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I Introduction.

1. Advertised “sale” prices are important to consumers. Consumers are more
likely to purchase an item if they believe that they are getting a good deal. Further, if
consumers think that a sale will end soon, they are likely to buy now, rather than wait,
comparison shop, and buy something else.

2. While there is nothing wrong with a legitimate sale, a fake one—that is, one
with misleading regular prices and deceptive discounts—is illegal.

3. Section 17500 of California’s False Advertising Law prohibits businesses
from making statements they know or should know to be untrue or misleading. Cal. Bus.
& Prof. Code § 17500. This includes statements falsely suggesting that a product is on
sale, when it actually is not.

4. Morteover, section 17501 of California’s False Advertising Law provides
that “[n]o price shall be advertised as a former price ... unless the alleged former price
was the prevailing market price ... within three months next immediately preceding” the
advertising. Cal. Bus. & Prof. Code § 17501. So, in addition to generally prohibiting
untrue and misleading fake discounts, California’s False Advertising Law also specifically
prohibits this particular flavor of fake discount (where the advertised former price is not
the prevailing price during the specified timeframe).

5. In addition, California’s Consumers Legal Remedies Act prohibits
“advertising goods or services with intent not to sell them as advertised” and specifically
prohibits “false or misleading statements of fact concerning reasons for, existence of, or
amounts of, price reductions.” Cal. Civ. Code § 1770(a)(9), (13).

0. The Federal Trade Commission’s regulations also prohibit false or
misleading “former price comparisons,” for example, making up “an artificial, inflated
price ... for the purpose of enabling the subsequent offer of a large reduction” off of
that price. 16 C.F.R. § 233.1. They also prohibit false or misleading “retail price

comparisons” and “comparable value comparisons,” for example, ones that falsely

Class Action Complaint 1 Case No. 8:25-cv-02203
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suggest that the seller is “offer[ing] goods at prices lower than those being charged by
others for the same merchandise” when this is not the case. 16 C.F.R. § 233.1.

7. So, as numerous courts have found, fake sales violate these laws. They also
violate California’s general prohibition on unlawful, unfair, and deceptive business
practices. See Cal. Bus. & Prof. Code § 17200.

8. Detendant Good Vibes Trading Company, Inc., DBA Modern Gents
(“Modern Gents” or “Defendant”) makes, sells, and markets engagement rings, wedding
bands, jewelry, and other items (the “Modern Gents Products” or “Products”). The
Products are sold online through Defendant’s website, www.modgents.com.

9. On its website, Defendant lists purported regular prices and advertises
substantial discounts from those listed regular prices. It does so in two ways. First, on
product listings, it lists strikethrough prices representing the regular price of the

products. For example:

Home / The Eternity - Gold
The Eternity - Gold
518595 $84.95
y, = 3 | \ Color - Gold
D

' C (A0
. s

Size
Internet Archive May 16, 2025
10.  But the products are not regularly sold for the strikethrough price: it is a
misleading reference price that overstates the value of the jewelry to induce purchases.
11.  Second, Modern Gents advertises extremely frequent discounts that
purport to offer substantial discounts even on top of the purportedly already-discounted

price. For example:

Class Action Complaint 2 Case No. 8:25-cv-02203
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Presidents’ Day Flash Sale

21% OFE

SHOP NOW

Internet Archive February 16, 2025

12. But these sales are so pervasive that consumers are not really receiving the
advertised discount off the regular prices (the prices most consumers pay). The sale
names also suggest that they are time limited (e.g. Easter or Memorial Day). Or the sale
will include a countdown clock. But in reality, substantial discounts are almost always
available.

13.  Insum, Modern Gents’ purported sales are misleading in several ways: the
strikethrough prices are deceptive, the supposed discounts (on top of the strikethrough
prices) are misleading, and the supposed time limited nature of the sales is misleading.

14.  As described in greater detail below, Ms. Warner' bought Products from
Defendant through its website, www.modgents.com. She was misled by Defendant’s
advertised discounts. Plaintiff brings this case for herself and other similar California
consumers who purchased misleadingly-discounted Modern Gents Products.

II.  Parties.

15.  Plaintiff Britni Warner is domiciled in Redding, CA.

16.  The proposed Class includes citizens of every state.

17.  Detendant Good Vibes Trading Company, Inc. is a California corporation
with its principal place of business at 3195 Red Hill Avenue Suite C, Costa Mesa, CA
92626.

' Ms. Warner legally changed her name from Britni Smith to Britni Watner in July
of 2025.

Class Action Complaint 3 Case No. 8:25-cv-02203




O oo J & o AW NN -

[\ T N T NG T & TR NG T N T NG T NS R NG R e N e e T e e e T e
o 1 & ul AW e, OO Vv oo 9 U BN, O

Case 8:25-cv-02203 Document1 Filed 09/30/25 Page 6 of 37 Page ID #:6

III. Jurisdiction and Venue.

18.  This Court has subject matter jurisdiction under 28 U.S.C. § 1332(d)(2).
The amount in controversy exceeds $5,000,000, exclusive of interest and costs, and the
matter is a class action in which one or more members of the proposed Class are citizens
of a state different from Defendant.

19.  The Court has personal jurisdiction over Defendant because Defendant’s
principal place of business is in California.

20.  Venue is proper under 28 U.S.C. § 1391(b)(1) because Defendant resides in

this District (at its headquarters).

IV. Facts.
A. Defendant’s fake sales and discounts.
21.  Defendant manufactures, distributes, markets, and sells engagement rings,

wedding bands, jewelry, and other items. Modern Gents sells its Products directly to
consumers online, through its website, www.modgents.com.

22.  Defendant creates the false impression that its Products’ regular prices are
higher than they truly are. It does this in several ways.

Misleading strikethrough prices

23.  Defendant’s website lists misleading regular prices in strikethrough font

(that is, prices reflecting the purported list price or value of an item). For example:

+ 3 o [ e |
a2 Vs
2'e / / ) \ )
- 7 L,
V e hy = ) \ % ad\¥y 7 A "i’ e
W A— \ B> (3 e .
By W5 L3 23
A N MY )
% 3 < > =
- s =
‘The Flena “The Grace ‘The Chelsca ‘The Chelsea - Rose Gold “The Forever
$209:95 $99.95 $199:95 $99.95 520995 $99.95 526995 $99.95 51995 $74.95

Internet Archive October 8, 2024 (Ladies Rings)
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— — —
\ \ I
N — —
The Excalibur Ihe Excalibur - Rose Gold The Excalibur - Silver
The Stealth - Carbon Iiber The Valyrian
$19995 §19995 S §199:95
§29995 599,95 549995
/ /J)
/
N —
—
Ihe Bourbon The Aloha Ring ‘The Reef
$29995 $79.95 51895 $59.95 539995 $99.95

Internet Archive January 24, 2025 (Men’s Rings)

24.  To reasonable consumers, the strikethrough price represents the former
and regular price of the product. It also conveys the market value of the product.

