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July 11, 2017  
 
VIA EMAIL AND OVERNIGHT MAIL 
 
Holly Ohlrich, General Counsel 
The Step2 Company 
10010 Aurora Hudson Rd. 
Streetsboro, OH 44241-1621 

 
 
Re: Step2’s False and Deceptive Made in USA Representations 
 
Dear Ms. Ohlrich: 
 
I am writing to you on behalf of Truth in Advertising, Inc. (“TINA.org”), a nonprofit 
consumer advocacy organization dedicated to protecting consumers from deceptive 
advertising.  
 
An investigation of The Step2 Company (“Step2”) has revealed that the company is 
marketing products using deceptive “Made in the USA” representations.  Specifically, Step2 
markets its product line using the unqualified “Made in the USA” claim despite the fact that 
90% of Step2 products are wholly or partially made outside the U.S., with 5% made entirely 
in China, according to the Step2 website. 
 
Step2 appears to emphasize its “Made in the USA” marketing around patriotic holidays, such 
as Memorial Day and the 4th of July, when Americans – who prefer American-made products 
over ones made abroad, and are even willing to pay more for them1 – are focused on 
supporting the United States. By way of example, days before July 4, 2017, Step2 mailed the 
postcard below, which includes not one but two U.S. flags together with the unqualified 
assertion “made in the USA.” Moreover, on one side of the postcard a flag and “made in the 
USA” representation appears to modify the phrase, “over 300 kids toys to choose from,” 
which could lead a reasonable consumer to believe that Step2 has over 300 kids toys that are 
made in the USA.2 
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In short, Step2’s Made in the USA marketing is deceptive, and therefore in violation of the 
Federal Trade Commission’s standards for making U.S.- origin claims, as well as Section 
5(a) of the FTC Act. Accordingly, we intend to notify the FTC of these USA marketing 
issues, unless, by July 17, 2017, you show us that Step2 has corrected the issues described 
above and has enhanced its compliance system to ensure that all future statements about 
origin are accurate. 
 
Sincerely, 

      
Laura Smith, Esq.               Bonnie Patten, Esq. 
Legal Director             Executive Director 
Truth in Advertising, Inc.           Truth in Advertising, Inc. 
 
 
 
 
                                                
1 Nov. 15, 2012 Press Release, “U.S. and Chinese Consumers Willing to Pay More for Made in 
USA Products,” https://www.truthinadvertising.org/wp-content/uploads/2015/07/BCG-Press-
Release-U....or-Made-in-USA-Products.pdf; Knowing Which Products are Truly Made in 
America: How to know which flag-waving products are true red, white, and blue, Consumer 
Reports, February 2013, http://www.consumerreports.org/cro/magazine/2013/02/made-in-
america/index.htm. 
 
2 Contrary to the statement that Step2 has over 300 kids toys to choose from, as of July 10, 2017, 
there were only 189 unique items for sale on the Step2 website. 
 
3 See Federal Trade Commission’s Complying with the Made in USA Standard, available at 
https://www.ftc.gov/tips-advice/business-center/guidance/complying-made-usa-standard.  
 
4 Step2 products are inaccurately identified as Made in the USA on other websites as well, 
including, but not limited to, Walmart.com and Target.com.  See TINA.org’s investigations in 
Walmart and Target, https://www.truthinadvertising.org/walmart-made-in-usa/ and 
https://www.truthinadvertising.org/target-summary-action/.  

5 https://www.step2.com/made-in-usa/. 
 
6 Note that some of the 89 products listed under the “Made in U.S.A.” heading at 
https://www.step2.com/made-in-usa/ are listed more than once, and that some of the listings are 
not individual products, but rather combo sets that combine products.




