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UNITED STATES DISTRICT COURT
CENTRAL DISTRICT OF CALIFORNIA

SAMANTHA LOUEY, individually

and on behalf of all others similarly
situated,

Plaintiff,
V.

VEGO INNOVATIONS, INC. d/b/a
VEGO GARDEN, and DOES 1-10,

Defendants.
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Plaintiff Samantha Louey, individually and on behalf of all others similarly
situated, brings this Class Action Complaint against Defendant Vego Innovations,
Inc. d/b/a Vego Garden (“Defendant” or “Vego Garden) and makes the following
allegations based upon information and belief, except as to allegations specifically
pertaining to Plaintiff, which are based on personal knowledge.

NATURE OF THE ACTION

1. This is a case concerning deceptive representations and omissions made
by Defendant through its misleading and unlawful pricing, sales, and discounting
practices on its websites, which directly violate a California statute and deceive the
reasonable consumer.

2. Defendant Vego Garden sells and markets gardening supplies and
accessories online through the Vego Garden website, https://www.vegogarden.com/.

3. Vego Garden lists many of its products as having continuous discounts,
some even hundreds of dollars off. However, these discounts are actually false
discounts intended to induce customers into purchasing their products, as the products
are rarely, if ever, actually sold at the higher strikethrough “former” prices listed next
to the “sale” price.

4. The products at issue are all goods that have been offered at any time on
Vego Garden’s website, at a sale or discounted price from a supposedly higher
“former” price (the “Products™).

5. Defendant’s website lists various items on sale or discount, and presents
a stricken, supposedly former or prevailing market price next to the “sale” price.
However, the former or prevailing market price listed next to the sales price is not
actually the former or prevailing market price at which the product was sold in the
previous three months. Instead, it is a false or inflated price used to trick consumers
into believing they are receiving a discount on their purchase. It is false because the
item has not been listed for sale or sold on the website in the previous three months

at the listed former price.
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6. Section 17500 of California’s False Advertising Law prohibits
businesses from making statements they know or should know to be untrue or
misleading. Cal. Bus. & Prof. Code § 17500. This includes statements falsely
suggesting that a product is on sale, when it actually is not.

7. Section 17501 of California’s False Advertising Law provides that “[n]o
price shall be advertised as a former price ... unless the alleged former price was the
prevailing market price ... within three months next immediately preceding” the
advertisement. Cal. Bus. & Prof. Code § 17501. Therefore, the statute specifically
prohibits the type of fake discount employed by Defendant, where the advertised
former price is not the prevailing price during the specified timeframe.

8. Upon investigation, all or nearly all of the “former” prices on the website
are false and misleading, and are not former prevailing prices at which the products
were offered on the websites, or the prevailing market prices, during the previous
three months.

0. Plaintift—Iike thousands of other customers across the United States—
fell prey to Defendant’s false, deceptive, and misleading discount scheme. As a result,
Defendant has earned millions of dollars selling products at misrepresented discounts
that do not actually exist.

10.  When purchasing the Products, Plaintiff relied on Defendant’s
misrepresentations that the Products were on sale and were previously sold at the
former strikethrough price listed next to the sale price.

11. Defendant’s conduct violated and continues to violate the California
Unfair Competition Law (“UCL”), Cal. Bus. & Prof. Code §§ 17200, ef seq. and
California’s False Advertising Law (“FAL”), Cal. Bus. & Prof. Code §§ 17500, et
seq.; and the California Consumer Legal Remedies Act (“CLRA™), Cal. Civ. Code §§
1750, et seq. Defendant’s conduct also constitutes negligent misrepresentation, and

has unjustly enriched Defendant by the sale of these Products.
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12.  Accordingly, Plaintiff brings this civil action to put an end to
Defendant’s illegal conduct. Through this class action lawsuit, Plaintiff seeks
monetary damages, restitution, and declaratory and injunctive relief on behalf of the
proposed Class.

PARTIES

13.  Plaintiff Samantha Louey is a citizen and resident of San Bernardino
County, California.

14. Defendant Vego Innovations, Inc., is a Delaware corporation and is
headquartered in Texas. Defendant is an online retailer that sells gardening products
in California and across the United States.

15. Defendants Does 1-10 were responsible in some manner for the injuries
and damages caused to Plaintiff and the Class, but their identities and/or roles are not
yet known.

JURISDICTION AND VENUE

16.  This Court has subject matter jurisdiction over this action pursuant to 28
U.S.C. § 1332(d)(2) because this is a class action in which (1) there are at least 100
members, (2) the matter in controversy exceeds $5,000,000 exclusive of interest and
costs, and (3) Plaintiff and members of the putative Class are citizens of a state that is
different from the states in which Defendant are citizens.

17.  This Court has personal jurisdiction over Defendant because Defendant
has contacts with California that are so continuous and systematic that it is essentially
at home in this state. Defendant sold Products to consumers in California, including
Plaintiff. Defendant regularly conducts and solicits business in California, provides
products to persons in the State of California, maintains an interactive commercial
website, offers to ship products to California, allows customers in California to order
products, and derives substantial revenue from customers in California.

18.  Venue is proper in this Court pursuant to 28 U.S.C. § 1391(b) because a

substantial part of the events or omissions giving rise to Plaintiff’s and the Class

4
CLASS ACTION COMPLAINT




10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28

ase 5:26-cv-04150 Document1 Filed 07/24/26 Page 5 of 55 Page ID #:5

Members’ claims occurred in this District, and Defendant is subject to the Court’s

personal jurisdiction.

BACKGROUND FACTS

19. Defendant markets and sells garden beds, planters, and other gardening-
related products through its website.

20. Defendant, through its website, has sold thousands of units of
merchandise to customers in California and nationwide.

L. Vego Garden’s Fake Discount Scheme

21. Defendant creates the false impression that its Products’ regular or
former prices are higher than they truly are.

22.  On any given day, Products on Defendant’s website are represented as
being discounted from a higher reference, or “former,” price. On individual listing
pages and category listing pages, the supposed mark-downs are represented to
consumers by prominently displaying a “crossed-out” or strikethrough reference price
next to a sale price and depicting the sale price in bold text adjacent to the reference
price. The listings also include a supposed “percentage” discount. Example

screenshots, taken July 20, 2026, are provided below:

Home Raised Garden Beds / Classic Garden Beds / 17" Tall Garden Beds

4.9 7730Reviews

17" Tall 9 In1 Large Modular Metal Raised Garden Bed Kit
$179.95 $259:95 31% OFF

BEST SELLER

BOGO 20% Off Selected Garden Beds. Deal ends at: 36:16:51
Color: Olive Green
o e @ e e

Height:

€317 Tall | ) 26" Tall 32" Tall

Shipping Status: In Stock

BB

™ Fast Shipping arrives on Jul 27 - Jul 29
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' vargen seas - tievalea varaen seas - rianers - FIanud>uppors - waienng - uieennouses - INUoor Garaening - VUuULaoor uving - Laraensuppnes -
New Arrival €D Bestseler
/s o

@ Best Seller

(7730) (7730) (7730) (7730)
147 Tall 4 In | Small Modular Metal 17" Tall 9 In | Large Modular Metal 17" Tall 10 In | Jumbo Modular Metal 17" Tall X In | Giant Modular Metal

Raised Garden Bed Kit Raised Garden Bed Kit Raised Garden Bed Kit Raised Garden Bed Kit

$99.95 513995 $179.95 5259385 $199.95 27395 $229.95 538995

Color: Peari White Color: Olive Green Color: Olive Green Color: Olive Green

=] Ee=0EE EE=0E8E E8=8

Add to Cart Add to Cart Add to Cart Addto Cart
In Stock In Stock In Stock In Stock

ST BestSeller

13 BestSeller

)

(7730) (7730) x 7 (7730) (7730)
26" Tall 10 In I Jumbo Modular Metal 26" Tall 9 In1 Large Modular Metal 32" Extra Tall 4 In1Small Modular 26" Tall 4 In | Small Modular Metal
Raised Garden Bed Kit Raised Garden Bed Kit Metal Raised Garden Bed Kit Raised Garden Bed Kit
$269.95 538395 $249.95 $353:95 $229.95 533395 $209.95 $299:95
Color: Olive Green Color: Olive Green Color: Oiive Green Color: Olive Green
Es Es Es===8 E=
Add to Cart Add to Cart Add to Cart Add to Cart
In Stock In Stock In Stock In Stock

23. The above images are examples from Defendant’s website that show
how it consistently lists its false discounts on the website across numerous products.

24.  The below sections describe further the types of deceptive sales schemes
implemented by Defendant on its website.

25. These pricing and advertising practices are deceptive and pressure
consumers into purchasing products from Defendant at an inflated price. Defendant
intends to mislead consumers into believing that they are getting a bargain by buying
products from its website on sale and at a substantial and deep discount. For most if
not all products listed at a discount, Defendant did not offer or sell the products on

the website at the reference price for the three months immediately preceding the
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listing of the sale. Therefore, the reference price is artificially inflated and the

advertised discounts are deceiving.

A. Plaintiff Louey Purchased Products that Defendant Falsely Advertised as
Discounted.

26.  On or around October 25, 2025, Plaintiff purchased a twin pack of the
Self-Watering Rolling Citrus Tree Planter for $379.95 from Defendant’s website. She
made this purchase while living in San Bernardino County, California.

27. At the time of purchase, Defendant advertised the twin pack of the Self-
Watering Rolling Citrus Tree Planter as having a strikethrough, or former, price of
$409.95, and a purported sale price of $379.95.

28. At the time of purchase, Defendant represented on its website that this
product was on sale at a discount, with a regular or former price of $409.95, listed as
a strikethrough reference price next to the Product. However, this reference price was
false, as Defendant did not actually list or sell this product for $409.95 for at least the
three previous months prior to Plaintiff’s purchase.

29.  The falsity of the reference price is demonstrated by the images below:

October 2, 2025

B 7 el @ o
Lf]

[V2UBCHMIENNR 15 captures L 02 g
TS 'm
VEYU Uaius |, Luyu = €
AboutUs  Blogs Programs ol Q = o \35
[New] [New | LHot ]
OnSale * RaisedGardenBeds ~ Elevated GardenBeds ~ Greenhouses ~ Planters * Indoor Gardening * Seed Starting + Composting + Watering +  Garden Supplies ~
« Best Sellers 0
€D sestseler Jig [ 305 OFF | [ save $50 ]
Lo e S5y i
* Clearance Sale Rk - s
& P % o
« Classic Series =
['h
« Elevated Series j‘:
S
« Greenhouses L o
« AddOns
(178) (189) (87)
« Indoor Gardening
Elevated Garden Bed - V Series 2'x 4' Self-watering Rolling Citrus Tree Seed Starting Bundle with Lid - 10 in. 4 Tier Grow Light Garden
* Seedlings Trays Wheels Included Planter x20in.
« Planters $249.95 $299.95 $379.95 $409.95 $75.95 $108.95 $399.95 $44995
* Modern Series Color: Olive Green Color Set size
Er— El] PoariWhito -] (TwinPack - Jumbo
« Watering Add to Cart Add to Cart Add to Cart Add to Cart
« New Arrivals In Stock In Stock (Ships in 2 weeks) In Stock In Stock
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September 21, 2025

Fall Into Happy Harvests Sale: Up To 20% OFF ’E : (33 : 2:?

$379.95 $469:95 7% OFF

Color: Pearl White Size:
ELS Single Pack

Shipping Status: In Stock (Ships in 2 weeks)

- 1 +

September 14, 2025

of 55

Page ID #:8

Watering -

AboutUs Blogs Programs egh' garde
[ Hot | [New] {Hot]
OnSale -~ Raised GardenBeds - Elevated GardenBeds - Greenhouses -~  Planters -  Indoor Gardening -~  Seed Starting ~  Composting ~
[#Self- ok Kok 4.9 | 189 Reviews
teril . . .
et} Self-watering Rolling Citrus Tree Planter

Twin Pack

Garden Supplies ~

Add to Cart

From $34.29/mo or 0% APR with shop@J Check your purchasing power

[UBQChMACNNG 1o captuces

ll IIIIIII

| 2024 el 0006

AboutUs Blogs Programs

(o]
Indoor Gardening

m,

Wk ok kk (25

; (Hot ] (New]
OnSale ~ RaisedGardenBeds ~ Elevated GardenBeds ~  Greenhouses *  Planters ~

*kok ok ok (189)

Self-watering Rolling Citrus Tree Planter Dragon Fruit Self-Watering Rolling

Metal Tree Planters

Planter
Hassle-free home growing with $379.95 $469:95 $299.95 $329.95
wicking cell water regulation and
easy mobility. 22" height, 24" Colot Lot Color: Olive Green
diameter bed for convenient citrus Pearl White TwinPack
cultivation.
Pre-order Add to Cart
Ships by Sep 29, 2025 In Stock

8

[New]
Seed Starting

Composting

Watering

Garden Supplies ~

Improved

L8 8.8 8 ¢

(s7)

Meyer Lemon Tree with Rolling
Planter

$379.95 $42990
Color: Olive Green
Add to Cart

In Stock
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Metal Tree Planters

Hassle-free home growing with
wicking cell water regulation and
easy mobility. 22" height, 24"
diameter bed for convenient citrus
cultivation.