25.  Butin reality, Modern Gents does not regularly sell the Products at the
strikethrough price. The strikethrough price is not the true former price, not the true
regular price, and not the true market value. It is instead a misleading reference price that
makes the jewelry appear more valuable and induces sales.

Misleading discounts on top of the strikethrough price

26.  On top of the misleading strikethrough prices, Modern Gents offers
misleading additional supposed discounts (e.g. 25% off sitewide). Defendant’s website
persistently offers “X% off” sitewide. Reasonable consumers reasonably interpret
Defendant’s advertisements to mean that they will be getting a discount “off” of the
prices that Defendant usually charges for its Products. And Defendant suggests that the
sales are time limited by claiming that the sale is for some event or time period like a
“Spring Bling Sale” or a “Memorial Day Sale.” And it advertises these discounts

extensively on its website. For example:
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MODERN (Jents ~ A0mS  GENTS  SHOPBYSHAPE  JEWELRY  TRENDINGGMORE  GRAND  SUPPORT

Falling For You Sale!

£ 25% OFF EVERYTHING
Use code: ADORE

Mother's Day Sale

ot 25% off Evorything!

Class Action Complaint
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Internet Archive May 9, 2024
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MODERNJents ~UDES  GONTS  SHOPSYSNAPE  JEWELSY  TRDOWGWMORE  GITCARDS  ORAND  SUPPORT

Perfect Pair Sale

Get 10% Off Sitewide!

- ‘

Season of Love Sale

20% OFE
<D

Internet Archive May 15, 2025
27.  Defendant also advertises discounts via text message and its email list. Plus,
it displays a large pop-up banner when consumers visit its website, that will always spin

to a substantial supposed discount:

Class Action Complaint 7 Case No. 8:25-cv-02203
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MODERN Gents
Want 60% Oft?

Spin to win up to 60% off your order!

Captured September 25, 2025
28.  Defendant represents that these discounts and sales will only be available
for a limited time, but in reality, significant discounts are nearly always available. For
example, as shown below, Defendant represented that it was offering a sale for the New
Year. To reasonable consumers, this means that shortly after the New Year, Defendant’s

Products will no longer be on sale and will retail at their purported regular price.

muﬁanb LADIES  GENTS  SHOPBY SHAPE  JEWELRY  TRENDING GMORE  GIFTCARDS  BRAND  SUPPORT  SALE

Ring In The New Year

25% OFE

Internet Archive January 1, 2025
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29.  But on the next available archive date—]January 23, 2025—Defendant was

advertising a Valentine’s Day Sale with the same discount as the New Year’s Sale:

'MODERN Gents LADIES  GENTS  SHOPOYSHAPE  JEWELRY  TRENDING BMORE  GIFTCARDS  BRAND  SUPPORT  SALL QR0

‘g Valentine’s Day Sale Abip
A W
R oh 9 )
7§ 259 OFF 4
v % R s— )

cONFLCT FREE + UPETIME WARRANTY + TASY RETURNS. + FREE SHIPPING + o SEEWS + INCLUSIVE SIZING.

Internet Archive Jannary 23, 2025
30.  This “25% off” sale was quickly followed by a “Presidents’ Day Flash Sale”
of “UP TO 27% OFFE.”

MODERN Gents LADIES  GINTS  SHOPBYSWAPE  JIWHLRY  TRENDING GMORE  GITCARDS  ORAND  SUPPORT  SALE QR0

Presidents’ Day Flash Sale

27% OFF

SHOP NOW

Internet Archive February 16, 2025
31.  The sales also sometimes include countdown clocks that pressure

consumers to take advantage of the discount before it supposedly ends. For example:

33% OFF ‘4 Labor Day Sale! 10h:51m:12s Code: LABOR | FREE gift w/orders $90+

MODERNﬁmb LADIES  JEWELRY  GENTS  SHOPBYSHAPE  TRENDING &MORE  BRAND  SUPPORT  SALE  GIFT CARDS

Internet Archive Augnst 27, 2025
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32. To confirm that Defendant nearly always offers discounts off of purported
regular prices, Plaintiff’s counsel performed an investigation of Defendant’s advertising
practices using the Internet Archive’s Wayback Machine (available at www.archive.org).?
That investigation confirms that Defendant’s sales have persisted nearly continuously.
For example, screenshots of Defendant’s website, www.modgents.com, were collected
trom the Internet Archive’s Wayback Machine, from between January 2024 and August
2025. Plaintiff’s counsel’s investigation shows that from 2024 to at least August 2025,

Modern Gents has been offering a similar purported sale each month. The sales are near

permanent:
Date of Website Capture Sale
January 1, 2024 New Year’s Sale, 20-30% Off Sitewide
January 29, 2024 Valentine’s Day Sale, 30% Off Sitewide
February 4, 2024 Valentine’s Day Sale, 30% Off Sitewide
March 24, 2024 Spring Bling Sale, 25% Off Sitewide
March 29, 2024 Easter Sale, 25% Off Sitewide
April 3, 2024 Friends & Family Sale, 27% Off Sitewide
April 9, 2024 Friends & Family Sale, 27% Off Sitewide
May 9, 2024 Mother’s Day Sale, 25% Off Sitewide
May 21, 2024 Memorial Day Sale, 20% Off Sitewide
May 27, 2024 Memorial Day Sale, 15% Off Sitewide
June 16, 2024 Endless Summer Sale, 10% Off Sitewide
June 21, 2024 Endless Summer Sale, 10% Off Sitewide
July 11, 2024 Endless Summer Sale, 10% Off Sitewide
August 5, 2024 Perfect Pair Sale, 10% Off Sitewide
August 8, 2024 Perfect Pair Sale, 10% Off Sitewide
August 22, 2024 Modern Bride Sale, 10% Off Sitewide
September 23, 2024 Fall Bling Sale, 10% Off Sitewide
October 2, 2024 Sweater Weather Sale, 10% Off Sitewide
October 8, 2024 Sweater Weather Sale, 10% Off Sitewide
November 9, 2024 Veterans Day Flash Sale, 15% Off Sitewide
December 26, 2024 Ring In The New Year Sale, 25% Off Sitewide
January 1, 2025 Ring In The New Year Sale, 25% Off Sitewide

> The Internet Archive, available at archive.org, is a library that archives web
pages. https://archive.org/about/.

