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October 16, 2019 
 
Peter C. Marinello, Director 
Howard J. Smith, Attorney 
Direct Selling Self-Regulatory Council 
112 Madison Avenue, 3rd Floor 
New York, NY 10016 

 
 

 
Re:  Illegal Health Claims by dōTERRA International, LLC 

Dear Peter and Howard: 

 dōTERRA International, LLC (“doTerra”), a Utah-based multi-level marketing 

company well-known for selling essential oils,1 has been using – and continues to use – 

unsubstantiated, and therefore deceptive, heath and disease-treatment claims to market its 

products. Such claims – made both expressly and implicitly – include representations that 

doTerra’s essential oils can treat or alleviate the symptoms of ADHD, diabetes, PTSD, 

autism, fibromyalgia, IBS, epilepsy, gout, bronchitis, insomnia, endometriosis, and 

arthritis, to name a few. TINA.org has collected a sampling of more than 140 examples of 

such deceptive claims made by doTerra’s distributors, which are available at  

https://www.truthinadvertising.org/doterra-database/ and on the enclosed flash drive. 

Alarmingly, the vast majority of these claims were made after doTerra received a 

warning letter from the U.S. Food and Drug Administration, admonishing doTerra’s use 

https://www.truthinadvertising.org/doterra-database/
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of disease-treatment claims to market its products, none of which are FDA-approved 

drugs.2   

 For example, there are some doTerra marketing materials promoting the essential 

oils’ ability to alleviate or treat the symptoms of autism:3 

 

Others claim that they can treat IBS,4 epilepsy,5 lupus,6 PTSD,7 and even cancer.8 

For example: 
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Some doTerra promotional posts – which claim the company’s essential oils can 

treat diabetes9 and ADHD10 – have been on the internet for more than five years and are 

still in publication today:  
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 Certain doTerra marketing materials are broader and treat essential oils as a cure-

all, making multiple disease-treatment claims:11 

 

 

 And many doTerra ads target women, claiming doTerra oils can treat 

endometriosis, PMS, and menopause:12  
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doTerra promoters also target parents.  One “essential oils consultant” has built a 

business on just that. This consultant explained that she “was completely blown away” by 

the “effectiveness in both prevention of illness and the[] healing properties” of essentials 

oils on her “new baby” and, “[a]s a result, she has focused her business on teaching 

parents how to keep everyone in the family happy and healthy with the use of doTERRA 

100% certified pure therapeutic grade essential oils!”13  And she’s not the only one, as 

many doTerra marketing materials similarly try to encourage parents to use essential oils 

in the place of antibiotics or over the counter medicines:14  
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 The above examples are merely a handful of the more than 140 collected by 

TINA.org that make unsubstantiated health and disease-treatment claims. 

 In short, doTerra has been aware of this deceptive marketing issue for years but 

has failed to put an end to it, while consumers continue to be deceived, some of whom 

may be induced to use these essential oils in lieu of physician-recommended medications 

for serious health conditions.15 The resulting harm cannot be understated. Accordingly, 

TINA.org strongly urges the DSSRC to review the health claims by doTerra and its 

distributors and take appropriate action. 

 If you have any questions, please do not hesitate to contact us. 

Sincerely, 

 
Laura Smith, Esq., Legal Director 
Michael Springer, Esq., Attorney 
Truth in Advertising, Inc. 
Encl. 
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1 doTerra also sells supplements, personal hygiene and skincare products, and other health 
products.   
 
2 FDA Warning Letter to doTerra, dated Sept. 22, 2014, https://www.fda.gov/inspections-
compliance-enforcement-and-criminal-investigations/warning-letters/doterra-international-llc-
09222014.   
 
3 doTerra March 29, 2018 Facebook post, 
https://www.facebook.com/checkURoil/posts/351866101970648 (also available at 
https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-3_29_18-
wm.png). 
 
4 doTerra March 1, 2017 Facebook post, 
https://www.facebook.com/naturallivingbycrystal/posts/1277391759022074?__tn__=-R (also 
available at https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-
3_01_17-wm.png). 
 
5 doTerra June 22, 2018 Facebook post, 
https://www.facebook.com/photo.php?fbid=10213434216104796&set=a.1624282481909&type=
3&theater (also available at https://www.truthinadvertising.org/wp-
content/uploads/2019/10/Doterra-facebook-6_22_18b-wm.png).  
 