August 17, 2025

Self-watering Rolling Citrus Tree Planter

$379.95 $409.95

Color

Pearl White  ~

Add to Cart

In Stock

Size

Twin Pack v

Dragon Fruit Self-Watering Rolling

$299.95 $329.95

Color: Olive Green

..... werancuive | G0 Yun B Nov o
“nlﬂmmllllll! 19 captures <[> v
29 Feb 2024 - 28 Jun 2026 RAZd 2025 U ¥ Avout s caplure
AboutUs Blogs  Programs egiS garde Q @ 8 3
, [Hor} [how) ) [Hot) , [Now] ’
OnSale ~ Raised GardenBeds ~ Elevated GardenBeds ~ Greenhouses ~ Watering * Planters ~  Indoor Gardening ~ Composting + Seed Starting ~  Garden Supplies ~

Improved Meyer Lemon Tree with Rolling °

Planter Planter

$379.95 $429:90

Color: Olive Green

Es En
Addto Cart Add to Cart
In Stock In Stock

|[Go ] MaY Q] ocT

Dagbacmavng -

1 24

@2
[ f]

8 v About inis capture

AboutUs Blogs Programs
OnSale ~ Raised Garden Beds ~
+ Best Sellers

Clearance Sale

* New Arrivals

New Arrival

[Hot |
Elevated Garden Beds ~

Watering ~

Planters ~

« Watering
+ Elevated Series ;
L o |
+ AddOns
« Planters
¢ Classic Series Elevated Garden Bed - V Series 2'x 4' Self-watering Rolling Citrus Tree
Wheels Included Planter
+ Modern Series
$249.95 $299:95 $379.95 $48595
+ Novel Series
+ Woodgrain Series Color: Olive Green Color Size
=] PearlWhite v| | TwinPack  ~
« Seedlings Trays -]
> Comeesting AddtoCart Add to Cart
« Accessories T —

9

(Hot ]
Indoor Gardening ~

[New]
Seed Starting +  Greenhouses

Garden Supplies ~

Composting ~

Vego Irrigation Kit Vego Garden Cover System

$99.95 $19.95 $199.95 $219.95
Size Size
Large v 2.0'Round v
Add to Cart Add to Cart
In Stock In Stock
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X | Go Jun [ sep

wresner azcuive s
BB occes

Free $60 Tool Box with Order Over $300 99 * 53229 saiectad Products for School Up to 20%
HRS MIN SEC
AboutUs Bl P 8 &
logs rograms eso garde Q &
) Hot ] (Hot ] [New]
OnSale - RaisedGardenBeds + Elevated GardenBeds ~ Watering +  Planters -  Indoor Gardening -  Composting -  SeedStarting -  Greenhouses ~ Garden Supplies ~
Self- 4.9 | 189Reviews
watering . . .
boting ) Self-watering Rolling Citrus Tree Planter
$379.95 $489:95 7% OFF
: Color: Pearl White Size:
8= single Pack Twin Pack
{ Shipping Status: In Stock
B -
e e U < Add to Cart
e e — From $34.29/mo or 0% APR with shop @ Check your purchasing power
g plant pack o wrE A @ 5 @
M 13 1d [ 1%}
||||||| i|||||| RLz2Y 2025 RAPLY v About this capture
Free $60ToolBoxOnOrders$300+ 02226 * &1 Fater's Day Sale: GiftList for Father Up to 25% Off
HRS MN  SEC
AboutUs Blogs  Programs Q& &
[Hot ] [New] [New] [Now]
OnSale - RaisedGardenBeds ~  Elevated GardenBeds -  Planters - Indoor Gardening -  Watering -  Composting ~  SeedStarting -  Greenhouses ~ Garden Suppiies -
#Self
watering . . . o
et ] Self-watering Rolling Citrus Tree Planter
ollina
$379.95 $489:95 7% OFF
Y Color: Pearl White Size:
E= B SinglePack | [ TwinPack
§’- Shipping Status: In Stock
wSelf -1 + Add to Cart
watering
Onllina
June 5, 2025
vreaner arcwive  |HUDSTAWWW.VE s Janter-t X MAR AUG o
LT — PRI - L=
May 2022 -28 Ju e dlug 2024 PLEL] v About this captur J
Free $60 Tool Box On Orders $300+ 'I"f*s : ﬁlﬁ : gz Father's Day Sale: Gift List for Father Up to 25% Off
AboutUs Blogs Programs egb’ garde Q & &2 ]
[New] [Now] [Hot | [New]
OnSale - RaisedGardenBeds -  Elevated GardenBeds ~  Planters « Indoor Gardening -  Watering ~  Composting ~  SeedStarting -  Greenhouses ~ Garden Supplies
#Self- l=_Self-watering Rolling Citrus Tree Planter § | 92Reviews
watering et . . o X
) Self-watering Rolling Citrus Tree Planter
Rallina
0,
#ego $379.95 $469:95 7% OFF
Garden Color: Pearl White Size:
Qollina - ——
s = 8 Single Pack Twin Pack
@-Self- o
watering Shipping Status: In Stock
Rallina
w=Self- -1 + Add to Cart
g:lt“er:‘ng From $34.29/mo or 0% APR with shop@) Check your purchasing power
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May 17, 2025
‘@ MAR LUUNE AUG ® @:/ 0
| {1

m“’ﬂ"mm“ﬂ 15 captures l" 817 Ld
16 Felb 2025 -2 A 2026 |,
AboutUs  Blogs  Programs Q @

OnSale + Raised GardenBeds + Elevated GardenBeds » Planters +  Indoor Gardening + Watering -+ Composting + SeedStarting + Greenhouses  Garden Supplies

AdgatoCart AddtoCart Adato Cart Adato Cart

In Stock In Stock In Stock In Stock

SAVE $110

Elevated Garden Bed - V Series Elevated Garden Bed - V Series Advanced Elevated Garden Bed Self-watering Rolling Citrus
2'x 6 Wheels Included 2'x 8'Wheels Included Tree Planter
$379.95 §449.95 $419.95 §528:95 $369.95 $449.95 $379.95 $409:95
Color: Olive Green Color: Pearl White Color Dimension Color Size
EB=8 T=8 & Modemn .. +| | 2x4ft . PearlWh... +| | TwinPack
Pre-order Add to Cart Add to Cart Pre-order
Ships by Jun 9, 2025 In Stock In Stock Ships by Jun 4, 2025

30. As evidenced by Defendant’s own website, the twin pack of the Self-
Watering Rolling Citrus Tree Planter was not listed or sold at the strikethrough
reference price of $409.95 within the three months (and much longer) prior to
Plaintiff’s purchase.

31. Following Plaintiff’s purchase, Defendant continued to list the Product
at substantially similar discounts and strikethrough reference prices for the next few
months. While both the former price and the sale price slightly increased over the past
few months, the presence of a strikethrough purported discount remained.

November 3, 2025

e xcive s ort . SN @00
UELBATIENNG 22 copsres N o3 2 he
—_— ||||||| ‘llllll 2024 e ¥ About this captur

AboutUs Blogs  Programs [, ¥eYv value, Lugy Q f:=\zj 8 3

[Now] (New] (Hot ]
OnSale ~ RaisedGardenBeds ~ Elevated GardenBeds -  Greenhouses ~  Planters ~  Indoor Gardening ~  SeedStarting - Composting ~  Watering ~  Garden Supplies ~

lwSelf: l#.Self-Watering Rolling Citrus Tree Planter
Waterin . . . [y
i ) Self-Watering Rolling Citrus Tree Planter

nllina
SSelf- $379.95 $489:95 7% OFF
Waterin¢ Color: Pearl White Set:
Qollina — _—

e | (=58 SinglePack | | TwinPack
wSelf- — I
Waterin¢ Shipping Status: In Stock
Qallina
#.Self- = {1 & Add to Cart
\l;v:;?r:;ng From $34.29/mo or 0% APR with shop@ Check your purchasing_power
i S
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interner ancwive  [hitpsi/iw k NOV REUE APR 3 0
UERIEAACHNG 2 corcures | | A 15 1 no
o L ITRLITI | TELELY 2026 ¥ About his capture
Free $50 Herb Seeds KitwithOrdersaoos 22 : 05 : 30
HRS MIN SEC
AboutUs Blogs Programs [RVEYv varue, Lugy Q @ 8 3
New YearSale -+  Raised GardenBeds ~  Elevated Garden& ~ Planters ~ Greenhouses ~  Indoor Gardeﬁ%g ~  Potting Eensra ~ Composting ~ Watering ~ Garden SUPEE v

Home Raised Garden Beds / Classic Garden Beds

#Self- l#:Self-watering Rolling Citrus Tree Planter 4.9 | 203Reviews

watering BESTSELLER N . . .

bnling ) Self-Watering Rolling Citrus Tree Planter - 30 Gallon

™ $389.95 $439:95 SAVE $50
» Color: Pearl White Set:
ECB SinglePack | [ TwinPack

{ Shipping Status: In Stock

=y - 1 + Add to Cart

ee From $35.20/mo or 0% APR with shop@ Check your purchasing power

June 28, 2026

INTERNET ARCHIVE anter-twi Go | APR I @20
ﬂl"ﬂ’"mﬂﬂﬂﬂﬂ 23 captures 28 bg [ £]

4th of July Sale: Up to 40% Off

AboutUs  Academy Programs

4thofJuly Sale - Raised Garden Beds ~

Home Planters / Patio Planters
w.Self-
watering
Rollina

l=.Self-watering Rolling Citrus Tree Planter
BEST SELLER

e

a™e
_——
-

Elevated Garden Beds ~

Qe a9

[New] [Hot] ) (New] Hot ]
Planters ~ Plant Supports ~ Watering ~ Greenhouses ~ Indoor Gardening ~ Outdoor Living ~ Garden Supplies ~

49

Self-Watering Rolling Citrus Tree Planter 30 Gallon - Gen 2
$429.95 $479:95 10% OFF

339 Reviews

Save $15 on $300+ | Save $25 on $500+ Code: JULY. Deal ends at: 13:53:05

Color: Pearl White Set:
E ‘ E Single Pack ‘ Twin Pack

Shipping Status: Out of Stock

Notify me when available

From $38.81/mo or 0% APR with shop @) View sample plans
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July 20, 2026

4.9 | 351Reviews

Self-Watering Rolling Citrus Tree Planter 30 Gallon - Gen 2
$429.95 $479:95 10% OFF

Color: Pearl White Set:

BEST SELLER

‘ ‘ B = Single Pack Twin Pack

@ Shipping Status: Out of Stock

Notify me when available

4 interest-free installments, or from $38.81/mo with shop @ View sample plans

32. Next, on or around December 11, 2025, Plaintiff purchased two of the
EZ Self-Watering Mini Planter Pot with Trellis ($29.95 each, $59.90 total) and two
of the Seed Starting Bundle - 10” x 107 ($29.95 each, $59.90 total) from Defendant’s
website. She made this purchase while living in San Bernardino County, California.

33. At the time of purchase, Defendant advertised the EZ Self-Watering
Mini Planter Pot with Trellis as having a strikethrough, or former, price of $41.95 and
a purported sale price of $29.95.

34. At the time of purchase, Defendant advertised the Seed Starting Bundle
- 10” x 10” as having a strikethrough, or former, price of $42.95 and a purported sale
price of $29.95.