Class Action Complaint 10 Case No. 8:25-cv-02203
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Date of Website Capture Sale

January 23, 2025 Valentine’s Day Sale, 25% Off Sitewide
February 6, 2025 Valentine’s Day Sale, 25% Off Sitewide
February 16, 2025 Presidents’ Day Flash Sale, 27% Off Sitewide
March 25, 2025 Spring Bling Sale, 20% Off Sitewide
March 31, 2025 Spring Bling Sale, 20% Off Sitewide

April 11, 2025 Friends & Family Sale, 25% Off Sitewide
April 26, 2025 Warmer Days Sale, 20% Off Sitewide

May 15, 2025 Season of Love Sale, 20% Off Sitewide
May 19, 2025 Refresh Your Style Sale, 20% Off Sitewide
June 7, 2025 Forever Starts Here Sale, 25% Off Sitewide
June 8, 2025 Forever Starts Here Sale, 25% Off Sitewide
July 12, 2025 Prime Flash Sale, 30% Off Sitewide

July 24, 2025 Anniversary Sale, 33% Off Sitewide
August 26, 2025 Labor Day Sale, 25-30% Off Sitewide
August 27, 2025 Labor Day Sale, 33% Off Sitewide

33.  In some cases, to obtain Defendant’s advertised discounts on the Modern
Gents website, consumers must enter an advertised promotional code. When
promotional codes are necessary to access a sale, the codes are prominently advertised

across the Modern Gents website. For example:

Spring BlingSal¢

25% OFF SITEWIDE | USE CODE: BLOOM

— -

Internet Archive March 24, 2024
34.  As aresult of this extensive advertising, reasonable consumers notice when

Defendant advertises promotional codes. And, because reasonable consumers value

Class Action Complaint 11 Case No. 8:25-cv-02203
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discounts, when promotional codes are required to access an apparent discount, the vast
majority of Defendant’s sales are made by consumers using the promotional codes or
other discounts, at the advertised discount price (and not the supposedly regular list
price).

35.  Reasonable consumers do not realize the fake nature of the sale. It is not
apparent from merely purchasing the Products, because the sale appears to be a bona
fide sale. Consumers do not have any reason to go back to the website day after day to
discover that there is still a sale. And, even a consumer who occasionally checks the
website would reasonably believe that there happened to be another sale—especially
when Defendant changes the names of its sales despite offering the same or a similar
discount. Discovering Defendant’s deception required extensive mining of internet
archives.

36.  Based on Defendant’s advertisements, reasonable consumers reasonably
believe that the list prices Defendant advertises are Defendant’s regular prices and
former prices (that is, the price at which the goods were actually offered for sale on
Defendant’s website before the limited-time offer went into effect). In other words,
reasonable consumers reasonably believe that the list prices Defendant advertises
represent the amount that consumers formerly had to pay on Defendant’s website for
Detendant’s goods, before the sale began, and will again have to pay for Defendant’s
goods when the sale ends. Said differently, reasonable consumers reasonably believe that,
prior to the supposed sale, and after the sale ends, consumers buying from Defendant on
its website had to (or will have to) pay the list price to get the item and did not (or will
not) have the opportunity to get a discount from that list price.

37.  Reasonable consumers also reasonably believe that the list prices
Detendant advertises represent the true market value of the Products, and are the
prevailing prices for those Products; and that they are receiving reductions from those
listed regular prices in the amounts advertised. In truth, however, Defendant nearly

always offers discounts off the purported regular prices it advertises. As a result,
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everything about Defendant’s price and purported discount advertising is misleading.
The list prices Defendant advertises are not actually Defendant’s regular or former
prices, or the prevailing prices for the Products Defendant sells. And, the list prices do
not represent the true market value for the Products, because Defendant’s Products are
nearly always available for less than that on Defendant’s website, and customers did not
have to formerly pay that amount to get those items. The purported discounts
Defendant advertises are not the true discounts the customer is receiving, and are often
not a discount at all. Nor are the purported discounts time limited—they are pervasive.

B. Defendant’s advertisements are unfair, deceptive, and unlawful.

38.  Section 17500 of California’s False Advertising Law prohibits businesses
from making statements they know or should know to be untrue or misleading. Cal. Bus.
& Prof. Code § 17500. This includes statements falsely suggesting that a product is on
sale, when it actually is not.

39.  Moreover, section 17501 of California’s False Advertising Law specifically
provides that “[n]o price shall be advertised as a former price ... unless the alleged
former price was the prevailing market price ... within three months next immediately
preceding” the advertising. Cal. Bus. & Prof. Code § 17501.

40.  In addition, California’s Consumers Legal Remedies Act prohibits
“advertising goods or services with intent not to sell them as advertised” and specifically
prohibits “false or misleading statements of fact concerning reasons for, existence of, or
amounts of, price reductions.” Cal. Civ. Code § 1770(2)(9), (13).

41.  In addition, the Federal Trade Commission’s regulations prohibit false or
misleading “former price comparisons,” for example, making up “an artificial, inflated
price ... for the purpose of enabling the subsequent offer of a large reduction” off that
price. 16 C.F.R. § 233.1. They also prohibit false or misleading “retail price comparisons”
and “comparable value comparisons,” for example ones that falsely suggest that the
seller is “offer[ing] goods at prices lower than those being charged by others for the

same merchandise” when this is not the case. 16 C.F.R. § 233.1.

Class Action Complaint 13 Case No. 8:25-cv-02203
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42.  And finally, California’s Unfair Competition Law bans unlawful, unfair, and
deceptive business practices. See Cal. Bus. & Prof. Code § 17200.

43.  Here, as described in detail above, Defendant makes untrue and misleading
statements about its prices. Defendant advertises regular prices that are not its true
regular prices, or its former prices, and were not the prevailing market prices in the three
months immediately preceding the advertisement. In addition, Defendant advertised
goods or services with the intent not to sell them as advertised, for example, by
advertising goods having certain former prices and/or market values without the intent
to sell goods having those former prices and/or market values. Defendant made false or
misleading statements of fact concerning the reasons for, existence of, and amounts of
price reductions, including the existence of steep discounts, and the amounts of price
reductions resulting from those discounts. And Defendant engaged in unlawful, unfair,
and deceptive business practices.