 
 
6 doTerra June 24, 2019 Facebook post, 
https://www.facebook.com/groups/earthgifts4u/permalink/875584399477762/ (also available at 
https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-6_24_19-
wm.png). 
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7 doTerra June 1, 2019 Facebook post, 
https://www.facebook.com/groups/646224168736008/permalink/2981548278536907/ (also 
available at https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-
6_01_19-wm.png). 
 
8 doTerra July 9, 2018 Facebook post, 
https://www.facebook.com/kylie.noelsmith/posts/10214984902123298 (also available at 
https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-7_09_18bi-
wm.png; https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-
7_09_18bii-wm.png; https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-
facebook-7_09_18biii-wm.png). 
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https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-6_01_19-wm.png
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https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-7_09_18bi-wm.png
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	   10	  

                                                                                                                                            



	   11	  

                                                                                                                                            

 
 
9 doTerra April 23, 2014 Twitter post, 
https://twitter.com/Arlington_event/status/459199833354407936 (also available at 
https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-twitter-4_23_14-
wm.png). 
 
10 doTerra October 4, 2012 Twitter post, 
https://twitter.com/annalaurabrown/status/253880406653431808 (also available 
athttps://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-twitter-10_04_12-
wm.png). 
 
11 doTerra September 20, 2017 Facebook post, 
https://www.facebook.com/jpmaddox/posts/10155513303416327?__tn__=-R (also available at 
https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-9_20_17-
wm.png); doTerra March 11, 2012 Twitter post, https://twitter.com/doTERRAshop/status 
/179090973492641792 (also available at https://www.truthinadvertising.org/wp-
content/uploads/2019/10/Doterra-twitter-3_11_12-wm.png). See also doTerra August 31, 2018 
Facebook post, 

https://twitter.com/Arlington_event/status/459199833354407936
https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-twitter-4_23_14-wm.png
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https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-9_20_17-wm.png
https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-9_20_17-wm.png
https://twitter.com/doTERRAshop/status/179090973492641792
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https://www.facebook.com/doterrainternational/photos/a.831920193528312/1798174016902920 
/?type=3&theater (also available at https://www.truthinadvertising.org/wp-
content/uploads/2019/10/Doterra-facebook-8_31_18ai-wm.png; 
https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-8_31_18aii-
wm.png). 
 

 
 
12 doTerra August 4, 2018 Facebook post, https://www.facebook.com/1625720757651237/photos 
/a.1626385320918114/2134633260093315/?type=3&theater (also available at 
https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-8_04_18i-
wm.png; https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-
8_04_18ii-wm.png); doTerra July 21, 2018 Facebook post, 
https://www.facebook.com/mallee.essentials/photos/a.220239501802612/231534140673148/?typ
e=3&theater (also available at https://www.truthinadvertising.org/wp-
content/uploads/2019/10/Doterra-facebook-7_21_18i-wm.png; 
https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-7_21_18ii-
wm.png). 
 
13 http://www.newmommymedia.com/experts/rachel-adams-gonzales/ (also available at 
https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-New-Mommy-Media-
wm.png). 
 
14 doTerra August 1, 2018 Facebook post, 
https://www.facebook.com/happierhealthierlivingwithEO/photos 
/a.558150357674400/1130419377114159/?type=3&theater (also available at 
https://www.truthinadvertising.org/wp-content/uploads/2019/10/Doterra-facebook-8_01_18-
wm.png). 
 
15 As the former Director of the Bureau of Consumer Protection at the Federal Trade Commission 
explained: “[C]laims that [ ] products actually can prevent, treat, or cure diseases . . . place 
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consumers at great risk, putting their faith in unproven remedies in lieu of getting established 
therapies. . . . Those who succeed in selling products based on fear or unsubstantiated claims that 
they will treat or cure serious diseases prey on the fear and desperation of the sick, the elderly, or 
those without the means to afford conventional medical care.” Advertising Trends and Consumer 
Protection, Hearing Before Subcomm. on Cons. Prot., Product Safety and Insur., Comm. On 
Commerce, Science and Transp., 111th Cong. (July 22, 2009) (testimony of David Vladeck, 
Director, Bureau of Consumer Protection, Federal Trade Commission); see also Diane Hoffman 
and Jack Scwartz, Stopping Deceptive Health Claims: The Need for a Private Right of Action 
Under Federal Law, 42 Am. J. Law & Med. 53, 56–57 (2016) (“Even more troubling is the 
potential for harm caused by giving consumers false hope that nutritional products are the best 
solution to their health problems. ... Such claims might lead consumers to forgo medically 
recommended therapies.”).  
 