35. At the time of purchase, Defendant represented on its website that these
products were on sale at a discount. However, these reference prices were false, as
Defendant did not actually list or sell the products for at the supposed former price
for at least the three previous months prior to Plaintiff’s purchase.

36. The falsity of the reference price of the EZ Self-Watering Mini Planter

Pot with Trellis is demonstrated by the images below:

[Images on next page. ]
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OCT DEC L @ @ %)

[
e axcuive |
16F: 2028

LI‘I ] 07 Ld oo

2025 v Avout this capture:

Our self-watering planter lets you water plants conveniently without constant monitoring.

o glen-Self-Watering-Herb-
30% OFF
Pl BOX-with-Trellis

(646)

EZ Self-Watering Tomato Planter
with Trellis

$129.95 $139.95

Color: Sage Green

@rm

Add to Cart

November 6, 2025

.
WEUREAMAENN 5 copores

Planters

(646)
EZ Self-Watering Herb Planter Box
with Trellis
$55.95 §70.95
Color Set

FogGray Single v

Add to Cart

’n—SeIf—Watenng—Mml—
29% OFF
P2 OEwith-Trellis

(646)
EZ Seli-Watering Mini Planter Pot
with Trellis

$29.95 $41:95
Color Set
Cream.. Single v
Add to Cart

5550

(55)
EZCube Self-Watering Planter 21" x
24"

$169.95 $199.95

Color: Sage Green
(L

Add to Cart

:[E T el DEC @ (,;'«' a

Filter by

Product Type
Planters
Color
Availability

Price

m Best Seller
w3t
G5

(617)
EZ Self-Watering Tomato Planter
with Trellis

i =]

$90.95 $12995
Color: Cream White

Add to Cart

(617)
EZ Self Watering Home Planter

$65.95 $99.95
Color Set

® FogGray ~ | 1Pack

Add to Cart
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N 305 OFF en-SeIf—Watenr.wgv
HOTEMter-Box-with-Trellis

(617)

EZ Self-Watering Herb Planter
Box with Trellis
$55.95 $79:95

Color Set

® FogGray -~ Single

Add to Cart

R 06 L3 no
hl 2025 [BRREE ¥ Avou s capture
Featured ~ 6 products

i =

(617)

EZ Seli-Watering Mini Planter
Pot with Trellis
$29.95 $4195

Color Set

Cream.. ~ Single

Add to Cart
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About Us Programs

Blogs

; (New]
OnSale ~ Raised GardenBeds -  Elevated Garden Beds ~

Greenhouses ~

AboutUs Blogs Programs B U LYY
fiow) Hot
OnSale + RaisedGardenBeds + Elevated GardenBeds + Greenhouses + Planters v+ Indoor Gardening + Seed Starting + Composting + Watering +  Garden Supplies ~
% 3 :
Product Type BestS -’ WMen—Seﬁ-wmenng—
st Seller 0% OFF 5% OFF
m 0 o / Hi r-Box-with-Trellis -
&R e i
SRS
Planters
Color i = i =
% %k (616) * % e & (616) %k %k (616) %o e % & (616)
Availability EZ Self- Watering Tomato Planter EZ Self- Watering Home Planter EZ Self-Watering Herb Planter EZ Self Watering Mini Planter
with Trellis Box with Trellis Pot with Trellis
Price $99.95 $129:55 $89.95 $39:95 $59.95 $79:95 $39.95 44195
Color: Sage Green Color Set Color Set Color Set
@ [ ] ® FogGray ~| | 1Pack 4 ® SageGr.. v | Single - ® SageGr.. v | Single =
Add to Cart Addto Cart Add to Cart Add to Cart
October 24, 2025
resner sxcurve [nlis . ——— 0251255163635 =k - B 200
lﬂ“ﬂﬂm"m 1 capture 24 g KO

[J5veYy varus: 1, Lugy lwius  ledlar 8 s

Planters - Indoor Gardening +  Seed Starting ~  Composting - Watering +  Garden Supplies *

[~.vego-garden-Self-Watering-Mini-Planter-Pot-with-Trellis
lwvego-

garden-
Self-

l#.vego-
garden-
Self-

wvego-
garden-
Self-

#vego-
garden
Self-

October 2, 2025

ok H kK 5| 376 Reviews
EZ Self-Watering Mini Planter Pot with Trellis
$39.95 $4195 5% OFF

Set:

[ single 2 Pack

Color: Cream White
| =
Shipping Status: In Stock

Add to Cart

Pay in 4 interest-free installments for orders over $50.00 with shop[@l Learn more

INTERNET ARCHIVE

Il“mmmlmu 15 captures
16 ren

2025 -2 Ape 2025
AboutUs  Blogs Programs
) [New]
OnSale + Raised GardenBeds v  Elevated Garden Beds ~
« Best Sellers

« Clearance Sale

Classic Series

"
Best Seller

« Elevated Series

+ Greenhouses

Add Ons

« Indoor Gardening

Seedlings Trays

.

Planters

Modern Seri 1 .
e oS EZ Self-Watering Tomato Planter

Greenhouses

EZ Self-Watering Herb Planter Box

1, VEYU Waluc, Lugy
o

Planters *  Indoor Gardening * Seed Starting + Composting + Watering *+  Garden Supplies ~

A Avsswws v

Our self-watering planter lets you water plants conveniently without constant monitoring.

EZ Self-Watering Mini Planter Pot EZCube Self-Watering Planter 21" x

« Novel Series with Trellis with Trellis with Trellis 24"
* Watering $99.95 $120.95 $59.95 §79:95 $39.95 $41.95 $169.95 $199:95
+ New Arrivals

Color: Sage Green Color Set Color Set Color: Sage Green
« Woodgrain Series

[} ® Sage Green ~ Single v CreamWh... v Single v

« Composting
« Accessories Add to Cart Add to Cart Add to Cart Add to Cart
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« Best Sellers

+ Clearance Sale

Classic Series

Elevated Series
« Greenhouses
* AddOns

+ Indoor Gardening

Seediings Trays

Planters

» Modern Series

* Novel Series

Our self-watering planter lets you water plants conveniently without constant monitoring.

;@r Salanasesing Planter

w

€D eestseler

‘mE

EZ Self-Watering Tomato
Planter with Trellis

$99.95 $129.95
Color: Sage Green

Add to Cart

August 10, 2025

cuive [ntps:

mnﬂﬂ 15 captures
15 Feb 2025 2290 2026

’MenfSelffWatenngf
H er-Box-with-Trellis

EZ Self-Watering Herb Planter
Box with Trellis

$59.95 $79.95

Color Set

® SageGreen ~ Single

Add to Cart

mmenfSelffWatenngf
er-Pot-with-Trellis

EZ Self-Watering Mini Planter
Pot with Trellis

$39.95 $4195
Color Set

CreamWh... ~ Single

Add to Cart

EZCube Self-Watering Planter

21" x 24"
$169.95 $199:95
Color: Sage Green

Add to Cart

6o ] MaY QO seP

« BestSellers

» Clearance Sale
« New Arrivals

« Watering

« Elevated Series
* AddOns

* Planters

+ Classic Series
+ Modern Series
+ Novel Series

* Woodgrain Series
« Seedlings Trays

+ Comoostina

Our self-watering planter lets you water plants conveniently without constant monitoring.

-
Best Seller

‘maE

EZ Self Watering Tomato Planter
with Trellis

$120.00 $i29:95
Color: Sage Green

Add to Cart

Planters

EZ Self Watering Herb Planter Box
with Trellis

$59.95 §79.95

Color Set

@ SageGreen ~ Single

Add to Cart

16

mrden-Self-Watermg-
er-Pot-with-Trellis

EZ Self Watering Mini Planter Pot
with Trellis

$39.95 $4195
Color Set

CreamWh... ~ Single

Add to Cart

@ New Arrival
¥ e ~

EZCube Self Watering Planter 21" X

24"
$169.95 $199:95

Color: Sage Green

Add to Cart
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37.  As evidenced by Defendant’s own website, the EZ Self-Watering Mini
Planter Pot with Trellis was not listed or sold at the strikethrough reference price of
$41.95 within the three months (and much longer) prior to Plaintiff’s purchase.

38. Following Plaintiff’s purchase, Defendant continued to list the Product
at substantially similar discounts and strikethrough reference prices for the next few
months. While both the former price and the sale price slightly increased over the past

few months, the presence of a strikethrough purported discount remained.

[Ge] "": :“" [ NONx]

wreaner ancuive hitps
ﬂilﬂlﬂllﬂmﬂlﬂﬂ 5_fap§uf:ss> -

Product Type

Planters

€D Beestseler
<k

P/ b

i, Planter Fog Gray |
Ve n

MCH Self-Watering
r-Box-with-Trellis

MOH Self-Watering
r-Pot-with-Trellis

$99.95 $H9.95
Color Set

Goovi vewuse [ 1pack

Add to Cart

with Trellis

$49.95 $59.95

Color Set

oo veyu gl

Single

Add to Cart
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$59.95 $89.95

Color: Sage Green
an

Add to Cart

Color s
‘OE
Availability (656) (656) (656) (656)
EZ Self-Watering Tomato Planter EZ Self-Watering Home Planter EZ Self-Watering Herb Planter Box EZ Self-Watering Mini Planter Pot
with Trellis with Trellis with Trellis
price $129.95 518995 $65.95 59995 $55.95 57095 §20.95 54195
Color: SageGreen Color Set Color Set Set
'. O ® FogGray  ~ | 1Pack ® FogGray +| | Single CreamWh.- »| | Single
Addto Cart Addto Cart Addto Cart Addto Cart
March 21, 2026
ivreaner axcwive  [hiips/www.vegogarden comicollectionsisell-walering-ez-planters [Go) b Q9N @ )
UAURSEAMEENNR o caprree 821 g nC
Now 2025 .4 h] 2028 ¥ Aboud his caphre
Color: tage Green Toter e Color: Sage Green Color: Bage Green
i = oo Yoo e [ opack ‘i‘ [ i‘ [
Add to Cart Addto Cart Add to Cart Add to Cart
In Stock In Stock InStock In Stock
i CIH Q:«,@ €D -
. XY N A“\ e
/ 38 2 3 p
, Lo, ) _ e
1 i
- ‘oE —
(720) (720) (720) (720)
EZ Seli-Watering Home Planter EZ Self-Watering Mini Planter Pot 2-Pack EZ Microgreens Planter EZ Leafy Planter

$79.95 $169.95

Color: Sage Green

Add to Cart
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June 8, 2026

wriner s [pilps v
DAREATCNRE <o
2w 20258 m 2028

tering-ez-planters

—
Be
E E 5
‘mE -
s de ek ok (777) * (777) *kh k& (777) Ak ke ok (777)
EZ Self Watering Home Planter EZ Self-Wateri i Planter Pot 2-Pack EZ Microgreens Planter EZ Leafy Planter
with Trellis
$99.95 $19.95 $49.95 §59.95 $59.95 $79.95
Color Set Color Set Color: Sage Green Color: Sage Green
B FogGray =+ | 1Pack . BT | Single ad an an
Add to Cart Addto Cart Add to Cart Add to Cart

39. Meanwhile, the falsity of the reference price of the Seed Starting Bundle
- 10” x 10” is demonstrated by the images below:

October 24, 2025

sererner ancuive BHPS tarting-bundle-10-in-x-10-n Go |MAR BRI DEC @ ) @
USLBSEAMEND & copree N 24 2 no
&AFsbain. LFsh 28 I l“ i 2025 v Aoou

AboutUs Blogs Programs egsgarae bus bar B Fus

&2 [New] [Hot]
OnSale ~ Raised GardenBeds - Elevated GardenBeds +  Greenhouses ~  Planters +  Indoor Gardening ~  Seed Starting ~  Composting +  Watering +  Garden Supplies *

- Seed Starting Bundle - 10" x 10"
$29.95 $42-95 30% OFF

Size:

‘ Jumbo ‘ Standard

Shipping Status: In Stock

S R Add to Cart

October 9, 2025
: (o

;
DegBaehmEnne 25 con
hzekane o wondinalpe bl 202
A T -

[Hot ]

@ [New]
OnSale - Raised GardenBeds +  Elevated GardenBeds »  Greenhouses ~  Planters ~  Indoor Gardening ~  Seed Starting - Composting ~  Watering ~  Garden Supplies ~

o Raised Garden Bed 4’ o 35% 6|5F. ed Modular Cover nWen
X rden SY EgoGarden

Elevated Garden Bed - V Series 2'x 4’ Woodgrain Metal Raised Garden Bed Mesh Cover System Seed Starting Bundle - 10 in. x 10 in.
4'x 8 - Evergrove Series
$199.95 $239.95 $259.95 §299.95 $99.95 $159.95 $29.95 $42.95
Color: Oive Green size Options
=l 35Wx3SL v Jumbo v
Add to Cart Addto Cart Addto Cart Addto Cart

18
CLASS ACTION COMPLAINT




Ca

10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28

5e 5:26-cv-04150

September 13, 2025

Document 1

Filed 07/24/26

Page 19 of 55 Page ID #:19

jogarden comicollectons/seeding fray suite

B conee

=l = [ )
13 no
I!Il IIII|| 2024 EIY] T

Seed Starting Bundles

Check out our pre-packaged bundles
of Seedling Trays, Lids, and Bottom
Trays to ensure you get all the pieces
you need for your seed starting
journey.