C. Defendant’s advertisements harm consumers.

44.  Based on Defendant’s advertisements, reasonable consumers would expect
that the list prices Defendant advertises are the regular prices at which Defendant usually
sells its Products and that these are the former prices that Defendant sold its Products at
before the discount was introduced.

45.  Reasonable consumers would also expect that, if they purchase during the
sale, they will receive an item whose regular price and/or market value is the advertised
list price and that they will receive the advertised discount from the regular purchase
price.

46.  In addition, consumers are more likely to buy the product if they believe
that the product is on sale and that they are getting a product with a higher regular price
and/or market value at a substantial discount.

47.  Consumers that are presented with discounts are substantially more likely
to make the purchase. “Nearly two-thirds of consumers surveyed admitted that a

promotion or a coupon often closes the deal, if they are wavering or are undecided on

Class Action Complaint 14 Case No. 8:25-cv-02203
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making a purchase.””” And, “two-thirds of consumers have made a purchase they weren’t
originally planning to make solely based on finding a coupon or discount,” while “80%
[of consumers] said they feel encouraged to make a first-time purchase with a brand that
is new to them if they found an offer or discount.”

48.  Similarly, when consumers believe that an offer is expiring soon, the sense
of urgency makes them more likely to buy a product.”

49.  Thus, Defendant’s advertisements harm consumers by inducing them to
make purchases based on false information. In addition, by this same mechanism,
Defendant’s advertisements artificially increase consumer demand for Defendant’s
Products. This puts upward pressure on the prices that Defendant can charge for its
Products. As a result, Defendant can charge a price premium for its Products that it
would not be able to charge absent the misrepresentations described above. So, due to
Defendant’s misrepresentations, Plaintiff and the Class paid more for the Products they
bought than they otherwise would have.

D.  Plaintiff was misled by Defendant’s misrepresentations.

50.  On or around March 11, 2025, Ms. Warner bought one “The Eternity -
Gold” product and one “The Camille — Gold” product from Modern Gents online at
www.modgents.com while living in Redding, California. At the time she made her
purchase, Defendant’s website was offering supposed discounts off Defendant’s list
prices. The website represented that “The Eternity — Gold” ring had a regular price of

$189.95, displayed in strikethrough font, but was on sale for a discounted price of $84.95

3 https:/ /www.invespcro.com/blog/how-discounts-affect-online-consumet-
buying-behavior/.

* RetailMeNot Survey: Deals and Promotional Offers Drive Incremental
Purchases Online, Especially Among Millennial Buyers (prnewswire.com).

> https://cxl.com/blog/ creating-urgency/ (addition of a countdown timer
increased conversion rates from 3.4%-10%); Dynamic email content leads to 400%
increase in conversions for Black Friday email | Adestra (uplandsoftware.com) (400%
higher conversation rate for ad with countdown timer).
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The following example screenshot, from around the time of her purchase, is

representative of what Ms. Warner saw:

Home / The Eternity - Gold

The Eternity - Gold

$189:95 $84.95
/ '1\/»-/ 7 ] N Color - Gold
Size

Internet Archive March 26, 2025
51.  The website also represented that “The Camille — Gold” ring had a regular
price of $209.95, displayed in strikethrough font, but was on sale for a discounted price

of $124.95. The following image is representative of what Ms. Warner saw:

‘The Camille - Gold

§209-95 5124.95

Internet Archive March 26, 2025
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52.  The strikethrough prices led Ms. Warner to believe that she was getting a
substantial discount off the regular price (and market value) of these rings. But as alleged
in detail above, that was not true.

53.  Ms. Warner was also misled in a second way. Modern Gents sent her a text
discount code, offering a purported $60 off any purchase of $200 or more. This code
suggested that she was getting $60 off what consumers regularly had to pay for the rings.
But because Modern Gents pervasively offered percentage discounts off even the
supposedly marked down price, Ms. Warner was not really getting $60 off the true
regular prices of these rings.

54.  On or around March 26, 2025, Ms. Warner also bought one “The Titan
Ring - Gold” product from Defendant’s website, www.modgents.com. She made this
purchase while living in Redding, California. At the time she made the purchase,
Defendant’s website was offering supposed discounts off Defendant’s list prices. The
website represented that “The Titan Ring — Gold” had a regular price of $149.95,
displayed in strikethrough font, plus tax but was on sale for a discounted price of $59.95.

The following image is representative of what Ms. Warner saw:

Home / The Titan Ring - Gold

The Titan Ring - Gold

514995 $59.95

Color- Gold

@O

Size

ojolololelole
OEEGE®®

Internet Archive April 29, 2025
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55.  The strikethrough price led Ms. Warner to believe that she was getting a
substantial discount off the regular price (and market value) of this ring. But as alleged in
detail above, that was not true.

56.  Ms. Warner was also again misled by a supposed discount on top of the
strikethrough price. Modern Gents sent her a text discount code, offering a supposed
expiring credit of 31% (a supposed credit of $18.59 off §59.95). But because Modern
Gents pervasively offered percentage discounts off even the supposedly marked down
price, Ms. Warner was not really getting 31% off the true regular price of this ring. For
example, at the time of her purchase, Modern Gents was offering everyone a “Spring
Bling” sale of 20% off. And as illustrated above, similar substantial discounts were nearly
always available.

57.  Insum, Ms. Warner was misled by the strikethrough prices and by the
supposed discounts on top of those prices. Plaintiff read and relied on Defendant’s
representations on the website, specifically that the Products were being offered at a
discount and had the regular prices listed above. Based on Defendant’s representations
described and shown above, Plaintiff reasonably understood that Defendant regularly
(and before the promotion Defendant was advertising) sold the Products she was
purchasing at the published regular prices, that these regular prices were the market
value of the Products that she was buying, and that she was receiving the advertised
discounts as compared to the regular prices. She would not have made the purchases, at
the price she paid, if she had known that the discounts were misleading.

58.  Plaintiff and other reasonable consumers are not fake sale detectives.
Reasonable consumers are not monitoring Defendant’s website every day for months or
years. And even a consumer who occasionally checks the website would reasonably
believe that there happened to be another legitimate sale. As illustrated above,

discovering Defendant’s deception required extensive mining of internet archives.
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E. Defendant breached its contracts with and warranties to Plaintiff and

the putative Class.

59.  When Plaintiff, and other members of the putative Class, purchased and
paid for the Modern Gents Products that they bought as described above, they accepted
offers that Defendant made, and thus, a contract was formed each time that they made
purchases. Each offer was to provide Products having a particular listed regular price
and market value, and to provide those Products at the discounted price advertised on
the website.

