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h
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b
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p
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 p
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e

. N
e

ve
r 

p
re

ju
d

g
e

.

N
am

e
Ph

on
e 

N
um

be
r

Em
ai

l

   

NEW U LIFE



9

N
am

e
Ph

on
e 

N
um

be
r

Em
ai

l

   

Contact List

NEW U LIFE



10 NEW U LIFEN
E

W
 U

 L
IF

E
’S

 W
E

E
K

LY
 C

O
N

TA
C

T
 C

A
L

L
 S

H
E

E
T

 

M
O

N
D

AY

Pr
os

pe
ct

Ph
on

e 
N

um
be

r
Em

ai
l A

dd
re

ss

TU
ES

D
AY

Pr
os

pe
ct

Ph
on

e 
N

um
be

r
Em

ai
l A

dd
re

ss

  

NEW U LIFE



W
ED

N
ES

D
AY

Pr
os

pe
ct

Ph
on

e 
N

um
be

r
Em

ai
l A

dd
re

ss

TH
U

RS
D

AY

Pr
os

pe
ct

Ph
on

e 
N

um
be

r
Em

ai
l A

dd
re

ss

FR
ID

AY

Pr
os

pe
ct

Ph
on

e 
N

um
be

r
Em

ai
l A

dd
re

ss

Call Sheet

NEW U LIFE



12 NEW U LIFEG
E

T
T

IN
G

 C
U

S
T

O
M

E
R

S

F
irs

t 
o

f 
al

l, 
it 

is
 im

p
o

rt
an

t 
to

 u
n

d
e

rs
ta

n
d

 t
h

at
 r
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 p
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m

 Y
O

U
!!!

 (P
au

se
, a

nd
 w

ai
t f

o
r a

n 
an

sw
er

.)

I j
u

st
 la

u
nc

he
d

 a
 N

ew
 B

u
si

ne
ss

 f
ro

m
 H

o
m

e,
 F

o
r t

he
 S

ak
e 

of
 (S

et
tin

g
 u

p
 a

 C
o

lle
g

e 
Fu

nd
) f

o
r o

u
r  

th
re

e 
ch

ild
re

n 
w

ho
 a

re
 s

o
o

n 
ab

o
ut

 to
 G

o
 to

 C
o

lle
g

e,
 a

s 
YO

U
 K

no
w

 (D
ad

).

W
e 

ar
e 

in
 T

he
 N

ut
rit

io
n 

B
u

si
ne

ss
 n

ow
, m

ar
ke

tin
g

 th
e 

o
nl

y 
FD

A
 R

eg
is

te
re

d
 O

T
C

 T
ra

ns
d

er
m

al
  

H
u

m
an

 G
ro

w
th

 H
o

rm
o

ne
 p

ro
d

u
ct

 a
va

ila
b

le
 w

ith
o

ut
 a

 p
re

sc
rip

tio
n.

 P
eo

p
le

 a
ll 

ov
er

 th
e 

C
o

u
nt

ry
  

ha
ve
	b
ee
n	
g
re
at
ly
	b
en
efi
tin
g
	f
ro
m
	th
e	
p
ro
d
u
ct
	w
ith
	th
e	
w
ay
s	
th
ey
	f
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 d
o

n’
t, 

I w
ill

 n
ev

er
 b

ot
he

r y
o

u
 a

g
ai

n.
 W

hi
ch

 c
re

d
it 

ca
rd

 w
o

u
ld

 y
o

u
 li

ke
  

to
 u

se
? ”

N
O

T
E

S
:

NEW U LIFE



13

G
E

T
T

IN
G

 D
IS

T
R

IB
U

T
O

R
S

 A
N

D
 B

U
IL

D
IN

G
 A

 T
E

A
M

A
g

ai
n,

 it
 is

 e
xt

re
m

el
y 

im
p

or
ta

nt
 th

at
 y

ou
 u

nd
er

st
an

d
 th

at
 th

is
 is

 a
 “B

us
in

es
s 

O
p

p
or

tu
ni

ty
”. 

A
N

YO
N

E 
 w

ho
  

d
es

ire
s 

a 
p

os
iti

ve
 c

ha
ng

e 
in

 th
ei

r l
iv

es
 a

re
 n

ow
 re

ad
y 

to
 ta

ke
 a

ct
io

n 
as

 a
 P

ot
en

tia
l D

is
tr

ib
ut

or
.  

Yo
u 

ca
n 

N
E

V
E

R
 

ju
d

g
e 

a 
b

oo
k 

by
 it

s 
co

ve
r. 

Yo
u 

sh
ou

ld
 N

E
V

E
R

 p
re

ju
d

g
e 

an
d

 m
ak

e 
d

ec
is

io
ns

 fo
r o

th
er

s,
 ju

st
 a

llo
w

 T
H

E
M

 to
 

m
ak

e 
th

e 
d

ec
is

io
n 

fo
r t

he
m

se
lv

es
. Y

ou
 w

ill
 b

e 
su

rp
ris

ed
, r

ea
lly

 s
ur

p
ris

ed
! T

ho
se

 y
ou

 th
in

k 
w

ill
, w

on
’t 

an
d

  
th

os
e 

yo
u 

th
in

k 
w

on
’t,

 W
IL

L 
an

d
 C

A
N

! U
se

 o
ur

 N
ew

 U
 L

ife
 R

ec
ru

iti
ng

 S
ys

te
m

 a
nd

 le
t i

t w
or

k 
fo

r y
ou

. 

U
C

a
n

 E
n

vi
si

o
n

 S
u

cc
e

ss
 S

ys
te

m

B
u

ild
 r

e
la

tio
n

sh
ip

s 
u

si
n

g
 F

.O
.R

.T
.: 

P
e

o
p

le
 d

o
 b

u
si

n
e

ss
 w

ith
 p

e
o

p
le

 t
h

ey
 li

ke
 a

n
d

 t
ru

st
. T

ak
e

 s
o

m
e

 t
im

e
  

to
 c

at
ch

 u
p

. I
t’s

 o
k 

to
 le

t 
th

e
m

 k
n

ow
 y

o
u

r 
ca

lli
n

g
 a

b
o

u
t 

b
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 t
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R
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R
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at
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b
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u
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 p
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p
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