Seed Starting Bundle - 10 in.x 10 in.

$29.95 $42.95

Options
Jumbo

Add to Cart

— 4

ep— T 4
Trays and accessories are designed with compatibility in mind, so you can bypass the guess work.

(194) (196 °

Seed Starting Bundle - 10 in.x 20 in. Seed Starting Bundle with Lid - 10 in.x 10 in.

$59.95 $85.95 $37.95 §53.95

size Size

Jumbo - Jumbo

Add to Cart Add to Cart

March 26, 2025

dle-10-in-x-10-in Hﬂ‘ FEB LY OCT ® Q
<y > oo
I "l 2025

Seed Starting Bundle - 10 in.x 10 in.
$29.95 $4295 30%OFF

DARSEATOENNR s coptures

Size:
Jumbo Standard
Shipping Status
InStock

Add to Cart

40. As evidenced by Defendant’s own website, the Seed Starting Bundle -
10” x 10” was not listed or sold at the strikethrough reference price of $42.95 within
the three months (and much longer) prior to Plaintiff’s purchase.

41. Following Plaintiff’s purchase, Defendant continued to list the Product

at the same discounts and strikethrough reference prices for the next few months.

December 22, 2025

bundle-10-in-x-10-in ‘ ocT FEB ® a
< > 0o
Ll =

wrenve arcunve [itlps 690g:
BARATEEIE s
RIS 1s e 2ves

Seed Starting Bundle - 10" x 10"

[} $29.95 $42-95 30% OFF
Size:
oy Jumbo ‘ Standard

Shipping Status: In Stock

#.Vego
Garden|
Seedline

= U Add to Cart
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February 13, 2026

P oroducsesd-saring Punde T o 0% [ 00

DaRIAMACHNR s cortures 13 1 KO
24 Feb 2025 - 13 Feb 202 ¥ About this ca

I -« —

< Free $50 Herb Seeds Kit $300+, Free $110 Grow Light Stand - Starter $500+ 33 s LL: 4D

RS MIN SEC

AboutUs Blogs Programs peyy varu=, tugy wlus ledar lelar s

= (Hot [New]
Presidents Day Sale -  Raised GardenBeds - Elevated GardenBeds ~ Planters - Greenhouses ~ Indoor Gardening - PottingBenches ~ Composting ~ Watering ~  Garden Supplies ~

Home Indoor Gardening / Seedling Trays

l#.Seed Starting Bundle - 10" x 10" 4.9 | 283Reviews
Seed Starting Bundle-10"x 10"
$29.95 $42-95 30% OFF
10% Off Seeding Trays with Code: SEED10 Ends at: 63:22:49

Size:

hall

Jumbo | Standard

Shipping Status: In Stock

= 1 % Add to Cart

April 3, 2026

............ hitps fcoloc i (&) FE: APR ®00
[ 03 |8 o
ﬂllﬂllﬂmnﬂlﬂ ﬂrll’-“ﬂ! l. 2025 RARYY v ann

AboutUs Blogs Programs egii g:rde Q @ 2 ﬂ
[New] {Hot ] [New]
Spring Sale Extension ~  Raised GardenBeds - Elevated e - prarkais | Pl Supports + Greenhouses ~ Indoor Gardening + Watering » Potting Benches +  Garden Suppiies «

|l & e

VARSI < e

° (351) (351) (351) (351) °

Plant 'n’ Pop Seed Bundle Seed Starting Bundle -10"x 20" Seed Starting Bundle - 10" x 10" Standard 1020 Germination Cell Bundle
$83.95 12595 $59.95 $85:95 $29.95 542.95 $79.95 9995
size size
Jumbo v Jumbo
Add to Cart Add to Cart Add to Cart Add to Cart

42.  Further, on or around December 27, 2025, Plaintiff purchased a Self-
Watering Rolling Garden Bed for $199.95 and a Classic Rolling Citrus Tree Planter
— 45 Gallon for $199.95 from Defendant’s website. She made this purchase while

living in San Bernardino County, California.
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43.  Atthe time of purchase, Defendant advertised the Self-Watering Rolling
Garden Bed as having a strikethrough, or former, price of $387.95 and a purported
sale price of $199.95.

44. At the time of purchase, Defendant advertised the Classic Rolling Citrus
Tree Planter — 45 Gallon as having a strikethrough, or former, price of $229.95 and a
purported sale price of $199.95.

45. At the time of purchase, Defendant represented on its website that these
products were on sale at a discount. However, these reference prices were false, as
Defendant did not actually list or sell the products for at the supposed former price
for at least the three previous months prior to Plaintiff’s purchase.

46. The falsity of the reference price of the Self-Watering Rolling Garden
Bed is demonstrated by the images below:

December 22, 2025

jarden com/collections/planters.

wreaner awcnive [iipsTWWWVEgog
RURIEND 2 e

B,

- en | Self Watering Garden - pring Garden Bed
SAVE $188 48% OFF
!_ [ se3 oeF ) R savesioo vl L=
) # 3 ]

i

s J=

(6821) (39) (6821)
Self-Watering Planter - Twin Pack Self-Watering Rolling Garden Bed Self-Watering Garden Bed
Metal Vegctable $199.95 $309.95 $199.95 $387.95 $129.95 $249.95
Planters Color Dimension Color size Color Dimension

Our self-watering beds and planters Pearl White - 2'x2 TwinPack  ~ Pearl White v 2'x6 - Pearl White % x4

deliver perfect moisture; air-pruning

strips keep roots healthy, so your Add to Cart Add to Cart Add to Cart

plants thrive with less effort

November 6, 2025
ireaner anenive  |ttps/ww comcollect T NoV IRl Q
lﬂﬂllllﬂﬂ]ﬂllll! Scaptures ] 06 Lg no
o 20253 4 20 Iy 2025 [EBRT v Aoons i capte
Product Type ,m"'" n2Balling Citrus 3 lmenlsmfwmenng
- Best Seller New Arrival Best Seller
T Mt @ m G s 2x6 Pear| White

Ll

R

Garden Bed Series

‘ g5
/
p—
Planters ﬁ i =
Shape (174) (617) (33)
Self-Watering Rolling Citrus Tree Classic Rolling Tree Planter EZSelf-Watering Tomato Planter Self-Watering Rolling Garden Bed
Planter with Trellis
Color $199.95 $219.05 $149.95 §179.95 $90.95 $120.95 $369.95 $387.95
Color Set Tolox i Color: Cream White e Size
Availability = OliveGreen v | SinglePack  ~ = OliveGreen v | 1-Pack(20g.. ‘—‘ EE Peaniwhia <) [Zx6
Add to Cart Add to Cart Add to Cart Add to Cart
Drica

L1
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November 1, 2025

rraer arewsve [hPSJA comicollections lant AN @ o
BEDATEEINR scoes > " eo
e — ||| ¥ About this capture

. [ SRRy YT % - ateri
Product Type (ox Ji N & sestseler (5% oFF Sl
T MNie -y G ds 2x6 Pearl White

,‘" et

S/ e

Garden Bed Series v
” B |
Planters ¢ ) . 3
‘maE .
Shape (174) (616) (33) (6697)
Self-Watering Rolling Citrus Tree EZ Self-Watering Tomato Planter Self-Watering Rolling Garden Bed Self-Watering Planter - Twin Pack
Planter with Trellis
Colog $199.95 521995 $99.95 512995 $369.95 §38295 $259.95 §30995
Color Set Color: SagoGroen Color size Color Dimension
labitk wun veyu ogi ) o veyuogl ((2'x6" v o veyo gl (2 x 2" Twi v
Availability @ wooe | singlePack  + C N ] @ 21xS 2 B
Add to Cart Add to Cart

Add to Cart Add to Cart
Deica

September 14, 2025

INTERNET AxcuivE [nttps 7w vegogarden.com/collections/planters
BRI 5

0 2024 - 28 Jun 202
AboutUs Blogs Programs 295 garde

OnSale - RaisedGardenBeds -  Elevated GardenBeds ~  Greenhouses ~  Planters ~  Indoor Gardening -  Seed Starting - Composting - Watering - Garden Supplies -

(157) (5508) (24) °

Improved Meyer Lemon Tree with Rolling Self-Watering Garden Bed Self Watering Rolling Garden Bed Self-Watering Planter - Twin Pack
Planter
$379.95 $429:96 $209.95 524395 $369.95 §38795 $259.95 s389:95
Color: OliveGreen Color Dimension Color size Color Dimension
=8 Pear| White v| | Zx& - Pearl White v [ 2x6 - Pearl White v | 2x2TwinPack ~
Add to Cart Add to Cart Add to Cart Add to Cart

47.  As evidenced by Defendant’s own website, the Self-Watering Rolling
Garden Bed was not listed or sold at the strikethrough reference price of $387.95
within the three months (and much longer) prior to Plaintiff’s purchase.

48. Following Plaintiff’s purchase, Defendant continued to list the Self-
Watering Rolling Garden Bed at substantially similar discounts and the same

strikethrough reference price for the next few months.
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February 2, 2026

A

eb 2024 - 28 Jun 2025

[ttps /www.vegogarden.com/collections/planters
27

° (45) (6921) (43) (6921) °

Self-Watering Rolling Garden Bed - 2'x 4' Self-Watering Garden Bed - 2'x 4' Self-Watering Rolling Garden Bed - 2'x 6 Self-Watering GardenBed - 2'x 6

$229.95 $349.95 $169.95 524995 $329.95 $387.95 $269.95 $282.95

Color: Oiive Green Color: Pearl White Color: Pearl White Color: Pearl White

o) e i o o) e 2 ) i o (o) i s
Add to Cart Add to Cart Add to Cart Add to Cart

April 8, 2026

o] @20
N 08 ko no
a 2026 [ ¥ Abot tis captse |

° * * (17) (48) (48) (7200) °

Classic Rolling Garden Bed - 1.75'x 8' Self Watering Rolling Garden Bed - 2'x 4’ Self Watering Rolling Garden Bed - 2'x 6' Self-Watering GardenBed - 2'x6'
$339.95 535995 $249.95 536995 $329.95 538795 $269.95 528995
Color: Oiive Green Color: Modern Gray Color: Pearl White Color: Pearl White
En E=-n BREE E8lE
Add to Cart Notify Me Notify Me Add to Cart

July 20, 2026

5.0 | 58 Reviews
Self-Watering Rolling Garden Bed - 2'x 6’
$329.95 $38795 15% OFF

Color: Pearl White
EmE
Size:

Shipping Status: Out of Stock

Notify me when available

49. The falsity of the reference price of the Classic Rolling Citrus Tree
Planter — 45 Gallon is supported by the image below.
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December 22, 2025

vegogarden com/products/classic-rolling-citrus-tree-planter-1-pack-45-galion G ® Q

wrerner axcuive  |tips/www.vegog
(T ey [ =

Holiday Gift Sale: 40% Off Selected Product for Gift

AboutUs Blogs  Programs [FYeYy warus, Luyy wius |lelar leilar us:
n (Hot |
Holiday Gift Sale ~  Raised GardenBeds +  Elevated GardenBeds ~  Greenhouses ~  Planters ~ Indoor Gardening ~  PottingBenches ~  Composting ~+  Watering ~  Garden Supplies ~

Home Planters / Patio Planters

#N- »V-Series_Rolling_Tree_Planter_Round | Vego Garden

pories. Classic Rolling Citrus Tree Planter - 45 Gallon
- $199.95 $229:95 SAVE $30
i 'y Color: Pearl Wite
w & (d
o " - 2
-
- Size:
a—— 1-Pack (20 gallon) 1-Pack (30 gallon) 1-Pack (45 gallon) | | 2-Pack (20 galion)
na“ Shipping Status: In Stock (Ships in 1week)
—_— -1+ Add to Cart
ﬂﬁﬁ st-free installments, or from $18.05/mo with shop @3

4 intere:
Check your purchasing power

50. As evidenced by Defendant’s own website, Classic Rolling Citrus Tree
Planter — 45 Gallon was not listed or sold at the strikethrough reference price of
$229.95 the week before Plaintiff’s purchase. At this time, no other Internet Archive
instances of this product exist from before Plaintiff’s December 27, 2025 purchase.