00.  Defendant’s website lists the market value of the items that Defendant
promised to provide (which, for Plaintiff, are shown above). Defendant agreed to
provide a discount equal to the difference between the regular prices, and the prices paid
by Plaintiff and putative Class members. For example, Defendant offered to provide Ms.
Warner (among other things) the “Titan Ring — Gold with a market value of $149.95.
But in truth, it had a value even less than $59.95 (due to pervasive discounts on top of
the strikethrough). Defendant also warranted that the regular price and market value of
the Product Ms. Warner purchased was the advertised list price and warranted that Ms.
Warner was receiving a specific discount on the Product.

61.  The regular price and market value of the items Plaintiff and putative Class
members would receive, and the amount of the discount they would be provided off the
regular price of those items, were specific and material terms of the contract. They were
also affirmations of fact about the Products and a promise relating to the goods.

62.  Plaintiff and other members of the putative Class performed their
obligations under the contract by paying for the items they purchased.

63.  Defendant breached its contract by failing to provide Plaintiff and other
members of the putative Class with Products that have a regular price and market value
equal to the regular price displayed, and by failing to provide the discount it promised.

Defendant also breached warranties for the same reasons.
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1R DGHTXDWH UHPHG\ DW ODZ
30DLQWLII VHHNV GDPDJHV DQG LQ WKH
SHUPLWWHG WR VHHN HTXLWDEOH UHPHGLHV L(
UHPHG\ DW ODZ
$ OHJDO UHPHG\ LV QRW DGHTXDWH LI L\
7KH HOHPHQWYV Rl 30DLQWLII-V HTXLWDEOH FOL
VKRZLQJV DV 30DLQWLII-V OHJDO FODLPV )RU H
DQ HTXLWDEOH FODLP LV SUHGLFDWHG RQ
DGYHUWLVLQJ PHUFKDQGLVH XVLQJ D IRUPHU S
SULFH ZLWKLQ WKH SDVW WKUHH PRQWKYV &DO
WR SURYH WKHVH PRUH VWUDLJKWIRUZDUG IDF\
ZKLOH QRW EHLQJ DEOH WR SURYH RQH RU PRU
,Q DGGLWLRQ WR REWDLQ D IXO0 UHIXQ
3URGXFWYV VKH ERXJKW KDYH HVVHQWLDOO\ QR
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)XUWKHUPRUH WKH UHPHGLHV DW ODZ D
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WKH DOWHUQDWLYH RQ EHKDOI Rl WKH SURSRV
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7KH IROORZLQJ SHRSOH DUH H[FOXGHG |
RU ODJLVWUDWH -XGJH SUHVLGLQJ RYHU WKLV I
'HIHQGDQW 'HIHQGDQW-V VXEVLGLDULHV SDUH
ZKLFK WKH 'HIHQGDQW RU LWV SDUHQWYV KDYH
HPSOR\HHV RIILFHUV DQG GLUHFWRUYV SHUV
UHTXHVW IRU H[FOXVLRQ IURP WKH &0ODVYV S
ILQDOO\ DGMXGLFDWHG RQ WKH PHULWYV RU RW
'HIHQGDQW -V FRXQVHO DQG WKHLU H[SHUWYV D¢
VXFFHVVRUV DQG DVVLJQV RI DQ\ VXFK H[FOXG
IXPHURVLWI| $VFHUWDLQDELOLWI
7KH SURSRVHG &0DVV DQG &DOLIRUQLD
QXPHURXV WKDW VHSDUDWH MRLQGHU RI HDFK
WHQV RU KXQGUHGYV RI WKRXVDQGV RI &0DVV D
&O0DVV PHPEHUV FDQ EH LGHQWLILHG WK
SXEOLF QRWLFH
BUHGRPLODQFH RI ERPPRQ 4XHVWLRQV
7KHUH DUH TXHVWLRQV RI ODZ DQG IDFW
&RPPRQ TXHVWLRQV Rl ODZ DQG IDFW LQFOXGH
ZKHWKHU 'HIHQGDQW PDGH IDOVH RU PLV
DGYHUWLVHPHQWYV
ZKHWKHU '"HIHQGDQW YLRODWHG &DOLIRU
ZKHWKHU 'HIHQGDQW FRPPLWWHG D EUHD
ZKHWKHU 'HIHQGDQW FRPPLWWHG D EUHD
UHVWLWXWLRQ RU GDPDJHV QHHGHG WR
SURSRVHG &0ODVYV
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7ISLFDOLWI $GHTXDFI
30DLQWLII-V FODLPV DUH W\A\SLFDO RI WK
3ODLQWLII SXUFKDVHG ORGHUQ *HQWYV 3URGXFW
ZHEVLWH 7KHUH DUH QR FRQIOLFWYV RI LQWHUH
6XSHULRULWI
$ FODVV DFWLRQ LV VXSHULRU WR DOO R
HITLFLHQW DGMXGLFDWLRQ RI WKLY OLWLJDWLR
LPSUDFWLFDO ,W ZRXOG EH XQGXO\ EXUGHQVR
LQGLYLGXDO FODLPV LQ VHSDUDWH ODZVXLWYV
SUHVHQWHG LQ WKLYV ODZVXLW
9, &ODLPV
JLUVW &DXVH RI $FWLRQ
OLRODWLRQ RI &DOLIRUQLD:V )DOVH $GYHUWL)
HW VHT
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$V GHVFULEHG DERYH WKH SULFHV DGY}
'HIHQGDQW -V UHJXODU RU IRUPHU SULFHV S$FFF
IRUPHU SULFHV RI LWV 3URGXFWV DQG LWV VW
SULFHV ZHUH XQWUXH DQG PLVOHDGLQJ ,Q DG
GLVFRXQWY DUH DYDLODEOH IRU D FHUWDLQ WI

,Q DGGLWLRQ 'HIHQGDQW KDV YLRODWH
RI WKH %XVLQHVV DQG 3URIHVVLRQV &RGH E\ D
SUHYDLOLQJ PDUNHW SULFH ZLWKLQ WKUHH PR
$V H[SODLQHG DERYH 'HIHQGDQW:V DGYHUWLV{
ZRXOG XQGHUVWDQG WR GHQRWH IRUPHU SULFH
BURGXFWV ZLWKLQ WKUHH PRQWKY SUHFHGLQJ
'HIHQGDQW: -V IRUPHU SULFH DGYHUWLVHPHQWYV
ZKHQ LI HYHU WKH
ZKHWKHU RU ZKHQ WKH SXUSRUWHG IRUPHU SU

