the basis of the bargain, and Plaintiff and
members of the Class relied on this warranty.

156. In fact, the Frigidaire Products’ stated market values were not the
prevailing market values. Thus, the warranty was breached.

157. Plaintiff provided Defendant with notice of this breach of warranty, by
mailing a notice letter to Defendant’s registered agent and to Defendant’s headquarters
on September 29, 2026.

158. Plaintiff and the Class were injured as a direct and proximate result of
Defendant’s breach, and this breach was a substantial factor in causing harm, because (a)
they would not have purchased Products if they had known that the warranty was false,
(b) they overpaid for the Products because the Products were sold at a price premium
due to the warranty, and/or (c) they did not receive the Products as warranted that they
were promised.

159. For their breach of express warranty claims, Plaintiff seeks all damages
available including expectation damages and/or damages measured by the price
premium charged to Plaintiff and the Class as a result of Defendant’s unlawful conduct.

Sixth Cause of Action:

Quasi-Contract/Unjust Enrichment
(By Plaintiff and the California Class)
160. Plaintiff incorporates the facts alleged above, except that Plaintiff brings

this cause of action in the alternative to her Breach of Contract claim.
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161. Plaintiff brings this cause of action in the alternative to her Breach of
Contract and Breach of Warranty claims (Counts Four and Five) on behalf of herself
and the California Class.

162. As alleged in detail above, Defendant’s false and misleading advertising
caused Plaintiff and the Class to purchase Frigidaire Products and to pay a price
premium for these Products.

163. In this way, Defendant received a direct and unjust benefit, at Plaintiff’s
and the Class’s expense.

164. (In the alternative only), due to Defendant’s misrepresentations, its
contracts with Plaintiff and other Class members are void or voidable.

165. Plaintiff and the Class seek restitution, and in the alternative, rescission.

166. For the quasi-contract/unjust enrichment claims, Plaintiff seeks all available
equitable relief, including injunctive relief, disgorgement, and restitution in the form of a
full refund and/or measured by the price premium charged to Plaintiff and the Class as a
result of Defendant’s unlawful conduct.

Seventh Cause of Action:

Negligent Misrepresentation
(By Plaintiff and the California Class)

167. Plaintiff incorporates each and every factual allegation set forth above.

168. Plaintiff brings this cause of action on behalf of herself and members of
the California Class.

169. As alleged more fully above, Defendant made false representations and
material omissions of fact to Plaintiff and Class members concerning the existence
and/or nature of the discounts and savings advertised on its website.

170. These representations were false.

171.  When Defendant made these misrepresentations, it knew or should have
known that they were false. Defendant had no reasonable grounds for believing that

these representations were true when made.
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172.  Defendant intended that Plaintiff and Class members rely on these
representations and Plaintiff and Class members read and reasonably relied on them.

173. In addition, Class-wide reliance can be inferred because Defendant’s
misrepresentations were material, i.e., a reasonable consumer would consider them
important in deciding whether to buy Frigidaire Products.

174.  Defendant’s misrepresentations were a substantial factor and proximate
cause in causing damages and losses to Plaintiff and Class members.

175.  Plaintiff and the Class were injured as a direct and proximate result of
Defendant’s conduct because (a) they would not have purchased the Products if they
had known that the representations were false, (b) they overpaid for the Products
because the Products were sold at a price premium due to the misrepresentation, and/or
(c) they did not receive the discounts they were promised, and received Products with
market values lower than the promised market values.

176. For the negligent misrepresentation claims, Plaintiff seeks all damages
available including expectation damages, punitive damages, and/or damages measured
by the price premium charged to Plaintiff and the Class as a result of Defendant’s
unlawful conduct.

Eighth Cause of Action:

Intentional Misrepresentation
(By Plaintiff and the California Class)

177. Plaintiff incorporates each and every factual allegation set forth above.

178. Plaintiff brings this cause of action on behalf of herself and members of
the California Class.

179.  As alleged more fully above, Defendant made false representations and
material omissions of fact to Plaintiff and Class members concerning the existence
and/or nature of the discounts and savings advertised on its website.

180. These representations were false.
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181. When Defendant made these misrepresentations, it knew that they were
false and/or acted recklessly in making the misrepresentations.

182. Defendant intended that Plaintiff and Class members rely on these
representations and Plaintiff and Class members read and reasonably relied on them.

183. In addition, Class-wide reliance can be inferred because Defendant’s
misrepresentations were material, i.e., a reasonable consumer would consider them
important in deciding whether to buy Frigidaire Products.

184. Defendant’s misrepresentations were a substantial factor and proximate
cause in causing damages and losses to Plaintiff and Class members.

185. Plaintiff and the Class were injured as a direct and proximate result of
Defendant’s conduct because (a) they would not have purchased the Products if they
had known that the representations were false, (b) they overpaid for the Products
because the Products were sold at a price premium due to the misrepresentation, and/or
(c) they did not receive the discounts they were promised, and received Products with
market values lower than the promised market values.

186. For the intentional misrepresentation claims, Plaintiff seeks all damages
available including expectation damages, punitive damages, and/or damages measured
by the price premium charged to Plaintiff and the Class as a result of Defendant’s
unlawful conduct.

VII. Relief.

187. Plaintiff seeks the following relief for herself and the Class:

e An order certifying the asserted claims, or issues raised, as a class action;

e A judgment in favor of Plaintiff and the proposed class;

e Damages, treble damages, and punitive damages where applicable;

e Restitution;

e Disgorgement, and other just equitable relief;

e Pre- and post-judgment interest;

¢ An injunction prohibiting Defendant’s deceptive conduct, as allowed by law;
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e Reasonable attorneys’ fees and costs, as allowed by law;

e Any additional relief that the Court deems reasonable and just.

Demand For Jury Trial

188. Plaintiff demands the right to a jury trial on all claims so triable.

Dated: October 16, 2026
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Respectfully submitted,

By: /s/ Grace Bennett

Simon Franzini (Cal. Bar No. 287631)
simon@dovel.com

Grace Bennett (Cal. Bar No. 345948)
grace(@dovel.com

DOVEL & LUNER, LLP

201 Santa Monica Blvd., Suite 600
Santa Monica, California 90401
Telephone: (310) 656-7066

Facsimile: + 1 (310) 656-7069

Attorneys for Plaintiff
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