51. Based on Defendant’s social media representations,' the Classic Rolling
Citrus Tree Planter — 45 Gallon could not have been offered for three months at the
former price of $299.95 because the product was new as of December 17, 2025. The
“user manual” linked on the product webpage also seems to confirm that December
17,2025, was the date the product was launched.?

52.  Since the product had only launched ten days before Plaintiff bought it
at a purported discount, it would not have been possible for the product to have been

offered at the purported former price of $299.95 for the past three months, and on

'Video and caption posted by Vego Garden, FACEBOOK, Winter Is Coming. Roll
Your Trees Inside! (Dec. 17, 2025), http://tiny.cc/3n67101.

2Vego Garden, General Manual for Rolling Tree Planter 45 Gallon (Dec. 17, 2025),
http://tiny.cc/cl67101.

24
CLASS ACTION COMPLAINT




Ca

10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28

se 5:26-cv-04150 Document1l Filed 07/24/26 Page 25 of 55 Page ID #:25

information and belief Defendant never offered the product at the purported reference
price.

53. In fact, Defendant regularly misrepresent new products as being offered
at a discount, exemplified by the representative examples below. Such purported

discounts are false.

L

(352)

Self-Watering Rolling Citrus Tree Planter 30 Gallon
-Gen3

(7736)

14" Tall 4 In | Small Modular Metal Raised Garden
Bed Kit
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(750)

Moon Gate Lean-To Greenhouse - 8.5'x 12.5' FlexTrug™ 12-Gallon Utility Cart Greenhouse Frost Cover & Trellis System for Self-
Watering Elevated Rolling Bed

54.  Following Plaintiff’s purchase, Defendant continued to list the Classic
Rolling Citrus Tree Planter — 45 Gallon at substantially similar discounts
strikethrough reference prices for the next few months. While both the former price
and the sale price slightly increased over the past few months, the presence of a

strikethrough purported discount remained.

February 2, 2026

S com! i DE: ;)EZE :"‘ [FNONX] N
““’Immnm 29Fe on 2026 llllllllll 2024 g 12

: o e = R ouesro)
R er | Vego Garden - ng_Tree_Planter_Round | - ng_Tree_Planter_Round | S - ing_Tree_Planter_Round |

Vego Garden Vego Garden Vego Garden

# (211) k (2m) i (2m) (2n) °

Wonderful Pomegranate Tree with Rolling Classic Rolling Citrus Tree Planter - 30 Gallon Classic Rolling Citrus Tree Planter - 45 Gallon Classic Rolling Citrus Tree Planter - 2 Pack

Planter (20 Gallon)
$289.95 $319.95 $169.95 $199.95 $199.95 $229.95 $289.95 $359.95
Chlor: OG8N Color: Oiive Green Color: Pear White Color: Moderm Gray

Pea (o] o e R Ba&
Add to Cart Add to Cart Add to Cart Add to Cart
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April 8, 2026

jogarden com/collections/planters

BRI o

[ saesso ]
& v

(266) (266) (266) (266) °

[
SMHQ Tree_Planter_Round |

Vego Garden

Chicago Hardy Fig Tree with Rolling Planter Classic Rolling Citrus Tree Planter - 30 Gallon Classic Rolling Citrus Tree Planter - 45 Gallon Classic Rolling Citrus Tree Planter - 2 Pack
(20 Gallon)
$289.95 $319.95 $189.95 $219.95 $229.95 $259.95 $349.95 $413.95
Color: Olive Green Color: Olive Green Color: Peari White Color: Olive Green
28 =8 =E8C Es
Add to Cart Pre-order Add to Cart Add to Cart

July 20, 2026

4.9 | 35]1Reviews
Classic Rolling Citrus Tree Planter - 45 Gallon

$229.95 $259:95 SAVE $30

Color: Pearl White

Sy S oy
| - K
© ©)
1-Pack (20 gallon) 1-Pack (30 gallon) 1-Pack (45 gallon) 2-Pack (20 gallon)

Shipping Status: In Stock

™ Fast Shipping arrives on Jul 27 - Jul 29

2 Tt -1+ Add to Cart

4 interest-free installments, or from $20.75/mo with shop[@J View sample plans

55.  On or around May 10, 2026, Plaintiff purchased three of the Classic
Rolling Cube Planters — 1.75 x 1.75 ($189.95 for each, $569.85 total) from
Defendant’s website. She made this purchase while living in San Bernardino County,
California.

56. At the time of purchase, Defendant advertised the Classic Rolling Cube
Planter — 1.75” x 1.75” as having a strikethrough, or former, price of $209.95 and a
purported sale price of $189.95.

57. At the time of purchase, Defendant represented on its website that this
product was offered at a discount. However, this reference price was false, as
Defendant did not actually list or sell the products at the supposed former price for at

least the three previous months prior to Plaintiff’s purchase.
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1 58.  The falsity of the reference price of the Classic Rolling Cube Planter —

2111.75” x 1.75’ is demonstrated by the images below:

10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28

April 14, 2026

hiips /wvew vegogarden com collections/metal tree.frut planters

BRI e

In Stock

Classic Rolling Cube Planter- 1.75'x

In Stock In Stock (Ships in 1 week) Ships by May 4, 2026

‘

¥ (21) * (35)

Classic Rolling Dragon Fruit Planter

: * (267)
Arbequina Olive Tree with Self-

* % &k (267)
Arbequina Olive Tree with Rolling

175 Watering Rolling Planter - 30 Gallon Tree Planter - 30 Gallon
$189.95 $209.95 $249.95 527995 $263.95 $299.95 $235.95 $269.95
Color: Pearl White Colo¥:|Oia Greon Color: Olive Green Color: OiiveGreen

=wE g8 EE. =
Pre-order Pre-order Add to Cart Add to Cart

April 8, 2026

ttps.

Biiaee -

Metal Vegetable
Planters

No yard, no problem. Grow a beautiful,
bountiful vegetable garden on your
patio, deck, or any hard surface
around your home—effortlessly

4 L4
kK (17) k (17) k& d (17)
Classic Rolling Cube Planter - 1.75'x Classic Rolling Garden Bed - 1.75' x 4' Classic Rolling Garden Bed - 1.75'x 6'

1.75'

$189.95 $269.95 $219.95 $239.95 $299.95 $329.95

Color: Pearl White Color: Modemn Gray Color: Olive Green

EEn == Es
Pre-order Pre-order Add to Cart
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AboutUs Blogs Programs

Spring Sale Extension ~

Filter by

Product Type

Shape

Bed Size

Height

Size

Color

Availability

February 2, 2026

@ New Arrival

NreRnET ancwive D
UA0RATENNR 12 comues

-

* (17)

Classic Rolling Cube Planter - 1.75'x

175
$189.95 520995

Color: Pearl White

Pre-order

E¥1) New Arrival

e e e (17)
Classic Rolling Garden Bed - 1.75'x 4’

$219.95 $229.95
Color: Modern Gray

Add to Cart

©l

g? [New] {Hot ] [New]
Raised GardenBeds + Elevated GardenBeds ~ Planters -  PlantSupports - Greenhouses  Indoor Gardening - Watering ~ Potting Benches ~  Garden Supplies ~

Featured ~

8 products

- ¥ (17)
Classic Rolling Garden Bed - 1.75'x 6

$299.95 $329.95
Color: Olive Green

Add to Cart

(17)
Classic Rolling Garden Bed - 1.75'x 8'

$339.95 535995
Color: Olive Grean
=8

Add to Cart

'DEC [33:0 APR @ ‘:,\ 0
P02 [ v

Metal Vegetable
Planters

No yard, no problem. Grow a beautiful,
bountiful vegetable garden on your
patio, deck, or any hard surface
around vour home—effortlessiv

59.

60.

Classic Rolling Garden Bed - 1.75'x 1.75'

$169.95 $189.95
Color: Pearl White

o e

Add to Cart

price and sale price for the next few months.

29

Arrival

(3)
Classic Rolling Garden Bed - 1.75'x 4’

$199.95 $219.95
Color: Ofive Green

(o) o

Add to Cart

Classic Rolling Garden Bed -1.75'x 6'

$299.95 §329.95
Color: Oiive Green

AR

Add to Cart

As evidenced by Defendant’s own website, the Classic Rolling Cube
Planter — 1.75” x 1.75” was not listed or sold at the strikethrough reference price of
$209.95 within the three months (and much longer) prior to Plaintiff’s purchase.

Following Plaintiff’s purchase, Defendant continued to list the Classic

Rolling Cube Planter — 1.75” x 1.75” at substantially the same strikethrough reference
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June 28, 2026

mmmmmmmmmm

iwreaner axcwrve [ty
UABRCATENRR 1o comes

(40) (40) °
Classic Rolling Garden Bed - 1.75'x 4' Classic Rolling Garden Bed - 1.75'x 6'
Metal Vegetable Planters
$189.95 5289.95 $219.95 523595 $299.95 532995
No yard, no problem. Grow a beautiful,
bountiful vegetable garden on your
patio, deck, or any hard surface Color: Pearl Whito Color: Olive Green Color: Modern Gray
around your home—effortlessly = =) = ‘E B [! =
designed for a greener.
Add to Cart Add to Cart Add to Cart
July 20, 2026
4.9 | 45Reviews

Classic Rolling Cube Planter - 1.75'x .75'
$189.95 $269:95 SAVE $20

Color: Pearl White

L RS
© ® o)
175'x1.75 175'x 4’ 175'x6" 175'x8
Shipping Status: In Stock
' ‘ ™ Fast Shipping arrives on Jul 27 - Jul 29
‘ -1 + Add to Cart

4 interest-free installments, or from $17.144/mo with shop[@ View sample plans

61. Defendant represented that the products that Plaintiff purchased had a
certain regular or former price (the reference price) and that Plaintiff was receiving a
substantial discount.

62. Plaintiff relied on Defendant’s representations on the website that the
products she purchased were being offered at a discount and that previously they were
listed and sold on the website at the stated reference price within the three months

immediately preceding Plaintiff’s purchase.
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63. In reality, the above-listed products Plaintiff purchased were not
substantially marked down or discounted, and any discount she was receiving had
been grossly exaggerated.

64. For at least the 90-day period prior to Plaintiff’s purchase, and even
months before, Defendant did not list or sell any of the products for sale on its website
at the reference prices.

65.  Plaintiff would not have purchased the Products, or would not have paid
as much as she did, had Defendant been truthful. Plaintiff was persuaded to make her
purchase because of the misleading sale based on false reference prices.

66. Plaintiff continues to be interested in purchasing products like those
offered by Defendant at discounted prices, but she is unable to trust and rely on
Defendant’s advertising, so will not purchase the products from Defendant.

67. Absent injunctive relief, Plaintiff cannot know whether Defendant’s
former and regular prices represent honest prices at which the products were listed on
the website within at least the three months prior to their purchase, or if the
Defendant’s sales are perpetual and misleading.

68.  Upon information and belief, Defendant enacts the same false discount

scheme with various Products listed on its website.

B. The Reference Prices Are Not the Prevailing Market Price of the Products,
Including During the Rolling 90-day Period Prior to the Offering and/or
Purchase
69. Separately, the reference prices advertised on Defendant’s website are
not the prevailing market prices of the Products.