'HIHQGDQW: -V PLVUHSUHVHQWDWLRQV ZH
30DLQWLII VDZ UHDG DQG UHDVRQDEO\ UHOLH
*HQWV 3URGXFWV 'HIHQGDQW:V PLVUHSUHVHQV
SXUFKDVH GHFLVLRQV

,Q DGGLWLRQ FODVV ZLGH UHOLDQFH FQ
PLVUHSUHVHQWDWLRQV ZHUH PDWHULDO L H
LPSRUWDQW LQ GHFLGLQJ ZKHWKHU WR EX\ ORG

'HIHQGDQW:V PLVUHSUHVHQWDWLRQV ZH
FDXVH LQ FDXVLQJ GDPDJHV DQG ORVVHV WR 3(
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'HIHQGDQW: -V FRQGXFW EHFDXVH D WKH\ ZRXO
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DW D SULFH SUHPLXP GXH WR WKH PLVUHSUHVH
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GLVFRXQWYVY WKH\ ZHUH SURPLVHG DQG UHFHLY
SURPLVHG PDUNHW YDOXHYV
JRU WKH FODLPV XQGHU &DOLIRUQLD:-V )
DYDLODEOH HTXLWDEOH UHOLHI LQFOXGLQJ LQ
IRUP RI
&ODVV DV D UHVXOW Rl '"HIHQGDQW: -V XQODZIXO
6HFRQG &DXVH RI $FWLRQ

9LRODWLRQ RI &DOLIRUQLD: -V &RQVXPHU /H
%BODLQWLII DQG WKH &0DVV RU DOWHUQI
3ODLQWLII LQFRUSRUDWHY WKH IDFWV D
3ODLQWLII EULQJV WKLV FDXVH RI DFWLE
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30DLQWLII DQG WKH &ODVV DUH "FRQVXH
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'HIHQGDQW YLRODWHG DQG FRQWLQXHV
&DOLIRUQLD &LYLO &RGH E\ UHSUHVHQWLQJ WK
RU EHQHILWY WKDW WKH\ GR QRW KDYH 'HIHQG
JUHDWHU WKDQ LW DFWXDOO\ LV E\ DGYHUWLVL
3URGXFWYV

'HIHQGDQW YLRODWHG DQG FRQWLQXHYV
&DOLIRUQLD &LYLO &RGH 'HIHQGDQW YLRODWH
RIIHUHG DW D GLVFRXQW ZKHQ LQ IDFW 'HIHQG
WUXH GLVFRXQW RIl WKH UHJXODU SULFHYV

$QG 'HIHQGDQW YLRODWHG DQG FRQWL(
PDNLQJ IDOVH RU PLVOHDGLQJ VWDWHPHQWYV R
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'HIHQGDQW -V PLVUHSUHVHQWDWLRQV ZH
FDXVH LQ FDXVLQJ GDPDJHV DQG ORVVHV WR 3(
30DLQWLII DQG WKH &ODVV ZHUH LQMXU
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DFWLH
EULCQ

30DLQWLII EULQJV WKLV FDXVH RI
&O0DVV ,Q WKH DOWHUQDWLYH 30ODLQWLII
&DOLIRUQLD 6XEFODVV
'HIHQGDQW KDV YLRODWHG &DOLIRUQLD-
HQJDJLQJ LQ XQODZIXO IUDXGXOHQW DQG XQI
SURQJV RI WKH 8&/
7KH 800DZIX0O 3URQJ
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SUDFWLFHV LQ RU DIIHFWLQJ FRPPHUFHu DQG S
DGYHUWLVHPHQWYV 86 & t D 86& t
FOHDU 'HIHQGDQW:V IDOVH SULFLQJ VFKHPHV Y
7KH '"HFHSWLYH 3URQJ
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/7KH KDUP WR 30DLQWLII DQG WKH &0ODV\
'"HIHQGDQW:V FRQGXFW 7KHUH LV QR SXEOLF X)
FRQVXPHU SURGXFW 7KLV LQMXU\ ZDV QRW RX\
FRQVXPHUV RU FRPSHWLWLRQ OLVOHDGLQJ FR(
FRPSHWLWLRQ DQG KDUP FRQVXPHUYV

30DLQWLII DQG WKH &0DVV FRXOG QRW
DOOHJHG DERYH 'HIHQGDQW:V UHSUHVHQWDWL
30DLQWLII

'HIHQGDQW:V FRQGXFW DV DOOHJHG DEI
XQVFUXSXORXV DQG VXEVWDQWLDOO\ LQMXULR

JRU DOO SURQJV 'HIHQGDQW: -V UHSUHVH
UHOLDQFH DQG 30DLQWLII VDZ UHDG DQG UHI
ORGHUQ *HQWYV 3URGXFWV 'HIHQGDQW: -V UHSUH
30DLQWLII-V SXUFKDVH GHFLVLRQV

,Q DGGLWLRQ FODVV ZLGH UHOLDQFH FQ
UHSUHVHQWDWLRQV ZHUH PDWHULDO L H D U]
LPSRUWDQW LQ GHFLGLQJ ZKHWKHU WR EX\ ORG

'HIHQGDQW:-V UHSUHVHQWDWLRQV ZHUH
LQ FDXVLQJ GDPDJHV DQG ORVVHV WR 30DLQWL

30DLQWLII DQG WKH &ODVV ZHUH LQMXU
'HIHQGDQW: -V FRQGXFW EHFDXVH D WKH\ ZRXO
KDG NQRZQ WKH GLVFRXQWY DQG RU UHJXODU §
BURGXFWV EHFDXVH WKH 3URGXFWV ZHUH VROG
PLVUHSUHVHQWDWLRQ DQG RU F WKH\ GLG QF
UHFHLYHG SURGXFWV ZLWK PDUNHW YDOXHV OF

JRU WKH FODLPV XQGHU &DOLIRUQLD:-V 8
DOO DYDLODEOH HTXLWDEOH UHOLHI LQFOXGL(

&ODVV $FWLRQ &RPSODLQW
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WKH IRUP RI D IXOO UHIXQG DQG RU PHDVXUHG

WKH &0ODVV DV D UHVXOW RI '"HIHQGDQW: -V XQOQD

JIRXUWK &DXVH RI $FWLRQ
%YUHDFK RI &RQWUDFW

%\ 30DLQWLII
30DLQWLII LQFRUSRUDWHY WKH IDFWV D
30DLQWLII EULQJV WKLV FDXVH RI DFWLH
WKH DOWHUQDWLYH 30DLQWLII EULQJV WKLV F
6XEFODVV

