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UNITED STATES DISTRICT COURT  
EASTERN DISTRICT OF NEW YORK 
–––––––––––––––––––––––––––––––––––––––––   x  
Jack Allen, individually and on behalf of all  
others similarly situated, 
 
  Plaintiff,     
v.       
        
                                                                 
Robert Bosch Tool Corporation, 
 
 
                        Defendant.      

: 
: 
: 
: 
: 
: 
: 
: 
: 
: 
: 
: 
: 

 
 
Case No.  

 
 
 
 

CLASS ACTION COMPLAINT 
 

JURY TRIAL DEMANDED 
 
 

––––––––––––––––––––––––––––––––––––––––– x  
 

Plaintiff, Jack Allen (“Plaintiff”), individually and on behalf of all others similarly situated, 

by his attorneys, alleges the following upon information and belief, except for those allegations 

pertaining to Plaintiff, which are based on personal knowledge:  

NATURE OF THE ACTION 

1. This action seeks to remedy the deceptive and misleading business practices of                          

Robert Bosch Tool Corporation (“Defendant”) with respect to the marketing and sales of its 

Titanium Drill Bit products (collectively, the “Products”)1 throughout the State of New York and 

the country. 

 
1 The Products include Bosch 9 pc. Titanium Drill Bit Set, Bosch 5 pc. Titanium Drill Bit Set, Bosch 14 
pc. Titanium Drill Bit Set, Bosch 21 pc. Titanium Drill Bit Set, Bosch 23 pc. Titanium Drill Bit Set, 
Bosch 29 pc. Titanium Drill Bit Set, Bosch 10 pc. Titanium Drill Bit Set, Bosch 15 pc. Titanium Drill Bit 
Set, Bosch 3 Piece Titanium Step Drill Bit Set, Bosch 13 in 1 Titanium Step Drill Bit, Bosch 8 in 1 
Titanium Step Drill Bit, Bosch 1/2 Inch Titanium Countersink Drill Bit, Bosch 27/64 Inch Titanium Drill 
Bit, Bosch 25/64 Inch Titanium Drill Bit, Bosch 1/4 Inch Titanium Drill Bit, Bosch 3/8 Inch Titanium 
Drill Bit, Bosch 1/2 Inch Titanium Drill Bit, Bosch 1/8 Inch Titanium Drill Bit, Bosch 1/16 Inch Titanium 
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2. Metal composition of a tool is material to reasonable consumers’ purchasing 

decisions as certain metals, such as titanium, are significantly stronger than other materials, which 

means they have better strength-to-weight ratio, corrosion resistance, and a higher melting point 

as compared to competing products.  Additionally, titanium is a high-speed steel known for its 

durability.  Thus, reasonable consumers believe that higher quality metals like titanium possess 

higher performance and strength qualities than more common inexpensive metals.   

3. Knowing that consumers will choose products with high quality metals—and will 

pay a premium for the same—Defendant prominently labels the Products as “Titanium” on the 

principal display panel of each and every Product.  

4. A reasonable consumer believes that Products labeled as “Titanium” are actually 

made of titanium and that the Products are superior as a result; however, unbeknownst to the 

consumer, the Products are not as stated because they are not made of titanium. 

5. Defendant’s representations that the Products are “titanium” are, therefore, false.  

Testing on the Titanium Drill Bit Set confirms that the Titanium Product’s base metal is made of 

an inferior quality “nonstandard-US tool steel alloy,” and the coating is a titanium nitride (TiN) 

ceramic coating of .00001535 inches.   

 
Drill Bit, Bosch 13/64 Inch Titanium Drill Bit, Bosch 9/64 Inch Titanium Drill Bit, Bosch 5/64 Inch 
Titanium Drill Bit, Bosch 7/64 Inch Titanium Drill Bit, Bosch 5/32 Inch Titanium Drill Bit, Bosch 3/16 
Inch Titanium Drill Bit, Bosch 7/16 Inch Titanium Drill Bit, Bosch 1/16 Inch Titanium Drill Bit, Bosch 
14 pc. 
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6. Reasonable consumers believe that a Product labeled simply as “Titanium” will 

actually be made from the stated metal.  Instead, the Products are covered with a virtually 

nonexistent coat of an entirely different compound.   

7. Plaintiff and those similarly situated (“Class Members”) relied on Defendant’s 

misrepresentations that the Products are “Titanium” when purchasing the Products.  Plaintiff and 

Class Members paid a premium for the Products over and above comparable products that did not 

purport to be titanium.  Given that Plaintiff and Class Members paid a premium for the Products 

based on Defendant’s misrepresentations regarding the Products’ composition (and accordingly, 

their strength and quality), Plaintiff and Class Members suffered an injury in the amount of the 

premium paid. 

8. Defendant’s conduct violated and continues to violate, inter alia, New York 

General Business Law §§ 349 and 350.  Defendant breached and continues to breach its warranties 

regarding the Products.  Defendant has been and continues to be unjustly enriched.  Accordingly, 

Plaintiff brings this action against Defendant on behalf of himself and Class Members who 

purchased the Product during the applicable statute of limitations period (the “Class Period”).   
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FACTUAL BACKGROUND 

9. As of 2019, the U.S. machine tool industry was a $7.7 billion industry at a growth 

rate of 11%.2  Drill bits are designed, manufactured, and distributed for commercial usage as well 

as for general consumers.  The performance, durability, and corrosion resistance of a drill bit 

greatly depends on its metallic composition.   

10. Titanium is one of the “strongest and most durable metals on the planet,” and 

compared to all other metals on the periodic table, it has the “highest strength-to-density ratio.”3   

11. Accordingly, consumers value titanium tools, including drill bits, for their strength 

and durability.   

12. As depicted below, the representations that the Products are “Titanium” are 

prominently displayed on the packaging of the Products and are viewed by all consumers who 

purchase the Products online or in retail stores.   

 

 
2 https://www.gardnerintelligence.com/economics/post/us-machine-tool-consumption-to-hit-77-billion-in-
2019. 
3 https://monroeengineering.com/blog/pros-and-cons-of-
titanium/#:~:text=One%20of%20the%20most%20notable,table%2C%20attesting%20to%20its%20benefi
ts. 
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Bosch 9 pc. Titanium Drill Bit Set 
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Bosch 5 pc. Titanium Drill Bit Set 
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Bosch 14 pc. Titanium Drill Bit Set 
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Bosch 21 pc. Titanium Drill Bit Set 
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Bosch 23 pc. Titanium Drill Bit Set 
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Bosch 29 pc. Titanium Drill Bit Set 
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Bosch 10 pc. Titanium Drill Bit Set 
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Bosch 15 pc. Titanium Drill Bit Set 
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Bosch 3 Piece Titanium Step Drill Bit Set 
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Bosch 13 in 1 Titanium Step Drill Bit 
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Bosch 8 in 1 Titanium Step Drill Bit 
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