70.  Some of the Defendant’s discounted products are concurrently sold on
the website and through other retailers. For these products, on information and belief,
Defendant’s advertised reference prices are higher than the prevailing market prices

for the identical products. Because Defendant consistently sells the products at issue

at prices significantly lower than its advertised former prices, there is no reasonable
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basis to believe that Defendant consistently sells its products at prices below the
prevailing market prices. Economic principles dictate that in competitive markets, the
actual prices offered by vendors selling the same item tend to converge to the market
price.

71.  Upon information and belief, the Products that are sold online are
predominantly sold by Defendant on its website. To the extent the Products are sold
through a third-party seller, the third-party seller’s prices for the Product are not the
prevailing market price. Furthermore, Defendant has an interest to, and upon
information and belief does, exert control over the pricing of the sales of its products.

72.  On information and belief, Defendant’s advertised reference prices are
unsubstantiated and based on an undisclosed formula, or are outdated, or are
cherrypicked and thus not representative of the prevailing market prices. On
information and belief, Defendant does not independently verify that the reference
prices are the prevailing market prices at which the Products are listed for sale by
Defendant or other retailers for a substantial period of time in substantial quantities.
On information and belief, Defendant does not update the reference prices on a daily

basis.

II. Research Shows That Reference Price Advertising Influences Consumer
Behavior and Perceptions of Value

73. The effectiveness of Defendant’s deceitful pricing scheme is backed by
longstanding research.

74.  “By creating an impression of savings, the presence of a higher reference
price enhances subjects’ perceived value and willingness to buy the product.”® Thus,
“empirical studies indicate that, as discount size increases, consumers’ perceptions of

value and their willingness to buy the product increase, while their intention to search

3 Dhruv Grewal & Larry D. Compeau, Comparative Price Advertising: Informative
or Deceptive?, 11 J. Pub. Pol’y & Mktg. 52, 55 (Spring 1992).
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for a lower price decreases.” For this reason, the Ninth Circuit has held that a plaintiff
making a claim of deceptive pricing (similar to the claim at issue here) has standing
to pursue his claim against the Defendant retailer. In doing so, the Court observed that
“Im]isinformation about a product’s ‘normal’ price is . . . significant to many
consumers in the same way as a false product label would be.” Hinojos v. Kohl’s
Corp., 718 F.3d 1098, 1106 (9th Cir. 2013).

75.  “[D]ecades of research support the conclusion that advertised reference
prices do indeed enhance consumers’ perceptions of the value of the deal.”
According to academic studies, “[c]onsumers are influenced by comparison prices
even when the stated reference prices are implausibly high.”

76.  Further, consumers are more likely to buy the product if they believe that
the product is on sale and that they are getting a product with a higher regular price
and/or market value at a substantial discount.

77. Consumers that are presented with discounts are substantially more
likely to make the purchase. “Nearly two-thirds of consumers surveyed admitted that
a promotion or a coupon often closes the deal, if they are wavering or are undecided
on making a purchase.”” And, “two-thirds of consumers have made a purchase they
weren’t originally planning to make solely based on finding a coupon or discount,”
while “80% [of consumers] said they feel encouraged to make a first-time purchase

with a brand that is new to them if they found an offer or discount.”®

4Id. at 56.

S Dhruv Grewal & Larry D. Compeau, Comparative Price Advertising: Believe It or
Not, J. of Consumer Affairs, Vol. 36, No. 2, at 287 (Winter 2002).

s1d.

7Khalid Saleh, How Discounts Affect Online Consumer Buying Behavior, Invesp,
June 16, 2024, http://tiny.cc/ml67101 (last visited July 22, 2026).

 RetailMeNot Survey: Deals and Promotional Offers Drive Incremental Purchases
(footnote continued)
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78.  Another academic journal explains that “[r]eference price ads strongly
influence consumer perceptions of value ... Consumers often make purchases not
based on price but because a retailer assures them that a deal is a good bargain. This
occurs when ... the retailer highlights the relative savings compared with the prices
of competitors ... [T]hese bargain assurances (Bas) change consumers’ purchasing
behavior and may deceive consumers.”

79.  “[R]esearch has shown that retailer-supplied reference prices clearly
enhance buyers’ perceptions of value” and “have a significant impact on consumer
purchasing decisions.”°

80. “[R]eference prices are important cues consumers use when making the
decision concerning how much they are willing to pay for the product.”!! This study
also concluded that “consumers are likely to be misled into a willingness to pay a
higher price for a product simply because the product has a higher reference price.”!?

81.  Accordingly, research confirms that deceptive advertising through false
reference pricing is intended to, and does, influence consumer behavior by artificially
inflating consumer perceptions of an item’s value and causing consumers to spend

money they otherwise would not have, purchase items they otherwise would not have,

and/or purchase products from a specific retailer.

Online, Especially Among Millennial Buyers PR NEWSWIRE (April 25, 2018),
http://tiny.cc/wj67101 (last visited September 11, 2024).

* Joan Lindsey-Mullikin & ross D. Petty, Marketing Tactics Discouraging Price
Search: Deception and Competition, 64 J. of Bus. Research 67 (January 2011).

'* Praveen K. Kopalle & Joan Lindsey-Mullikin, 7The Impact of External Reference
Price On Consumer Price Expectations, 79 J. of Retailing 225 (2003).

" Jerry B. Gotlieb & Cyndy Thomas Fitzgeral, An Investigation Into The Effects of
Advertised References Prices On the Price Consumers Are Willing To Pay For the
Product, 6 J. of App’d Bus. Res. 1 (1990).

21d.
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A. Consumers Suffered Harm

82. Based on Defendant’s advertisements, reasonable consumers would
expect that the listed regular prices are the regular prices at which Defendant usually
sells its Products.

83. Reasonable consumers would also expect that, if they purchase during
the sale, they will receive an item whose regular or former price is the advertised
regular or former price and that they will receive the advertised discount from the
regular or former purchase price

84.  Plaintiff and consumers paid a “price premium” for the Products. If the
reference prices were omitted from the product listings, Plaintiff would not have
purchased the products, or would not have paid as much as she did.

85.  Also, as further described above, Plaintiff and consumers are more likely
to buy the Products if they believe that the product is on sale and that they are getting
Products with a higher regular or former price at a substantial discount.

86.  Thus, Defendant’s advertisements harm consumers by inducing them to
make purchases based on false information. In addition, by this same mechanism,
Defendant’s advertisements artificially increase consumer demand for Defendant’s
Products. This puts upward pressure on the prices that Defendant can charge for its
Products. As a result, Defendant can charge a price premium for its Products that it
would not be able to charge absent the misrepresentations described above.

87.  Therefore, Defendant’s Products not only have a market value lower than
the promised regular or former price; the value of the Products is also lower than the
“sale” price. By using false reference pricing and false limited time sales, Defendant
artificially drives up demand for the Products and by extension drives up the price of
the Products. As a result, consumers were harmed because they received a product
worth less than the price paid. Reasonable consumers would not have paid the prices
charged had they known that products were rarely, if ever, offered for sale on the

website at the reference prices.
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88.  An example illustrates this point. Assume a company knows a product
will sell in the marketplace at $30. But to increase revenue, the company advertises
the product as having a “regular” price of $100 and being on “sale” at 60% off (i.e.,
$60 off). Because consumers value products based on the regular price, and a sale
conveys additional savings, the company can sell that $30 product for $40. Defendant

has done so.

III. Defendant’s Deceptive Pricing Practices Violate Federal and California
State Law

89. The Federal Trade Commission Act (“FTCA”) prohibits “unfair or
deceptive acts or practices in or affecting commerce.” 15 U.S.C. § 45(a)(1). Under 16
C.F.R. § 233.1, which is titled Former Price Comparisons, the FTC prohibits such
misleading price comparisons as the ones employed by Defendant:

(a) One of the most commonly used forms of bargain advertising is to
offer a reduction from the advertiser’s own former price for an
article. If the former price is the actual, bona fide price at which the
article was offered to the public on a regular basis for a reasonably
substantial period of time, it provides a legitimate basis for the
advertising of a price comparison. Where the former price is
genuine, the bargain being advertised is a true one. If, on the other
hand, the former price being advertised is not bona fide but fictitious
— for example, where an artificial, inflated price was established
for the purpose of enabling the subsequent offer of a large
reduction — the “bargain” being advertised is a false one; the
purchaser is not receiving the unusual value he expects.

(b) A former price is not necessarily fictitious merely because no sales
at the advertised price were made. The advertiser should be
especially careful, however, in such a case, that the price is one at
which the product was openly and actively offered for sale, for a
reasonably substantial period of time, in the recent, regular course
of her business, honestly and in good faith — and, of course, not for
the purpose of establishing a fictitious higher price on which a
deceptive comparison might be based.

(c) The following is an example of a price comparison based on a
fictitious former price. John Doe is a retailer of Brand X fountain
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pens, which cost him $5 each. His usual markup is 50 percent over
cost; that is, his regular retail price is $7.50 in order subsequently to
offer an unusual “bargain,” Doe begins offering Brand X at $10 per
pen. He realizes that he will be able to sell no, or very few, pens at
this inflated price. But he doesn’t care, for he maintains that price for
only a few days. Then he “cuts” the price to its usual level —$7.50—
and advertises: “Terrific Bargain: X Pens, Were $10, Now Only
$7.50!” This is obviously a false claim. The advertised “bargain” is
not genuine.

(d) Other illustrations of fictitious price comparisons could be given. An
advertiser might use a price at which he never offered the article at
all; he might feature a price which was not used in the regular course
of business, or which was not used in the recent past but at some
remote period in the past, without making disclosure of that fact; he
might use a price that was not openly offered to the public, or that
was not maintained for a reasonable length of time, but was
immediately reduce.

16 C.F.R. § 233.1 (emphasis added).

90. The FTCA expressly prohibits the advertising of former fictitious prices,
like the scheme employed by Defendant, regardless of whether the product

% ¢¢

advertisements and representations use the words “regular”, “original”, or “former”
price:

(e)If the former price is set forth in the advertisement, whether
accompanied or not by descriptive terminology such as “Regularly,”
“Usually,” “Formerly,” etc., the advertiser should make certain that
the former price is not a fictitious one. If the former price, or the
amount or percentage of reduction, is not stated in the advertisement,
as when the ad merely states, “Sale,” the advertiser must take care
that the amount of reduction is not so insignificant as to be
meaningless. It should be sufficiently large that the consumer, if he
knew what it was, would believe that a genuine bargain or saving
was being offered. An advertiser who claims that an item has been
“Reduced to $9.99,” when the former price was $10, is misleading
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the consumer, who will understand the claim to mean that a much
greater, and not merely nominal, reduction was being offered.

16 C.F.R. § 233.1.

91. Defendant’s pricing scheme directly violates the FTCA.

92. In addition, Section 17500 of California’s False Advertising Law
prohibits businesses from making statements they know or should know to be untrue
or misleading. Cal. Bus. & Prof. Code § 17500. This includes statements falsely
suggesting that a product is on sale, when it actually is not.

93.  Section 17501 of California’s False Advertising Law provides that “[n]o
price shall be advertised as a former price ... unless the alleged former price was the
prevailing market price ... within three months next immediately preceding” the
advertisement. Cal. Bus. & Prof. Code § 17501.

94. In addition, California’s Consumer Legal Remedies Act prohibits
“advertising goods or services with the intent not to sell them as advertised” and
specifically prohibits “false or misleading statements of fact concerning reasons for,
existence of, or amounts of price reductions.” Cal. Civ. Code § 1770(a)(9), (13).

95. And finally, California’s unfair competition law bans unlawful, unfair,
and deceptive business practices. See Cal. Bus. & Prof. Code § 17200.

96. Here, as described in detail above, Defendant makes untrue and
misleading statements about its prices. Defendant advertises regular prices that are
not its regular prices, or its former prices, and were not the prevailing market price in
the three months immediately preceding the advertisement. In addition, Defendant
advertised goods or services with the intent not to sell them as advertised, for example,
by advertising goods having certain former prices without the intent to sell goods
having those former prices. Defendant made false and misleading statements of fact
concerning the reason for, existence of, and amounts of price reductions, including

the existence of steep discounts, and the amounts of price reductions resulting from
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those discounts. And Defendant engaged in unlawful and deceptive business

practices.
CLASS ALLEGATIONS
97. Plaintiff brings this action individually and on behalf of all others
similarly situated. The proposed class is defined as:

Class:

All persons in the State of California who, during the applicable
limitations  period, purchased one or more items from
www.vegogarden.com, at a represented discount from a higher reference
price.