30DLQWLII DQG &0ODVV PHPEHUV HQWHUH
ZKHQ WKH\ SODFHG RUGHUV WR SXUFKDVH 3URQ

7KH FRQWUDFWY SURYLGHG WKDW 30DLQ
ORGHUQ *HQWYV IRU WKH 3URGXFWV RUGHUHG

7KH FRQWUDFWV IXUWKHU UHTXLUHG WK
&ODVV PHPEHUV ZLWK 3URGXFWV WKDW KDYH D
GLVSOD\HG RQ WKH ZHEVLWH 7KH\ DOVR UHTXL
&O0DVV PHPEHUV ZLWK WKH GLVFRXQW DGYHUW.L
PDWHULDO WHUPV Rl WKH FRQWUDFW

7KH OLVWHG UHJXODU SULFH DQG VSHFI
WHUP RI HDFK FRQWUDFW DQG ZHUH GLVSOD\H
WKH\ SODFHG WKHLU RUGHUV

30DLQWLII DQG &0ODVV PHPEHUV SDLG OR
RUGHUHG DQG VDWLVILHG DOO RWKHU FRQGLW

ORGHUQ *HQWY EUHDFKHG WKH FRQWUDH
IDLOLQJ WR SURYLGH 3URGXFWV WKDW KDG D P
RQ LWV ZHEVLWH DQG E\ IDLOLQJ WR SURYLGH

&ODVV $FWLRQ &RPSODLQW
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30DLQWLII SURYLGHG 'HIHQGDQW ZLWK (
PDLOLQJ D QRWLFH OHWWHU WR 'HIHQGDQW -V &
&DOLIRUQLD UHJLVWHUHG DJHQW RQ 6HSWHPEH
$V D GLUHFW DQG SUR[LPDWH UHVXOW R
&O0DVV PHPEHUV ZHUH GHSULYHG RI WKH EHQHI
VXIIHUHG GDPDJHV LQ DQ DPRXQW WR EH HVWD
)RU WKH EUHDFK RI FRQWUDFW FODLPYV
LQFOXGLQJ H[SHFWDWLRQ GDPDJHV DQG RU GD
WR 30DLQWLII DQG WKH &ODVV DV D UHVXOW RI
JLIWK &DXVH RI $FWLRQ
%UHDFK RI ([SUHVV :DUUDQW\
%\ 30DLQWLII DQG WKH &0DVV RU DOWHUQ
30DLQWLII LQFRUSRUDWHY WKH IDFWV D
30DLQWLII EULQJV WKLV FDXVH RI DFWLH
&O0DVV ,Q WKH DOWHUQDWLYH 30DLQWLII EULQ
&DOLIRUQLD 6XEFODVV
'HIHQGDQW DV WKH PDQXIDFWXUHU PDU
VHOOHU RI ORGHUQ *HQWV SURGXFWV LVVXHG
WKH 3URGXFWYV KDG D PDUNHW YDOXH HTXDO W
ZHEVLWH 7KLV ZDV DQ DIILUPDWLRQ RI IDFW DF
WKH PDUNHW YDOXH DQG D SURPLVH UHODWLQ
7KLV ZDUUDQW)\ ZDV SDUW RI WKH EDVLYV
PHPEHUV Rl WKH &0DVV UHOLHG RQ WKLV ZDUU
,Q IDFW WKH VWDWHG PDUNHW YDOXH Z
ZDUUDQW)\ ZDV EUHDFKHG
30DLQWLII SURYLGHG 'HIHQGDQW ZLWK (
PDLOLQJ D QRWLFH OHWWHU WR 'HIHQGDQW -V &
&DOLIRUQLD UHJLVWHUHG DJHQW RQ 6HSWHPEH
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30DLQWLII DQG WKH &ODVV ZHUH LQMXUHG D
'HIHQGDQW: -V EUHDFK DQG WKLV EUHDFK ZDV D|VXE"
WKH\ ZRXOG QRW KDYH SXUFKDVHG 3URGXFWV LI WK
E WKH\ RYHUSDLG IRU WKH 3URGXFWYV EHFDXVH WK
GXH WR WKH ZDUUDQW\ DQG RU F WKH\ GLG QRW U
ZHUH SURPLVHG

JRU WKHLU EUHDFK RI H[SUHVV ZDUUDQW\ FO
DYDLODEOH LQFOXGLQJ H[SHFWDWLRQ GDPDJHVY DQG
SUHPLXP FKDUJHG WR 30DLQWLII DQG WKH &ODVV D\

6L[WK &DXVH RI $FWLRQ

4XDVL &RQWUDFW 8QMXVW (QULFKPHQW

%\ 30DLQWLII DQG WKH &0DVV RU DOWHUQDWL
30DLQWLII LQFRUSRUDWHY WKH IDFWV D|OOH.
DOWHUQDWLYH WR WKH DOOHJDWLRQV FRQFHUQLQJ
30DLQWLII EULQJV WKLV FDXVH RI DFWLRQ LG
&RQWUDFW DQG %UHDFK RI :DUUDQW\ FODLPV &RXQ
DQG WKH QDWLRQZLGH &0DVV ,Q WKH DOWHUQDPWLY
KHUVHOI DQG WKH &DOLIRUQLD 6XEFODVV
$V DOOHJHG LQ GHWDLO DERYH 'HIHQGDQW -\
FRQFHUQLQJ LWV UHJXODU SULFHV DQG GLVFRXQWYV
ORGHUQ *HQWYV 3URGXFWYV DQG WR SD\ D SULFH|SUH]

