
Founded in 1989 as Theatre Direct NY Inc., Broadway.com has grown to become the leading source 
of news and information about Broadway theater and offers a unique one-stop-shopping service for 
tickets to all the shows on Broadway, supported by a Times-Square based customer service team of 
Broadway-savvy individuals (not AI) who see the shows and provide advice to consumers looking to 
attend Broadway shows and support for ticket purchasers who request assistance in myriad ways, 
including choosing restaurants, finding parking, getting directions to the theatre or replacing lost 
tickets at the last minute.  As explained on its website, Broadway.com sources all of the tickets it 
sells directly from the theatres at which those shows are playing and thus can guarantee that they are 
official tickets that will be accepted by the theatres for seating at the seats specified.  Broadway.com 
is not a resale marketplace for buying and selling tickets obtained from other sources; and it does not 
sell “speculative” tickets that it does not own.  
 
Broadway.com is part of the John Gore Organization (JGO).  JGO’s executives are recognized 
Broadway industry leaders, including several members of the Board of Governors of the Broadway 
League—the trade association representing the interests of Broadway in New York and on tour.  In 
addition to the extensive editorial content on its website and other digital outlets served by its 
Broadway Channel, Broadway.com produces the Emmy Award-winning series The Broadway Show 
with Tamsen Fadal, which is syndicated to more than 140 television markets nationwide, operates a 
YouTube channel with more than 600,000 subscribers, and hosts the annual Broadway Audience 
Choice Awards (BACA).  Its sister company Broadway Across America is the leading presenter of 
touring Broadway shows in North America.   
 
Together with the other companies in the John Gore Organization, Broadway.com proudly supports 
Broadway theater through its sponsorship of programs serving theater education, including its 
endowment of the MFA acting program at Julliard (whose first-year students are John 
Gore/Broadway.com Fellows studying tuition free), as a contributor to Columbia University’s School 
for the Arts’ MFA Theatre Management and Producing Program, as a founding sponsor and lead donor 
of the Arthur Miller Foundation’s programs that have supported 149 Arthur Miller Fellows teaching 
theater arts in the New York City, Bridgeport and Norwalk, CT public school systems and 46 Scholars 
studying to teach theater arts full time in those districts, founding supporter and underwriter of The 
Theatre Leadership Project, an organization offering 3-year career training fellowships designed to 
diversify commercial theater leadership, supporting emerging artists with the Eugene O’Neill new 
artists scholarship program and with the Princess Grace Foundation-USA (which discovered Leslie 
Odom Jr.), as a sponsor of The National High School Musical Theatre (Jimmy) Awards, which 
celebrate excellence in student performance and provide millions in educational scholarships—and 
the Broadway community as a major donor to the Entertainment Community Fund, which provides a 
safety net of social services for those who work in performing arts and entertainment, and to Broadway 
Cares/Equity Fights Aids.    
 
While Broadway.com is a commercial enterprise, it does not charge for access to its news 
services or to the extensive information it provides to prospective Broadway ticket buyers.  
Unlike many other media services, it has no paywall and does not limit access to subscribers.  It 
does charge a fee to those who choose to purchase tickets from Broadway.com.  That fee is fully 
disclosed on its website both up front—as an all-in price for the tickets and service it provides 
and broken down at checkout to show the service fees charged before the consumer chooses to 
make a purchase. And, importantly, users of Broadway.com who choose to purchase tickets 



support the provision of editorial content and the many other investments that Broadway.com 
and its affiliates make in the Broadway industry and the people who make it possible.   