98. Excluded from the Class is Defendant, its subsidiaries and affiliates,
officers, directors, the members of their immediate families, and any entity in which
any Defendant has a controlling interest, to include the legal representatives, heirs,
successors, or assigns of any such excluded party. Also excluded are the judicial
officer(s) to whom this action is assigned, and the members of their immediate
families.

99. Plaintiff reserves the right to modify or amend the definition of the
proposed Class if necessary, before this Court determines whether certification is
appropriate.

100. This case is properly brought as a class action under Fed. R. Civ. P.
23(b)(2) and (b)(3) and all requirements are met for the reasons set forth in the
following paragraphs.

101. Numerosity. The members of the Class are so numerous that separate
joinder of each member is impracticable. Upon information and belief, and subject to
discovery, the Class consist of many thousands of members, the identity of whom are
within the exclusive knowledge of Defendant and can be ascertained only by resorting

to Defendant’s records, discovery, and other third-party sources.
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102. Commonality. There are numerous questions of law and fact common to
the Class relating to Defendant’s business practices challenged herein, and those
common questions predominate over any questions affecting only individual Class

members. The common questions include, but are not limited to:

Whether Defendant’s labeling, advertising, and marketing of the
Products is false and misleading;

Whether Defendant advertised false reference prices on Products
offered on the websites;

Whether Defendant advertised price discounts from the false
reference prices on the Products offered on the websites;

Whether the Products listed on Defendant’s websites were offered at
their reference price for a reasonably substantial period of time during
the three months prior to being offered at prices that were discounted
from their reference prices;

Whether the Products listed on Defendant’s websites were offered at
their reference price within the three months preceding purchases by
Plaintiff and class members;

Whether Defendant’s misrepresentations were material to reasonable
consumers;

Whether Defendant engaged in unlawful or unfair conduct prohibited
by the California UCL;

Whether Defendant engaged in conduct prohibited by the California
FAL;

Whether Defendant violated the CLRA’s prohibition on unfair
methods of competition and/or unfair and deceptive practices;
Whether Defendant violated the FTCA;

Whether Defendant harmed Plaintiff and members of the Class;

the proper measure of damages; and
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o the declaratory and injunctive relief to which the Class is entitled.

103. Typicality. Plaintiff’s claims are typical of the claims of the other Class
members in that they arise out of the same wrongful business practices engaged in by
Defendant, as described herein.

104. Adequacy of Representation. Plaintiff is an adequate representative of
the Class because Plaintiff has sustained damages as a result of Defendant’s uniform
conduct. In addition:

o Plaintiff is committed to the vigorous prosecution of this action
individually and on behalf of and all others similarly situated and has
retained competent counsel experienced in the prosecution of class
actions;

o There is no hostility of interest between Plaintiff and the unnamed
Class members;

o Plaintiff anticipates no difficulty in the management of this litigation
as a class action; and

o Plaintiff’s legal counsel has the financial and legal resources to meet
the substantial costs and legal work associated with this type of
litigation.

105. Predominance. The questions of law and fact common to the Class as set
forth in the “commonality” allegation above predominate over any individual issues.
As such, the “commonality” allegations are restated and incorporated herein by
reference.

106. Superiority. A class action is superior to other available methods and
highly desirable for the fair and efficient adjudication of this controversy. Since the
amount of each individual Class member’s claim is small relative to the complexity
of the litigation and since the financial resources of Defendant are significant, no
Class member could afford to seek legal redress individually for the claims alleged

herein. Therefore, absent a class action, the Class members will continue to suffer
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losses and Defendant’s misconduct will proceed without remedy. In addition, even if
Class members themselves could afford such individual litigation, the court system
could not. Given the complex legal and factual issues involved, individualized
litigation would significantly increase the delay and expense to all parties and to the
Court. Individualized litigation would also create the potential for inconsistent or
contradictory rulings. By contrast, a class action presents far fewer management
difficulties, allows claims to be heard which might otherwise go unheard because of
the relative expense of bringing individual lawsuits, and provides the benefits of
adjudication, economies of scale and comprehensive supervision by a single court.
107. All conditions precedent to bringing this action have been satisfied

and/or waived.

FIRST CAUSE OF ACTION
VIOLATION OF CALIFORNIA’S UNFAIR COMPETITION LAW (“UCL”)
(Cal. Bus. & Prof. Code §§ 17200, ef seq.)
(On behalf of Plaintiff and the Class)

108. Plaintiff hereby incorporates by reference the allegations contained in
the preceding paragraphs of this Complaint.

109. Plaintiff and Defendant are “persons” within the meaning of the UCL.
Cal. Bus. & Prof. Code § 17200.

110. The UCL defines unfair competition to include any “unlawful, unfair or
fraudulent business act or practice.” Cal. Bus. & Prof. Code § 17200.

111. Defendant violated the UCL by engaging in “unlawful, unfair, and
fraudulent business ats or practices” and engaging in “unfair, deceptive, untrue or
misleading advertising,” including advertising false and deceptive reference prices on

its Products. Cal. Bus. & Prof. Code § 17200.
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a. Unlawful Prong

112. As a result of engaging in the conduct alleged in this Complaint,
Defendant has violated the UCL’s proscription against engaging in “unlawful”
conduct by virtue of their violations of the following laws:

(1) California Bus. & Prof. Code § 17501: As further detailed in this
Complaint, Defendant violated California’s False Advertising Law, Cal.
Bus. & Prof. Code §§ 17500 and 17501.

(2) The Federal Trade Commission Act: As detailed in this
Complaint, Defendant violated 16 C.F.R. §§ 233.1 and 233.5.

(3) Consumers Legal Remedies Act (“CLRA”), Cal. Civ. Code §
1770(a): As alleged below, Defendant’s conduct, individually and
collectively, violates section 1770(a)(5), (7), (9), and (13) of the CLRA.

Therefore, Defendant has also violated the UCL’s “unlawful” provision.

113. Plaintiff reserves the right to allege other violations of law, which
constitute other unlawful business acts or practices. Such conduct is ongoing and
continues to this date. Unless restrained and enjoined, Defendant will continue to
engage in the unlawful conduct described herein.

114. Defendant’s conduct caused and continues to cause substantial injury to
Plaintiff and the Class. As described herein, Defendant made false and deceptive
advertisements and representations regarding the reference prices on the Products it
claimed were on sale. But for Defendant’s unlawful and unfair conduct, Plaintiff and
Class members would not have purchased the Products, or would not have paid as
much as she did.

115. Plaintiff has suffered injury in fact and has lost money as a result of
Defendant’s conduct.

116. Accordingly, Plaintiff and Class Members seek restitution from
Defendant of all money obtained from Plaintiff and the Class as a result of

Defendant’s unlawful acts.
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b. Unfair Prong

117. As a result of engaging in the conduct alleged herein, Defendant has
violated the UCL’s proscription against “unfair” business practices.

118. Under the UCL, a business act or practice is “unfair” if the Defendant’s
conduct is substantially injurious to consumers, offends public policy, and is immoral,
unethical, oppressive, and unscrupulous, as the benefits for committing such acts or
practices are outweighed by the gravity of the harm to the alleged victims.

119. Defendant’s unfair conduct alleged in the Complaint is illegal, deceptive,
unethical, and unscrupulous. Under federal and state law, making false and deceptive
claims about products being marketed and sold to consumers violates the UCL.

120. Defendant’s deceptive marketing gave consumers the false impression
that their products were regularly listed or sold on the websites for a substantially
higher price in the recent past than they were and, thus, led to the false impression
that Defendant’s products were being sold at a discount to a regular price.

121. Furthermore these acts and practices offend public policy by violating
the CLRA and the California False Advertising Law (“FAL”), Cal. Bus. & Prof. Code
17500, et seq.

122. Defendant’s conduct was and continues to be of no benefit to purchasers
of the Products, as it is misleading, unfair, unlawful, and is injurious to consumers.

123. Therefore, Defendant’s conduct was and continues to be “unfair.”

124. Defendant’s violations of the UCL continue to this day. Unless restrained
and enjoined, Defendant will continue to engage in the unfair conduct described
herein. Plaintiff would consider buying again from Defendant’s website if she knew
that the pricing misrepresentations were halted and if she had the opportunity to
evaluation the actual prevailing price and actual discount prices of the Product.

125. Defendant’s violations of the UCL continue to this day. Unless restrained
and enjoined, Defendant will continue to engage in the unfair conduct described

herein.
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126. Defendant’s conduct caused and continues to cause substantial injury to
Plaintiff, as well as the Class members.

127. The harm to Plaintiff and members of the Class outweighs the utility of
Defendant’s practices. There were reasonably available alternatives to further
Defendant’s legitimate business interests, other than the unfair conduct described
herein.

128. Accordingly, Plaintiff and the Class seek restitution from Defendant of
all money obtained from Plaintiff and the Class members as a result of Defendant’s
unfair competition.

¢. Fraudulent Prong

129. As a result of engaging in the conduct alleged herein, Defendant has
violated the UCL’s proscription against “fraudulent” business practices.

130. Under the UCL, a business act or practice is “fraudulent” if it actually
deceives or is likely to deceive members of the consuming public. Defendant
affirmatively misrepresented the reference prices of products which, in turn, misled
and deceived consumers into believing that they were buying products at substantially
discounted prices. Defendant’s deceptive marketing gave consumers the false
impression that its products were regularly listed or sold on the website for a
substantially higher price in the previous three months. Because Defendant misled
Plaintiff and members of the Class, Defendant’s conduct was “fraudulent.”

131. Defendant’s advertisements concerning the reference price of Products
on its websites were fraudulent business acts in violation of the UCL. These acts were
reasonably likely to deceive consumers, and in fact did deceive Plaintiff and Class
members and induce them into purchasing Defendant’s Products.

132. Defendant knew its Products were not actually sold at the higher
reference price for a three-month period preceding Plaintiff’s and Class members’

purchases.
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133. Defendant had a duty to disclose the truth about its pricing deception,
including that the reference prices advertised on its website were not, in fact, prices
at which Defendant’s items were listed or sold on the website in the previous three
months, but in truth, the products never (or rarely) were offered or sold at the reference
prices.

134. Defendant made these statements with the intention that Plaintiff would
see them and rely on them to purchase its Products, and, in fact, Plaintiff did rely on
Defendant’s fraudulent misrepresentations on Defendant’s websites when purchasing
the Product.

135. If not for Defendant’s fraudulent acts and practices, Plaintiff would not
have purchased the Products, or alternatively would not have paid as much as she did.

136. As aresult, Plaintiff and Class Members suffered substantial injury and
lost money due to Defendant’s conduct.

137. There were reasonably available alternatives to further Defendant’s
legitimate business interests, other than the conduct described herein. As a result of
Defendant’s fraudulent business acts and practices, Defendant has and continues to
fraudulently obtain money from Plaintiff and Class Members.

138. Plaintiff requests that this Court cause Defendant to restore this
unlawfully, unfairly, and fraudulently obtained money to them, and members of the
Class, to disgorge the profits Defendant made on these transactions, and to enjoin
Defendant from violating the UCL or violating it in the same fashion in the future.

139. Plaintiff has no adequate remedy at law to address Defendant’s unlawful
conduct. The legal remedies available to Plaintiff are not equally ripe, prompt, certain,
efficient, or complete as equitable relief, including as to the applicable statutes of
limitation, such that equitable relief may reach transactions for which no legal remedy
exists. Compare Cal. Bus. & Prof. Code § 17208 (four-year limitations period) with
Cal. Civ. Code § 1783 (three years). Whereas equitable claims may be tried by the

court, legal claims are tried by jury, which may result in delay or additional expense.
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Further, the Court’s discretion in fashioning equitable relief extends broader than
legal damages and can be awarded in situations where establishing entitlement to
damages may prove difficult, including under claims, such as the UCL, where the

necessary elements differ from those governing legal claims.