,Q WKLV ZD\ 'HIHQGDQW UHFHLYHG D GLUHFW
H[SHQVH

,Q WKH DOWHUQDWLYH RQO\ GXH WR 'HIHQC
FRQWUDFWY ZLWK 30DLQWLII DQG RWKHU &ODVV PHI

30DLQWLII DQG WKH &ODVV VHHN UHVWLWXW

JRU WKH TXDVL FRQWUDFW XQMXVW HQULFKP
HTXLWDEOH UHOLHI LQFOXGLQJ LQMXQFWLYH UHOLL

&ODVV $FWLRQ &RPSODLQW & DV
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IXOO UHIXQG DQG RU PHDVXUHG E\ WKH SULFH !
UHVXOW RI '"HIHQGDQW:V XQODZIXO FRQGXFW
BHYHQWK &DXVH RI $FWLRQ
1HJOLJHQW OLVUHSUHVHQWDWLF
%\ 30DLQWLII DQG WKH &0DVV RU DOWHUQ
30DLQWLII LQFRUSRUDWHYV WKH IDFWV D
30DLQWLII EULQJV WKLV FDXVH RI DFEFWLH
WKH QDWLRQZLGH &0ODVV ,Q WKH DOWHUQDWLY
KHUVHOI DQG WKH &DOLIRUQLD 6XEFODVV
$V DOOHJHG LQ GHWDLO DERYH 'HIHQGD
PDWHULDO RPLVVLRQV RI IDFW WR 30DLQWLII D
DQG RU QDWXUH RI WKH GLVFRXQWY DQG VDYLC
7KHVH UHSUHVHQWDWLRQV ZHUH IDOVH
'KHQ 'HIHQGDQW PDGH WKHVH PLVUHSUH
NQRZQ WKDW WKH\ ZHUH IDOVH 'HIHQGDQW KD(
WKHVH UHSUHVHQWDWLRQV ZHUH WUXH ZKHQ P
'HIHQGDQW LQWHQGHG WKDW 30DLQWLII
UHSUHVHQWDWLRQV DQG 30DLQWLII UHDVRQDE
,Q DGGLWLRQ FODVV ZLGH UHOLDQFH FQ
PLVUHSUHVHQWDWLRQV ZHUH PDWHULDO L H
LPSRUWDQW LQ GHFLGLQJ ZKHWKHU WR EX\ ORG
'HIHQGDQW -V PLVUHSUHVHQWDWLRQV ZH
FDXVH LQ FDXVLQJ GDPDJHV DQG ORVVHV WR 3¢
30DLQWLII DQG WKH &ODVV ZHUH LQMXU
'HIHQGDQW -V FRQGXFW EHFDXVH D WKH\ ZRXO
KDG NQRZQ WKDW WKH UHSUHVHQWDWLRQV ZHU
EHFDXVH WKH 3URGXFWV ZHUH VROG DW D SULHR

&ODVV $FWLRQ &RPSODLQW
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F WKH\ GLG QRW UHFHLYH WKH GLVFRXQWV WK
PDUNHW YDOXHV ORZHU WKDQ WKH SURPLVHG P
JRU WKH QHJOLJHQW PLVUHSUHVHQWDWIL
DYDLODEOH LQFOXGLQJ H[SHFWDWLRQ GDPDJH\
E\ WKH SULFH SUHPLXP FKDUJHG WR 30DLQWLI
XQODZIXO FRQGXFW
(LJKWK &DXVH RI $FWLRQ
, QWHQWLRQDO OLVUHSUHVHQWD
%\ 30DLQWLII DQG WKH &0DVV RU DOWHUQ
30DLQWLII LQFRUSRUDWHY WKH IDFWV D
30DLQWLII EULQJV WKLV FDXVH RI DFWLH
WKH QDWLRQZLGH &0DVV ,Q WKH DOWHUQDWLY,
KHUVHOI DQG WKH &DOLIRUQLD 6XEFODVV
$V DOOHJHG PRUH IXOO\ DERYH 'HIHQGD
PDWHULDO RPLVVLRQV RI IDEFW WR 30DLQWLII D
DQG RU QDWXUH RI WKH GLVFRXQWY DQG VDYLQ
7KHVH UHSUHVHQWDWLRQV ZHUH IDOVH
'KHQ 'HIHQGDQW PDGH WKHVH PLVUHSUH
IDOVH DW WKH WLPH WKDW WKH\ PDGH WKHP D(
PLVUHSUHVHQWDWLRQV
'HIHQGDQW LQWHQGHG WKDW 30DLQWLII
UHSUHVHQWDWLRQV DQG 30DLQWLII UHDG DQG
,Q DGGLWLRQ FODVV ZLGH UHOLDQFH FQ
PLVUHSUHVHQWDWLRQV ZHUH PDWHULDO L H
LPSRUWDQW LQ GHFLGLQJ ZKHWKHU WR EX\ ORG
'HIHQGDQW: -V PLVUHSUHVHQWDWLRQV ZH
FDXVH LQ FDXVLQJ GDPDJHV DQG ORVVHV WR 3(

&ODVV $FWLRQ &RPSODLQW
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30DLQWLII DQG WKH &ODVV ZHUH LQMXU
'HIHQGDQW: -V FRQGXFW EHFDXVH D WKH\ ZRXO
KDG NQRZQ WKDW WKH UHSUHVHQWDWLRQV ZHU
EHFDXVH WKH 3URGXFWV ZHUH VROG DW D SULRFR
RU F WKH\ GLG QRW UHFHLYH WKH GLVFRXQW
ZLWK PDUNHW YDOXHV ORZHU WKDQ WKH SURPL
JRU WKH LOQWHQWLRQDO PLVUHSUHVHQW

DYDLODEOH LQFOXGLQJ H[SHFWDWLRQ GDPDJH
E\ WKH SULFH SUHPLXP FKDUJHG WR 30DLQWL|
XQODZIXO FRQGXFW
9,, B5HOLHI

30DLQWLII VHHNV WKH IROORZLQJ UHOLH
$Q RUGHU FHUWLI\LQJ WKH DVVHUWHG FOTI
$ MXGJPHQW LQ IDYRU RI 30DLQWLII DQG \
'‘DPDJHVY WUHEOH GDPDJHV DQG SXQLWLY
S5HVWLWXWLRQ
'LVJRUJHPHQW DQG RWKHU MXVW HTXLWD
3UH DQG SRVW MXGJPHQW LQWHUHVW
$Q LOMXQFWLRQ SURKLELWLQJ 'HIHQGDQW
5SHDVRQDEOH DWWRUQH\V:- IHHV DQG FRVW
$Q\ DGGLWLRQDO UHOLHI WKDW WKH &RXU

'HPDQG )RU -XU\ 7ULDO
30DLQWLII GHPDQGY WKH ULJKW WR D M]

X X X X X X X X X

'‘DWHG 6HSWHPEHU SHVSHFWIX

%\ A\RQDV -DFREVRQ

-RQDV % -DFREVRQ &0DO
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&ODVV $FWLRQ &RPSODLQW
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MRQDV#GRYHO FRP

6LPRQ )UDQ]LQL &DO %DU

VLPRQ#GRYHO FRP
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