SECOND CAUSE OF ACTION
VIOLATION OF CALIFORNIA’S FALE ADVERTISING LAW (“FAL”)
Cal. Bus. & Prof. Code §§ 17500, et seq
(On behalf of Plaintiff and the Class)

140. Plaintiff hereby incorporates by reference the allegations contained in
the preceding paragraphs of this Complaint.

141. Defendant violated Cal. Bus. & Prof. Code §§ 17500 and 17501.

142. The California’s False Advertising Law (“FAL”), Cal. Bus. & Prof.
Code § 17500, et seq., by states, in part, that:

It is unlawful for any person, firm, corporation or association, or any
employee thereof with intent directly or indirectly to dispose of real or
personal property or to perform services, professional or otherwise, or
anything of any nature whatsoever or to induce the public to enter into
any obligation relating thereto, to make or disseminate or cause to be
made or disseminated before the public in this state, or to make or
disseminate or cause to be made or disseminated from this state before
the public in any state, in any newspaper or other publication, or any
advertising device, or by public outcry or proclamation, or in any other
manner or means whatever, including over the Internet, any statement,
concerning that real or personal property or those services, professional
or otherwise, or concerning any circumstance or matter of fact
connected with the proposed performance or disposition thereof, which
is untrue or misleading, and which is known, or which by the
exercise of reasonable care should be known, to be untrue or
misleading...

Cal. Bus. & Prof. Code § 17500. (emphasis added).
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143. A separate section of the FAL, Cal. Bus. & Prof. Code § 17501, also
provides:

For the purposes of this article the worth or value of any thing
advertised is the prevailing market price, wholesale if the offer is at
wholesale, retail if the offer is at retail, at the time of publication of such
advertisement in the locality wherein the advertisement is published.

No price shall be advertised as a former price of any advertised thing,
unless the alleged former price was the prevailing market price as
above defined within three months next immediately preceding the
publication of the advertisement of unless the date when the alleged
former price did prevail is clearly, exactly and conspicuously stated in
the advertisement.

Cal. Bus. & Prof. Code § 17501. (emphasis added).

144. Asused in the FAL:

(a) The term “prevailing market price” refers to the “retail price” if the
offer is at retail.” /d.

(b)The term “advertised thing” refers to the exact same product
offered—not an equivalent or similar product. People v. Superior Ct.
(J.C. Penney Corp.), 24 Cal App. 5th 376, 412 (2019) (“if the
advertisement specifies a precise item—say, by reference to name,
brand, or other distinctive features ... the market and therefore the
market price is potentially determined on the basis of sales of that
item only.”) (emphasis added).

(¢) The term “ ‘former price’ ... includes but is not limited to the
following words and phrases when used in connection with
advertised prices:  ‘formerly—,” ‘regularly—,” ‘usually—,’

‘originally—,” ‘reduced from ., was now % off.”” 4

Cal. Code Regs., § 1301 (emphasis added).
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(d) The “three-month period is properly construed as a ‘rolling’ period,
that is, one whose beginning and end changes each day, thus requiring
a daily recalculation of the prevailing market price during the three-
month period.” People v. Superior Ct. (J.C. Penney Corp.), 24 Cal
App. 5th 376,416 n.26 (2019) (emphasis added).

145. Defendant violated Cal. Bus. & Prof. Code § 17500.

146. Defendant violated Cal. Bus. & Prof. Code § 17501.

147. As alleged more fully above, Defendant advertises former prices along
with discounts on its websites. Defendant does this, for example, by crossing out a
higher price (e.g. $150) and displaying it next to a lower, discounted price. Reasonable
consumers would understand prices denoted as regular prices from which time-
limited discounts are calculated to denote “former” prices, i.e., the prices that
Defendant charges before the discount went into effect.

148. The reference prices advertised as former or regular prices on
Defendant’s websites are not former or regular prices under the FAL. Defendant
rarely, if ever, offered Products on the websites at the reference prices within three
months immediately preceding the publication of the reference prices. Additionally,
the reference prices shown were not the prevailing market prices for the Products in
the three months immediately preceding the publication.

149. Defendant did not verify that the advertised reference prices were the
prevailing market prices within the preceding three months. On information and
belief, Defendant had no policies or procedures to verify and update the reference
prices on a daily basis.

150. Defendant’s deceptive marketing practice gave consumers the false
impression that the Products were regularly offered and sold for a substantially higher
price in the recent past than they were, and, thus, led to the false impression that

Defendant’s Products were worth more than they were.
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151. Defendant knew that its advertised reference prices for the Products sold
on its website were untrue and/or misleading. Defendant knew that such Products had
rarely, if ever, been offered or sold on the website at the reference prices.

152. Defendant’s misrepresentations were intended to induce reliance, and
Plaintiff saw, read, and reasonably relied on the false reference prices when
purchasing Defendant’s Products. Defendant’s misrepresentations were a substantial
factor in Plaintiff’s purchase decisions.

153. Plaintiff relied on Defendant’s false advertisements with regard to the
Products, at the time of purchase.

154. As a result of Defendant’s violation of the FAL, Plaintiff and Class
Members suffered substantial injury and lost money.

155. Pursuant to Cal. Bus. & Prof. Code § 17535, this Court has the power to
award such equitable relief, including but not limited to an order declaring the
reference prices listed on Defendant’s Products’ to be unlawful, an order enjoining
Defendant from engaging in any such further unlawful conduct, and an order directing
Defendant to refund to Plaintiff and Class members all monies wrongfully collected
as a result of its false advertisements.

156. Plaintiff has no adequate remedy at law to address Defendant’s unlawful
conduct. The legal remedies available to Plaintiff are not equally ripe, prompt, certain,
efficient, or complete as equitable relief, including as to the applicable statutes of
limitation, such that equitable relief may reach transactions for which no legal remedy
exists. Compare Cal. Bus. & Prof. Code § 17208 (four-year limitations period for
unlawful conduct, including violations of the FAL) with Cal. Civ. Code § 1783 (three
years). Whereas equitable claims may be tried by the court, legal claims are tried by
jury, which may result in delay or additional expense. Further, the Court’s discretion
in fashioning equitable relief extends broader than legal damages and can be awarded

in situations where establishing entitlement to damages may prove difficult, including
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under claims, such as the FAL, where the necessary elements differ from those

governing legal claims.

THIRD CAUSE OF ACTION
VIOLATION OF THE CONSUMERS LEGAL REMEDIES ACT (“CLRA”)
(Cal. Civ. Code §§ 1750, et seq.)
(On behalf of Plaintiff and the Class)

157. Plaintiff hereby incorporates by reference the allegations contained in
the preceding paragraphs of this Complaint.

b

158. Plaintiff and members of the Class are “consumers,” as that term is
defined by Civil Code § 1761(d), because they purchased Products for personal,
family, or household purposes.

159. Plaintiff and Class members have engaged in a “transaction” with
Defendant, as that term is defined by Civil Code § 1761(e).

160. The conduct alleged in this Complaint constitutes unfair methods of
competition and unfair and deceptive acts and practices for purposes of the CLRA,
and was undertaken by Defendant in transactions intended to result in, and which
resulted in, the sale of goods or services to consumers.

161. Asdescribed more fully above, Defendant made and disseminated untrue
and misleading statements of fact in its advertisements to class members. Defendant
did this by using fake reference prices, 1.e., reference prices that are not the prevailing
market price, and/or were not the prevailing market price within the three months
preceding the publication of the discount, and advertising fake discounts.

162. As a result of Defendant’s conduct, Plaintiff and Class members
purchased Defendant’s Products for their use.

163. By engaging in the conduct described herein, Defendant has violated the
following subdivision of California Code § 1770(a) by:
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(5) Representing that goods or services have sponsorship, approval,
characteristics, ingredients, uses, benefits, or quantities which they
do not have

(7) Representing that goods or services are of a particular standard,
quality, or grade, or that goods are of a particular style or model, if
they are of another.

(9) Advertising goods or services with intent not to sell them as
advertised.

(13) Making false or misleading statements of fact concerning
reasons for, existence of, or amounts of price reductions.

(14) Representing that a transaction confers or involves rights,
remedies, or obligations which it does not have or involve.

[and]

(16) Representing that the subject of a transaction has been supplied
in accordance with a previous representation when it has not.

164. Regarding section 1770(a)(13), Defendant made false or misleading
statements of fact concerning the “existence of”” and the “amounts of price reductions”
because (a) no true price reductions existed in that Defendant’s Products were rarely,
if ever, offered for sale and/or sold on the websites at the higher reference prices, let
along on a regular basis within the three months immediately preceding the
publication of the reference prices, (b) the reference prices Defendant advertised in
connection with its Products are not prevailing market prices because, on information
and belief, the Products were not sold elsewhere at the reference prices on a regular
basis within the three months immediately preceding the publication of the reference
prices, and (c) Defendant falsely represents the Products as on sale for a limited time
when in truth it appears they are perpetually sold at the advertised ““sale” prices.

165. With regard to sections 1770(a)(5), (7), and (9), Defendant advertised

and represented Products on the websites with the “intent not to sell” them as
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advertised and misrepresenting product characteristics and standards because, as
explained herein, the false reference prices advertised in connection with products
offered on the website misled and continue to mislead customers into believing the
Products were previously offered for sale and/or sold on the websites at the higher
reference prices during the three months preceding the advertisement.

166. With regard to sections 1770(a)(14) and (16), Defendant’s
misrepresentations detailed above about the discounted nature of its Products
constitute a representation that the transaction involved a legitimate discount to the
consumer and a representation that the consumer was receiving a product in
accordance with the representation that it was discounted.

167. Defendant intended for Plaintiff and the Class to rely on its
aforementioned unfair and deceptive acts and practices, including the
misrepresentations and omissions alleged above.

168. Defendant’s violations of the CLRA proximately caused injury in fact to
Plaintiff and the Class.

169. Plaintiff reasonably relied on Defendant’s representations. Absent
Defendant’s misrepresentations, Plaintiff would not have purchased the item he
purchased from Defendant. Plaintiff’s reliance was a substantial factor in causing him
harm.

170. Pursuant to Cal. Civ. Code § 1782(d), Plaintiff, individually and on
behalf of the Class, seeks a Court order enjoining the above-described wrongful acts
and practices of Defendant.

171. On July 17 and 22, 2026, pursuant to Cal. Civ. Code § 1782(a) and (d),
Defendant was sent in writing, by certified mail, notice of the violations of Section
1770 of the CLRA, which notification demanded that Defendant cease and rectify the
problems associated with the actions detailed above and identify and give notice to

all affected consumers of its intent to so act.
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REQUEST FOR RELIEF

WHEREFORE, Plaintiff and members of the Class respectfully request that the

Certify this case as a class action, designating Plaintiff as class
representatives and designating the undersigned as Class Counsel;
Declaring that Defendant’s conduct violates the statutes set forth above;
Award Plaintiff and the Class restitution in an amount to be proven at
trial;
Award Plaintiff and the Class pre-judgment interest in the amount
permitted by law;
Award Plaintiff and their attorneys’ fees and costs as permitted by law;
Declare Defendant’s practices outlined herein to be unlawful;
Grant equitable and/or injunctive relief, including to enjoin Defendant
from engaging in the practices outlined herein;
Grant Plaintiff and the Class a trial by jury;
Grant leave to amend these pleadings to conform to evidence produced
at trial; and
Grant such other relief as the Court deems just and proper, including all
forms of relief provided for under the UCL, CLRA, and FAL, except that
this Complaint does not seek damages under the CLRA.

JURY DEMAND

Plaintiff, by counsel, demand a trial by jury.

54

CLASS ACTION COMPLAINT




Ca

5e 5:26-cv-04150 Document 1

Dated: July 24, 2026
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Respectfully submitted,
ZIMMERMAN REED LLP

/s/ Charles R. Toomajian II1

Charles R. Toomajian III (CA SBN 302153)
1100 IDS Center

80 South 8th Street

Minneapolis, MN 55402

Tel: (612) 341-0400
charles.toomajian@zimmreed.com

ZIMMERMAN REED LLP
Jessica M. Liu (CA SBN 358713)
6420 Wilshire Blvd., Suite 1080
Los Angeles, CA 90048

Tel: (877) 500-8780
jessica.liu@zimmreed.com

JENNINGS & EARLEY PLLC
Christopher D. Jennings*

Tyler E. Ewigleben*

Winston S. Hudson*

500 President Clinton Ave., Suite 110
Little Rock, AR 72201

Tel: (501) 255-8569
chris@jefirm.com

tyler@jefirm.com
winston@jefirm.com

*Pro Hac Vice applications to be submitted.

Counsel for Plaintiff and the Proposed Class
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